MINISTRY OF EDUCATION AND SCIENCE OF UKRAINE
KYIV NATIONAL ECONOMIC UNIVERSITY NAMED AFTER VADYM HETMAN
DEPARTMENT OF MARKETING NAMED AFTER A.F. PAVLENKO
NGO "UKRAINIAN MARKETING ASSOCIATION"
KRAKOW UNIVERSITY OF ECONOMICS (Republic of Poland)
BATUMI SHOTA RUSTAVELI STATE UNIVERSITY (Georgia)
MINGACHEVIR STATE UNIVERSITY (Republic of Azerbaijan)

MINGSGEVIR
DOVLST
UNIVERSITETI

Yepaincssa Aconiania MapeeTisry

PROGRAM

MARKETING IN UKRAINE

International scientific and practical
Internet conference

October 20, 2023



International scientific and practical Internet conference
"Marketing in Ukraine"

20 October 2023

Time: 10:00 AM Kyiv
Join a Zoom meeting

https://us02web.zoom.us/|/84914661913?pwd=TU4rSzB4K2FXL0OVpakt2RXF3VHd1dz09

Conference ID: 849 1466 1913
Passcode: 175678

Time limit — up to 10 minutes

10.00

Grand opening
Kolot Anatolii , Doctor of Economic Sciences, Professor, Vice-Rector for Scientific and Pedagogical
Work, KNEU
Iryna Lylyk, President of the Ukrainian Marketing Association (UMA),

Candidate of Economic Sciences, Associate Professor of the Department of Marketing
named after A.F. Pavlenko, KNEU named after Vadym Hetman, editor-in-chief of the magazine
"Marketing in Ukraine"

Andriy Fedorchenko, Doctor of Economic Sciences, Professor, Head of the Department of Marketing
named after A.F. Pavlenko, KNEU named after Vadym Hetman, Vice-President of the Ukrainian
Marketing Association (UMA)

10.15

Welcome word UMA
Mykhailo Oklander, Doctor of Economics, Professor, Head of the Department of Marketing,
Odessa Polytechnic State University, Vice-President of the Ukrainian Marketing Association (UMA)

10.20

Welcome word UMA
Svitlana Kovalchuk, Doctor of Economics, Professor, Head of the Department of Marketing and
Management, Khmelnytskyi cooperative Commercial and economic institute, Vice-President of the
Ukrainian Marketing Association (UMA)

10.25

Welcome word
Yan V. Viktor, doctor of science habilitated, , Professor, Head of the Department of Marketing,
Krakow University of Economics, Republic of Poland

10.30

Welcome word
Badri Gechbaia, Doctor of Economics, Professor, Head of the Department of Business
Administration, Management and Marketing, Shota Rustaveli Batumi State University, Georgia

10.35

Welcome word
Dr. Shahin Bayramov— Rector of Mingyachevir State University,
Republic of Azerbaijan

Reports

10.40 -10.50

Ukrainian Marketing Association: tasks and features of work during the war years
Iryna Lylyk, President of the Ukrainian Marketing Association (UMA),
Candidate of Economic Sciences, Associate Professor of the Department of Marketing
named after A.F. Pavlenko, KNEU named after Vadym Hetman, editor-in-chief of the magazine
"Marketing in Ukraine"

10.50-11.00

Marketing education in Ukraine: challenges of wartime
Andrii Fedorchenko, Doctor of Economic Sciences, Professor, Head of the Department of Marketing
named after A.F. Pavlenko, KNEU named after Vadym Hetman, Vice-President of the Ukrainian
Marketing Association (UMA)

11.00-11.10

Actual problems of the effectiveness of marketing management
Oleksandr Shafaliuk, Doctor of Economic Sciences, Professor, Dean of the Faculty of Marketing,
KNEU named after Vadym Hetman named after Vadym Hetman

11.10-11.20

Who is a marketer in the eyes of business
Alla Bevza, CEO CEO and co-founder of the marketing agency TheKasta, lecturer at the IT Academy
and mentor on the Projector platform

11.20-11.30

Presentation of the main approaches to the content of the professional standard "Marketer"
Nataliia Savytska, Chair of the Working Group for the Development of the Professional Standard
'‘Marketer'

Doctor of Economic Sciences, Professor, Head of the Department of Marketing, Reputation
Management, and Customer Experience,

