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AMOOLEGMo doBBILOL  gobgz0mscMdsd wobyz0LEgdoL Fobsdg
504gbo 36083bgcm3zs60 58m3sbs, 99ddbowogm GwGHobEweo bobos-
00l G9duEgdo, HMIGdOE JoME0350 s bMMo© goIml39dwbyb
59 LEgOMLMZ0L EsTobolisMYdJE IMZEgbgdlL. Fgbodsdobo, Bsdm-
45005 ©OLIMOLOL sbsEo G030, HMIgELE GwIMHOBIOL EObIMG-
Lo gfmes. Tols 5boL0SMYOL godmbo@zol IMsgzowxgMmgbgds, 39Mdm,
§9600mdomo s bobomdOH™ bGHowo, GMIgEwog Lodmowgdsl 4350-
3L, 30350homm 3MIBMOENM s LEbEM 5GIMBGIOHMU; ol gdyseg-
05 3MWEHMOMTMOOL 3nFMB03o3E0sL, 980GHMI GHMOOLEHME G9du-
39000 50Lobgds bbgoalbgs bogbol gHmgbya bolosmmsb ©s393-
406500 VO0MYOMEGOJO0 S BMOSOE0JDO.

®gdol 5JBHYsEeG@dS. EOLIMOLO SMOL YM3gEIR3MO YodIYO
G3dbGO, 390INEIdNEo (BogbodgdYwo) Jorew@bdy, Bafigdbs oy
0bxgm®As300L  JoGHoMmgdgwr gargd@BHmHmbaer gsodo b 3mEbso

3939391905 dobo 439 L39E0803IM0 JEgdgbEom. sG®LYIMBL bgs-
©5bZs Lobob EOoLZMOLO: RobsmMEgdOL, M193wsdol, 3MmE0E03MO,

0990000, 15d9EOE0bM s b3S OLIMOLYdO, HMIGLMSE FoSRb-
05 396bbgzs398Mo Woby3z0LEHMMmO M30L9dIdO, MOEg MJoEOHEYdS
3M6309¢M@  3mbEgJuBgddo. 50 ImGOL gOHM-gMM0s EHOHOBIoL
©0bL3MOLO, HOMIgEog BgIMm RsdmmMZEOE EOLIMOLMOYD Yzgwoby
B3 g0 5ol dglfsganrogro.

5060365305, MMI GHMGODBIOL EOLIMOLO 253900, BIMAMOF
399 9d0b gOHPMIWOMdS, HMIGdOE GO0l LyzgMmdo bsdgdy-
39 5§BH0o3md0ol 3OMmEJBH0s. MMymOE g3gms EoblOLL, G-
H0BoL olZYOLLYE 39ogL F9EYmdOBIdOL godmdybegbo s Y-
LoG0. oMo, GeH0HBIol ollwdlo 04gbgdl dgos@gdu@gdl yoM3-
39990 LME0sSXIHO MHJoMmdOL sLFIMS. GHMMHOBIOL EobIMELOL
399590 bollosmosb 4dmdobatyg, 0ao 1939 MOMOYM0JIY-
©90L bbgs BHodol - Mg3esdol, bsdgboghm, ymzgwmone ©s bgs



©oL3MOLMB.  GHMOHOBIOL EOLIMOLOL Tglffogers sbersbsb sofiym
Jo@ome  9bsmgbogMadsdo, ol bsgewrgds sMol  dgbfiagerowo,
590G™a JoLO 330935 9B MEO0s.

6536mIols dobsbo. 65930l Fobsbos GHOHOHBIoL ©oLIWOLOL
dgbobgd sOLYdWo bodgsbogMm Bolsegdol 3M0E03MEo bswobo,
AMOHoBIoL oL3WOLOL HobMgdoL, Jolo BMbJgomboc®o LEsE)-
Lob, 0bLEBHOGHEOMIMO 35BJAMM0JdOLS S GMGMOLEAMWO GHIJuBHIool
0530L9031M 90900l gbfoges. 939, GHwIO0HBIoL EOLIMEOLOL gduo-
39960, LobEoduwGO, Bb30MHO MBYYdOLS s EHYMTobMLOLE IOl
33939 GIOLAYO HYgu¢gdob wobazolid )Mo M530LgdYMIBIOOL
sbogrobo.

