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Title of the Educational | Business Administration

Program

Qualification conferred

Master of Business Administration

Program Volume in
Credits

The educational program comprises 120 credits: major compulsory courses — 45 credits,
module (elective) — 45 credits, Master’s thesis — 20 credits, internship — 10 credits.

Aim of the Educational
Program

The aims of the educational program “Business Administration” are:

To give systemic knowledge in such concentrations of the Master’s educational program in
business administration as “Business Communication Management”, “Business Organization
and Administration”, “International Business”, “Marketing”; to elaborate in students the
skills of formation and implementation of strategic aims and objectives in the field of
business administration, planning and effective administration of business activities,
research planning and accomplishment. Mastering and provision of business administration
methods in production; thorough theoretical knowledge and practical skills of business
communication; elaboration of research planning and independent accomplishment in
business sphere.

Learning Outcomes

Has:

e The knowledge of the basics of business planning on strategic level, theoretical
basics of business operations optimization and management, staff management,
legal-ethic environment in business, tariff cost and its determination methods,
international business-communications.

o The knowledge of the global marketing, market infrastructure, business and
entrepreneurship law, modern methods of business administration, modeling of
the process of managerial decision making.

is able to:

e Apply international statutes of business regulations and conduct adequate actions,
observe ethic norms in business, elaborate successful business strategies;

e Evaluate organization potential and elaborate effective business strategies;

e Maintain relations with customers and competitors within the ethic norms.

Assessment

Students are evaluated according to the following system:

a) (A) — Excellent - 91 points and more; b) (B) — Very Good - 81-90 points;

¢) (C) — Good 71-80 points; d) (D)- Satisfactory 61-70 points;

e) (E) — Sufficient 51-60 points;

(FX) — could not pass 41-50 points. Student has the right to take the additional exam once
more; (F) — Fail 0-40 points. Student has to take the course again.

Contact Person

Program leader:
Rezo Manvelidze, Professor
Tel.: 577461346;
E-mail: manvelidze.revaz@bsu.edu.ge
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