State biotechnological university (Kharkiv),

Member of the Board of the «Ukrainian Marketing Association»



https://us02web.zoom.us/j/84914661913?pwd=TU4rSzB4K2FXL0Vpakt2RXF3VHd1dz09

11.30-11.40

What employers pay attention to when hiring recent graduates. Presentation of research
results
Alina Polivoda-Tsepla Communications Specialist of the Education.ua Educational Portal

11.40-11.50

Investment Activities in the Context of War
Oleksandr Hladunov, Vice-President of the Ukrainian Marketing Association (UMA)

11.50-12.00

Marketing of territories in the post-war development of Ukraine
Kovalchuk S.V., Doctor of Economic Sciences, Professor, Head of the Department of Marketing and
Management, Khmelnytskyi Cooperative Commercial And Economic Institute, Vice-President of the
Ukrainian Marketing Association (UMA)

12.00-12.10

Integration Support for IDP: The Role and Place of Non-Governmental Organizations
The UMA NGO and Network of public organizations supporting IDP in Ukraine
Alona Tanasiichuk, Doctor of Economic Sciences, Professor of Marketing and Advertising
Department of Vinnytsa Institute of Trade and Economics of SUTE,
Director of the Business School VITE SUTE,
Head of the Vinnytsia regional organization "Ukrainian Association of Marketing"
Head of the Vinnytsya Regional Representative Office of the Industrial Gender Advertising Committee
Head of Network of public organizations supporting IDP in Ukraine

12.10-12.20

Dual Education - A New Concept in Contemporary Ukrainian Education
Olena Buchynska, , Candidate of Economic Sciences, Associate Professor, Department of Marketing
named after A.F. Pavlenko, KNEU named after Vadym Hetman

12.20-12.30

Questions and answers

12.30-13.00

BREAK

Scientific Discussions

13.00-13.10

Development trends of modern marketing in Ukraine
Anastasiia Ostrenska, CEO Birzhovyy Universytet Ltd

13.10-13.20

Marketing in Ukraine and abroad: trends and prospects
Mariia Timkova, graduate student, dessa National Maritime University

13.20-13.30

The link created by digital transformation and digital innovation
Aynur Namazova, PhD student, teacher, Mingachevir State University, Republic of Azerbaijan

13.30-13.40

Modern information technologies in marketing research
Serhii Rodionov, Candidate of Economic Sciences, Associate Professor of the Department of
Marketing, Simon Kuznets Kharkiv National University of Economics

13.40-13.50

The use of artificial intelligence technologies in content marketing
Iryna Perevozova, Doctor of Economics, Professor, Head of the Department of Entrepreneurship and
Marketing, Taras Hubernat, PhD candidate, Olena Savytska, master's degree candidate, Sofia
Prytula, lvano-Frankivsk National Technical University of Oil and Gas

13.50-14.00

Digital advertising: today's trends
Diana Faivishenko, Doctor of Economics, Professor, Chair of the Department of Journalism and
Advertising, State University of Trade and Economics

14.00-14.10

Selecting effective digital marketing communication channels considering individual
customer characteristics and needs
Iryna Taranenko, Doctor of Economics, Professor, Hanna Shcholokova, Ph.D. in Political Science,
Associate Professor, Svitlana Yaremenko, Ph.D. in Economics, Associate Professor, Department of
International Marketing, Alfred Nobel University, Olekcandr Miliutin, CEO "Internet Marketing
Technologies" Ltd

14.10-14.20

Archetypes in branding as a means of improving marketing communication
Lubov Lozinska, Ph.D. in Economics, Associate Professor, Evgen Voloshyn, PhD candidate, Tetiana
Zharska, assistant Professor, Denis Pasichniak, Department of Entrepreneurship and Marketing,
Ivano-Frankivsk National Technical University of Oil and Gas

14.20-14.30

Marketing of educational services
Vasyl Zbarskyi, Doctor of Economic Sciences, Professor, professor of the Department of Marketing
and International Trade,
National University of Life and Environmental Sciences of Ukraine (Kyiv)

14.30-14.40

The role of marketing management in ensuring sustainable growth of the enterprise
Oleksandra Kosenko, Doctor of Economic Sciences, Professor, Head of the Department of
Marketing,

Oleh Burian, PhD candidate,

National Technical University «Kharkiv Polytechnic Institute»