bsolg®@sgom Bsdmmdol dgzbogirwmmo bosbeng. 33¢930L d99-
3% 8omgdmwo d93b0gOHmwo Losberg daMmdsmgmdl 0dsdo, G™J
GMOH0BIoL oLIMOLOL Tglobgd sOLYdMEO LsdgsbogMm bsdmmdgdo
300609, 530EM3 MmI0gd00 oEIMGHWMOL 3M0EH03w0o sbserabo,
A9OoLEHMo GaduBHgdol FbOMdM030, BbJ3z0MMHo ©s gbmdMogz0
0530L901M 9090l 33935 5MOL F0ob A9 bsdoxo 53 Lsgom-
bols @®ds Fglfagesdo. bsdM@ITo Fo®dmygbowo sli3zbgdo bgwls
399909mdL GmHobEeo ¢9gdu@gdol d99ama 33eg39L. 9Ms sdobs,
50bob0dbs305, MM 65d0MmTo  0bEHIMEOLEO3E0bMM0s, o Lobist-
390¢M 0d6905 965 FoMGHM BOWMEMAGOOLM30L, 5M599E GHwIMHoBIoL
0b@@NLEGHM05d0 Imdogg B39E0SEOLEHIOOLMZOSS.

339930l d9mmEmeemy0s. b5dHMTo grwydbgds Lsgzombbyg sOlgdvy-

@0 oEIMEHMMOL Imdogdsl, Bob 33¢0939L s 3MH0EH03 sbsEODBL;
930963 M0 BoLoengdol, 0bxgm®mdo309d0l dmdogdsl, dga™Mm3gdsls s

30h9M0L; GMMOBIoL oLIMOLOL 3HO0EH03N SBsEoBl; GHMOMOLEY-
@0 G9dbBgdoL 3MMmIMLOL MoMmEIbMdGHOZ0 s MZOLMBGOZ0 3330l
d900mEIdL; 0baEobvMo s JoMmoMEo GHWOHoLbEGHWwo Ggdudgdob
@dbozmMo, 1gdsb@HozmMo, LEHOWOLEMMO bsEobol, Bsliglbgdo
LoGY3900L, GHgMdobydol s BMsBIMEMmyoMOo BmboolL dg3o6Hob3o-
900000 IgMEJOI0m 33¢0935L.



65GmAols mgMOHOEo WoMYPBYgds JEYMTsMIMOL GHMGMOoBIOL
©ob3MOLOL  Logmdzwrosbo dgbfagwol bgadolsfzmdmdado, Mg
153995090l 0dEg39, J9B3LEDBWIMM®M BHMHOHBIoL OLIWOLOL 3r9en-
GHMO205dmM0Lo 303996035300L 3006303900, J0MgdMEo ©LL3369d0
30, bogwydgganl Jdbol GHoHBIol olLgMOLOL bbgs Jmoboom dgb-
fogwobsmgob.

B536MIol 305dBH03M0 VOMGOMEgds Tgliodwgdermdsl 0derg3s,
330930L5L F0LYdEo F9YRJO0 35FM309gbmm MHrMYMOE ©OLIMOLOL
3b5eobBob gd30gdol 3Gm3Eglido, oby wgdbozmemaool, bydsbEozob,
36159053030L5 s LMEoMEWobagz0LEH030L gd30s-19d0bsMrgdBY(s, SbY-
39 9mdogdo GgdbGgdo dgbadengdgeo 0g69ds, @ods@gdomo Tobs-
@ob Lsbom doghirmrmb LEIbEHIOL GHMGMOBIOL LEgEosEMdSBY.

6536mols LGOS, BsdMmIo T9Jds IOz ol, 3 Ms30L
9390539000, BMYPs0 ©s1336900Ls s PodMmYgbgdMEo WOEIHOGY-
6ol bmlibolbgsb.

659H@IoL Imzerg dobssmlo

530 L. &6HoBb3ol olszry®liols bsgombolismgols - brymo Jggmsgol-
296 99009900:

1.1. @&@oBbdol olzmlols Msmds - ©EoblweLl dg3mo 050d3-
Bogarmds o 499900 5943L. oLZMMLOL sboseroBol by dzomg - Mo
396Lb3939dMo GHodo Fgodwgds 258m033900Ml: 300390 gobobo-
@3l ol3NOLYdL, MHMyMOE 3mEboL Jowgdol Lodwswgdsl, Gmdg-
OB Y5Om0 dob MbsmBY, 493wgbs dmabobml ssdosbols
J09905Bg, beagm dgmeg goboboogl @olgMMLL, Mmamea Lemaos-
Q@YO-309@ GO GIJEIBL, ©3YOIOND bgFomGH0gN® s65e0b-
9. 9 ©oLIMOLOL sboEoBo gbgds Mmame3 9608369wMdIdL, sbY39
QIGLIO ©I3MBLAHOYIF0 LmgosIO-3@ GO GHgu¢gddo.
09935, MIMMoMwo  39ML3JJEBH0300  OLIMOLIdO  Fgodergds
30639335Ho 0gmb bbgoslbgs 30MmxqLool ssd0sbgdolimzol