14.40-14.50

Content and features of the functioning of the company's distribution channels within the
framework of the concept of sustainable development
Serhii Kasian, Candidate of Economic Sciences, Associate Professor, Head of the Department of
Marketing, Vladyslav Petukhov, graduate student, Dnipro University of Technology

14.50-15.00

Modern requirements for training students in the field of marketing (specialty 075): new
marketing mindset and a fast start in the profession




Olena Zhehus, Doctor of Economic Sciences, Professor, Departments of Marketing, Reputation
Management, and Customer Experience, State biotechnological university

15.00-15.10 Media Advertising as a Contemporary Form of Marketing Communication
Mariana Demko, PhD, Assistant Professor at the Department of Marketing and Logistics, Lviv
Polytechnic National University

15.10-15.20 The phenomenon of marketing in the Ukrainian retail sector during times of war
Alica Nelep, graduate student, KNEU named after Vadym Hetman

15.20-15.30 Questions and answers

15.30-15.40 Conference Closure

SECTION SESSIONS

SECTION 1
TRENDS IN THE DEVELOPMENT OF MODERN MARKETING IN UKRAINE AND ABROAD

Slobozheniuk V.V., Havrysh Y.O. International marketing in a world with several centers of power

Kirnosova M.V. Green course in marketing commodity policy

Shepel T.V. Perevozov H. Business marketing strategies during martial law

Rudenko O.0. Modern trends in the development of marketing in Ukraine

Kysil K.S. Havrysh Yu.O. Peculiarities of marketing activities of the tourism industry

Kitchenko O.M. Adashevskyi |. Strategies for business development on the Internet

Kosenko S. Peculiarities of international marketing activity in conditions of economic crisis

Ruda V.V. Marketing of the new era

Us M.I. Sarycheva K.V. Problems of trend forecasting in the field of fashion

Semeniuk S.B. Benchmarking as a modern market research tool

Slipetskyi O.E. Identification of promising suppliers: marketing aspect

Yakubovska N.V. Marketing through the eyes of employers: panacea, creativity, expertise

Shevchenko M.V. The impact of the turbulence factor on the transformation of consumer behavior in marketing

Bochko O.Y. Moroz L.A. Positioning of socially responsible marketing from the perspective of a responsible consumer.

Myronova S.0. Segmentation of the tourist market by socio-demographic characteristics

Yevtushenko N.O. Global trends in the development of consulting

Yerankin O.0. Directions of transformation in modern marketing

Svystun A.M. Social responsibility as a competitive advantage in modern marketing

Kaznodii E.V. Trends in modern marketing in Ukraine

Kuvaieva T.V. Marketing in the education sector: key trends and challenges

Korchynska O.A., Babicheva O.l. Transformation of marketing in the digital age

Letunovska N.E., Khramova K.O. Results of the impact of the COVID-19 pandemic on the marketing mix of the
publishing business in Ukraine

Abbasova-Zeynalova Nurana Development trends of digital marketing worldwide

Pravedna M.B. Charity in the marketing activities of a company

Bolila S.Y. Environmentally oriented marketing: trends and opportunities for businesses in Ukraine and worldwide

Chernushenko K.E. Modern trends of trade marketing in Ukraine

Lozovska H.M. Psychocoloristics as an element of neuromarketing

Kuzhel Y.V. Modern trends of marketing management in Ukraine

Pavlishyna N.M. Marketing activities in conditions of uncertainty

Boichuk I.V. Social media marketing tools

Hryhoievykh A. Planning of marketing activities of the enterprise

Perevozova 1.V., Havryliuk V., lvaniuk T. Trends in the development of advertising in social networks in Ukraine

Aleksandrova O.Y. Development of marketing in Ukraine

SECTION 2
MARKETING MANAGEMENT IN MODERN BUSINESS

Oklander I.M. Criteria for the professionalism of marketing agencies

Bilyk I.I. The strategic nature of SRM in marketing approaches

Mastylo A.F. Features of product policy management for small family farms

Stepanets |.P. Features of using marketing in the activities of companies in the plant protection products market in
Ukraine

Maistrenko V.I. Market research on the vegetable market in Ukraine

Lutsii O.P. Innovative activities as an object of management for businesses

Bereziuk V.O. Multilevel approach in evaluating the effectiveness of online marketing communications