0500 ym39mO0® LME0sMOH © JMWGHMOWE MOHCMOIOHMMIYOI0
(Fairclough, 1992). olobo 8mddgwgdgb 0©abEHMdGdOL, LemEoswrw®o

MOHO0IONMIJIOLS o 3MEboL  gomzowobfiobgdom, GMmIwgddos
20lLsbgds ol 3mbEgdu@o, MmIgedog qb Jdgadgdo B0dEobatgmdL
(Van Dijk, 1993; 1997). 903560 956Lbge39ds, dmdgarog dbgggam-
0500 96> 0465l Jogdo EoLZMOLOL sbsErOBOl I3 MdOLSL,
3oL LeOEoM-3MWEHMOWWo 3MbAEIJLEOL Bgdofgzbom Fomzswol-
Hobgdo.

BO©OEM-500mbogwgm ImEwsbools Mgyombmeo d9d330M M-
00l Fqbogeobol, Bemglds (Knox, 2001) s@dmoBobs, M &wmobdol
©oLIMOLL FobLOIMNOGPIMWO A93¢gbs 5gd3L J39ybol oLGMMoMo
09933000690 0L 99bsmBbgd0ols o 303 smH0Bs300L Laddgdo. boen-
bwmo LodMgMs S WOGINIGHWOHWMWO GHMIOE0JI0 MJYMEXOMHYDS
90bm@™qd0L Lodd0sbMdom s 53MdYdL BMOHToMYISL Lfogun-
@adolsy s 9o BoslEJdol FoghH 099330MgMdOL Fgalfogergwro
LoBMY5MYd900L, B3gE0sWo-HgdMo 339300 396GMJOOL hsdm-
94500900 5 Jom0 Logddosbmdol 8gdzgmdoo.

30630g&HmMwo bodyzgdol 96083bgwmds Fgodengds  sOLYdOMS©
296b3530gdM©IL OOHMOL A96M339ME 3gH0MmEIdTo, o3 S0LIbYdS
©0L3MOLOL 565¢EPOBOL EOHML. M35 GHYMT0bO ,,oL3IMOLO™ Lbgoo-
bb309356M50 50043gds 933c0g30Mgd0ol doge. olMMLgdo Fo®dms-
396L LoBO3mRL, MMIOL BotmyEgddoag 0JJO0 S 3MOJGH0ZS dv)-
690603500 073 gds 56+ 0LOBO 56D LoBPZMYOL, 1) Mo Jombggdo
0mM3Wgds Mgw93:6@ Mo (Barnes; Duncan, 1992: 8). sbgmo olbgwme-
Lo Fo®dmbsgdbgdo dgodangds gobgobowmom GmymME 3mdmbogs-
300l EOLZMOLWMOo BMHJodgdo (sObMd0), HMIgddsi Imodmaggl
239633999000 Labol 500500 LobMPsMGdsdo. Fogowoms, GHwMHo%b-
ol ¥93®mdo> 933¢g3563d> 5©bodbs EHwOOoDBIOL olg®OLlol d60dzbg-
@MdS 3OHMFBJL0E0 B3Y305wMmdgdOL, d9bgxbEHOL s LEHMDsGTob-
306dwmdol 35630006980 boddgdo (Cheong; Miller 2000; Hollinshead,
1999; Coleman; Crang, 2001; Tribe, 1997; 2002).



AMH0BIoL obIMELOL dqbfogerol 360d3bgwmgsbo sdm39b6ss Jolio
03mEw®a0OH0  LASGHMLOL goblsbEgms. 98 LogomMbmsb @s39390-
690000 5OLYIMBL FobLb353980 sBMO. 39MIM, 35MoMEMdIL, MM
50 3Ho3ol EolzM®Lo 5ol 0blGHoGWE0MMO MY3sdol olgMMLOL
Boo®lobgmds. 3sblbgeg9dvos MzselsbMOLO, HMIJoE SOOI,
™3 gb 5MmOL EsIM30©JOJ0 G030l EOLZMNMLO, HMIJOE MOHMO-
96®gdggdL Lbgs 3030l ©ob3wMlgdmsb, Mmam®mog G0l Lagm-
AobemgmgdMm, bLdgEboghm, LoMgzwsdm s Lbgs.