Vyshnivska B.V. HR management system in the marketing activities of enterprises

Berdos M. Research on the risks of marketing activities

Bratukh O. Viral marketing technology




Diuzhev O. Components of forming a company's marketing strategy

Ostapenko D. Creating consumer preferences through the use of marketing methods

Pererva O.Creating competitive advantages in competitive marketing

Melnyk V.V. Branding and positioning in the market

Perevozova |.V., Piasta A., Shaiban V.M. Video content: an effective tool for marketing development

Tsytsiura T.V. Research on the marketing environment of the canned fruit industry in Ukraine

Rubel V.M. The state and prospects of the development of the construction industry in Ukraine in times of war

Benchuk S.O. Features of marketing implementation in the activities of cement manufacturers

Fedun O.M. Direct marketing: essence, characteristics, forms, advantages and disadvantages, conditions of
application

Vyshnivska B.V., Solomakhina K. Marketing principles in the formation and functioning of HR management in
enterprises

Vyshnivska B.V., Stupak S. HR management as a factor for the successful implementation of a company's marketing
strategy

Vyshnivska B.V., Zarytskyi E. Concepts of personnel management in the marketing activities of enterprises

Antonchenko M.Y. The essence and significance of innovative processes in enterprise activities

Vlasenko I1.0. The impact of social media on consumer behavior

Mazurov A.V. Information support for service-oriented enterprises

Tarana Aliyeva Directions for forming marketing strategies

Ovsiienko V.V. Marketing planning in challenging times

Yehorova N.V. Naming in management and marketing

Larina Ya.S., Vasylkov D.V. Strategic marketing management of a company's activities in the investment and banking
services market in the context of digital transformation

Vasylkova N.V. Pricing strategies and pricing models in the educational technology (EdTech) market

Vyshnivska B.V., Vehera V. Career planning for employees in the marketing activities of a company

Vyshnivska B.V., Pasichniuk M. The structure of the workforce at a company

Arifa Nasibova Marketing activities in the retail business

Tarana Safarova Methods of marketing. Application questions in economics

Verkholiak 1.V. Specifics of forming a marketing strategy for innovative enterprises

Storozhuk Iryna Organization and effective management of virtual IT project teams

Shyshyhina L.S. Aesthetics in marketing product policy

Hudz O.E. Guidelines for the development of marketing management in the new media reality

Zaryvnykh K.V. Evaluating the effectiveness of marketing strategies in strategic business development management

D’iakova D.A. The model of modern marketing

Kubyshyna N.S., Holoborodko A.M. The significance of a brand in managing a company's competitiveness

Marchenko S.M., Marchenko D.E. Marketing management in modern business: opportunities and prospects

Babko N.M. The marketing aspect of customer service in the hotel and restaurant business

Zaruba V.Y. Chmeruk T.Y. Marketing information and analytical support for production planning at an enterprise

Baranova K.A. Marketing management in the tourism business

Pedchenko D. Structuring of the system of marketing management of the efficiency of the enterprise

Vasylyk O.B., Vasylyk T.A. Modern methods of consumer behavior research

Hula O.S. Marketing management as business support

Kiprenko A.V. Development trends of modern marketing in Ukraine and abroad

Obelnytska Kh.V., Hanushchak I. Marketing activities based on Internet technologies

Kameneva N.M. Marketing management in modern business

Bilukha M. The impact of marketing expenses on company profit

SECTION 3
DIGITAL TECHNOLOGIES IN MARKETING ACTIVITIES

Larka L.S. Diagnostics of the effectiveness of the use of digital marketing tools for the recovery of enterprises in the
post-war period

Oklander M.A., Yashkina O.1., Zlatova I.0., llke Saisekli Digital marketing for small and medium-sized businesses
during times of war

Nurlan Azizli Characterization of the main types of digital marketing

Karandin O.V. The effectiveness of targeted advertising within the context of a company's marketing strategies

Bodnar O.V. The use of digital technologies in conducting price monitoring as a direction for improving a company's
marketing activities

Havrysh Y.O., Matiukhina A.O., Taran A.A., Augmented reality as an effective marketing tool

Dichenko A.L. Innovative marketing as a tool for increasing the efficiency of entrepreneurial activities

Omelianenko O.V. The development of digital technologies in the agricultural sector

Khurdei V.D., Porshnieva A.M. The role of artificial intelligence in digital marketing

Harnyk M.E. The role of CRM systems in the marketing of security companies

Soroka E.O.The use of artificial intelligence in content generation




Kuzo N.E., Kosar N.S. Remote distribution channels for banking products in Ukraine: current state and main
development directions

Konak E.l. Social media: effectiveness and challenges of content marketing

Priadko O.M., Olinichenko K.S. Modern tools for promaotion in the B2B market

Davydova H.V. Digital marketing in Ukraine and its changes in contemporary conditions

Shvab A.V. The use of virtual (VR) and augmented reality (AR) in modern marketing

Zrybnieva |.P. The use of digital technologies for conducting negotiations

Shchulipenko M.V. The development of marketing in the era of artificial intelligence

Serbin V.V. The use of artificial intelligence for e-commerce enterprises

Mamuladze Nino Importance of Digital Technologies in Modern Marketing Strategies

Deineha I.0., Deineha O.V. Digitalization tools in the management of higher education institutions

Kuzmin D.V., Vesperis S.Z. The increasing role of geolocation marketing in the context of the modern digital
environment

Kohut V.A. Distribution of content through the personal profiles of key individuals within a company on LinkedIn as a
means of marketing communication

Drepin I.M. Influencer marketing in modern marketing activities

Bukan L.V., Havrysh Y.O. Digital technologies and their role in marketing activities

Remez Y.B. Specifics of applying digital technologies in a company's marketing activities

Dobrianska N.A., Salenko L.R. Digital technologies as a perspective for the development of the tourism industry in
Ukraine

Sievonkaieva 0.0. Marketing communications on the internet

Raiko D.V., Krolivets I.V. The impact of digital technologies on industrial marketing for a company

Lebedenko S.O. Artificial intelligence in marketing

Ponomarenko I.V., Ponomarenko D.V. Integrating artificial intelligence into a company's digital marketing strategy

Holitsyn A.M., Pylypchuk V.P. Using blockchain and machine learning technologies in marketing

Husiuiev B.B. Strategy for choosing a marketing channel in social media

Nebylytsia A.O., Norina S.O. Targeted advertising on Instagram as a modern tool in digital marketing

Hrynevych L.V., Loshkarova O.V. Approaches to using artificial intelligence in marketing activities

Petryk V.L. The prospects of using artificial intelligence technologies in marketing

Kubyshyna N.V. Improving innovation policy in the web development market in Ukraine

Tarana Suleymanova The role of digital electronic in business activity

Holovanova M.A. The future of marketing in social media

Drozd M.O. Transformation of marketing in the digital age

Barylovych O.M. The use of artificial intelligence in marketing

Zemlianyi E. Current trends in the use of digital marketing tools in a company's activities

Kubyshyna N.S., Vasylets Y.A. Features of forming the communication policy of a company's brand

Hryniv N.T. he relevance of digital technologies for marketing activities

Zalozna T.H. The Internet of Things that is changing the world

Verkunich A.Y. SMM as an effective tool for influencing consumers

Zlatova V.I. Marketing in the digital age: using technology to gain competitive advantages

Kotelnykova Y.M. Using artificial intelligence in internet marketing

Kurtuchanova A.O. Ethical Aspects in Digital Marketing and Personal Data Protection

Ryabchyk A.V. The use of digital marketing tools in the activities of enterprises

Skakun O.M. Trends in the development of digital marketing tools

Konstanzhi V.O. Application of artificial intelligence in marketing in the field of promotion

Konevich S., Konevich N. Automation of marketing processes with the help of development robots

Us M.l., Legka A.V. Modern marketing tools and Internet technologies in the process of promoting the company's
products

Pisarenko N.V. Digital marketing as a product promotion technology

VVovchanska O.M., lvanova L.O. Modern marketing activities of enterprises through the prism of digitalization

Obelnytska H. V. The influence of social media on controlling in marketing

Ostroverkh G.E. The role of artificial intelligence in marketing strategy: from data analysis to personalized
advertising campaigns

Derghousova A.O. Viral marketing in the digital environment

Pobigun S.A. Digitization: advantages and disadvantages of digital transformation in today's world

Chebanova O.P. Marketing in the gaming industry: opportunities and challenges

Chernyavskyi A.V. Modern tools of the digital information space in marketing activities

Lavrova-Manzenko O.0. Modification of brand management in the conditions of war

Liesna A.V. The role of artificial intelligence and machine learning in Ukrainian marketing

SECTION 4
MARKETING COMMUNICATIONS AND BRANDING IN THE ACTIVITIES OF MARKET PARTICIPANTS

Zozulov O.V. Marketing metrics in brand auditing

Hirchenko T.D. Influencer Marketing for Brands in Social Media




Kasian S.Y., Trofymenko O.S. Customer-centricity in coordinating the promotion of the company's food services on
social media in the public catering sector

Kostianchuk K.V. Social capital of a brand as an asset today

Avramenko R.F. Marketing sales strategy for pumpkin seeds

Dobrovolskyi V.V. Marketing strategy for the brand "Good Fertilizer" in the organic fertilizer market in Ukraine

Panchenko M.O. The use of social media in the food products market

Terendii A.B. Research on contemporary trends in household consumer behavior

Matviichuk O.lu., Havrysh Yu.O. Contemporary advertising as a method of influencing consumer behavior: trends and
prospects

Rozhkova V.S. The role of branding in modern business

Dzoba O.l., Mykhailiuk Y. Regional fairs as a tool for promoting craft products

Lutsii I.O. Factors shaping the activity of brands of processing enterprises in Ukraine in times of war

Hlushchenko O. Business negotiations within the framework of marketing communications

Dumchykov V. The role and significance of marketing communications in the modern market

Kosmin O. Event marketing: essence and key characteristics

Pavlishyna N.M. Logo in the communications of market participants

Korniichuk T.A. Marketing communications in the agricultural products market

Zinchenko V.Y. Opportunities and challenges of forming marketing communications in the social network tiktok

Arkhypova T.V., Levchuk O.S. The influence of cultural characteristics on marketing communication and branding

Kisurin V.V. Advertising on the frontlines: adapting marketing communications to modern warfare

Shevchenko O.L. Brand in the context of psychological and communicative influence on the consumer

Yudina N.V. GAl’s hyperreality and brand insurance

Mashta N.O., Kovtun Y.V. The impact of digital marketing communications on the competitiveness of advertising
agencies

Sakharova T.V. The influence of cultural characteristics on marketing communications and branding

Podolian O.0. Approaches to defining an employer brand

Shynkarenko N.V. Marketing communications in the public catering services market

Letnytskyi A. The role of marketing communications and branding in the industrial 3D printing sector

Samira Mustafayeva Branding of tourist destinations as a type of territorial branding

Vyshnivska B.V., Sarapulova A. The impact of UGC on marketing

Bondarchuk M.I. Strategic management of a company's image

Braiko M.H. Creating a value proposition canvas for a new winery in the Odesa region

Gunel Karimli Marketing communications and branding in the activities of market participants

Afanasieva O.K., Chepoi Y.l. Advertising as a tool of marketing communication

Khalilova Khayala Modern marketing communications

But O.V. Digital marketing for telecommunications companies

Pilova K.P. Creating marketing communications for third-wave coffee shops

Kniazev O.V. Assessing the impact of a brand on product and service selection

Pavlishyna N.M. Social networks as part of marketing

Zholobak V.M., Vatsyk Y.T. Psychology of color in marketing

Dalyak N.A., Dalyak N.A., Vatsyk Y. Innovative factors of branding in the modern world

Syvolovska O.V. The principles of using different styles of advertising to increase the effectiveness of marketing
communications

Kasyan S.Y., Shebanov O., Mykhailyshyn R.V. Features of the marketing promotion of the millennium chocolate
factory products taking into account sustainable development

Yudicheva O.P. Psychological interaction of sensory branding with consumer emotions

Mamushev V.O. Indirect marketing: essence, characteristics, forms, advantages and disadvantages, conditions of
application

SECTION 5
MARKETING EDUCATION IN UKRAINE

Zorina O.l. Modern trends of marketing education in Ukraine

Kuzmynskyi K. Scientific research: classification of objects

Rybchynska O.S. Political marketing today

Ikonnikova M.V. Prospects for using gamification in marketing education in Ukraine

Romaniuk I.A. Contemporary challenges and innovations in marketing education in Ukraine

Moseiko Y. Analysis of the Interaction between the State and Universities in the Field of Marketing Education