6039 b 3BoEos MPMHgLo®  b539TomMs, MoEYL doMzgwo
d9bgegds 530(MMmgdl GMHoHIol olM®LoL 3mbignaosl. Bggbo
sBOHOm, M93ws30MHYds GHGO0BIOL EOL-3MMLOL FbmewmE ghm-9gho
96OL FoIMo9bL. 5J9wsb 4odmMB0botyg, 0639w Fgbgergdsdo
03962905 Gv9OH0BIob olizyOLlol IMs350RgMmgbgds.

MROM OBLYIM 0 MZolsBMOLO, GMIEol dobgzomas
AMOHoBIoL L3OO SMOL sTM30JOY0 G030l EOLZMNOLO,
H™390oE bolosmgds b3gE0swMmo Mgds@ Mo 5J396G00 s MmEMo-
96@0Mg0ME0s gobloBOZHE sEMLOEDY. Tob Aoohbos AoBLbM3-
00 J0Dsbo, 59m 356900 s 9bMdMOZg0 Lydmscgdgdo.

AMH0BIoL EoLIMOLO Foblbbgsgzwgds bbgs GHodol oligMMLgdol-
290, 606 2mwolbdmdl 08 505305605 Mol 3mINbo3s3zosL,
HMIgd03 96 9379336056 3mb3MEHM bLMEosXME XQMBL 9B Gomd-
603 LoBMYsmgosl. dobgsgs sdobs, 3mdnbozsgool dmbsfo-
@990l 5d3m bsogaro FaMdmygbs GHwMHoBIol ©olZMMLOL FbMOL
05bsL050gdGdOL Fgliobgd, s3Mgm3g MMYBODsE0OLS s 0bRMMTs-
300bL 35330l 2BgdoL Tglobgd.

AMO0BIoL EobIMOLOL ©gBEboE0JdIOL SBseOBOlL Msbsbds, 3
39bmBgbols 253905 35MOMIIL, Mo 339390l Lbbgoolibgs ob-
LoBE3MIO0LZ96 F0349350Mm. obaboBOIMHY BSJBHMMOE 0MZEYds Ob,
M3 GOHoHBIoL olZOLOL «9dgEgbo obyzobEMo 33wg3s dobo
P900mdomo gm®Iol Igufogwrsbgs ©oxgrydbgdmero. GwOHoBIoL
0LIMOLO 2503905 HMYMO3 F9HY39WOs, HMIgEog Lovryd®OL 0bbEo-



AME0O LoGE09ddo GHMMOBIOL bogbmdMmog Lxgdmdo Mo ob-
905 (IToromaesa, 2008: 8).

396 ©g030L MgMMH0sDY IYMEbMBOm, FowsEmzs GHMMOoBIOL
©oLIMOLL  2obobowrogh MmaMmME3 GvMOoBIOL LYIOML 3mIMbogs-
3090096 ©535380M9d9 ,,5dBHvYoMo© FoMTmmJdnw  Ggdu@b“
(®unarosa, 2012: 77).

3- 39LBOEMU (Vestito, 2006: 3; 22) dobggom, ¢«eHobdol olgmem-
Lo gl 560L gbol gs9mygbgds BgdoM Fg@EYzgwgdsls s PoMowmdoom
gm©3590, 3605430308 (bL5gdosbmdOL) ol BmMTs, LOWSE SHOLJdOLS

5 bognbol LemoswMHo s 3Me@mweo 360d3b9wmdgdo 04dbgds

5 3039 gds; 9bs, HMIgarog GHMHoHIol [Hoblgwsl MHgmdl bywl
5 §9M0myg600s 4obLabOzOHWWOo 566 d0m.

39390l sBOHom, GHvIOHobIol olgMOLo b3gEoswobsgools bgs-
5bZs MbYL 53w gbL, HMIWgdoi BHYJLEHIOOL bbgoalbgs babgmdsl-
®96 SLmEoMEgds oblsBOIOM 5 OEGHMMOILMID F0dsMgdsdo
(Cappelli, 2007: 7).

MmO 3 90360869, BM0BIOL EOLIMOLO Q54900 IMAMO G
399bGH9gd0L gODMIWOMds, HMIgeroa FoMdmagbl d9@Y3gegdol od-
$03Md0L 36:MmEIEL GHMOHoBIoL LBgMMTo. olZYOLOL MocmMmgmeE
A03L 39ogly MmO E LodgEYzgerm 93¢ Ymdobgdol 0EJIWMMO sEMY-
L5BE0, 51939 0WYSVMOO SOOI O. gl OLINOLO HoMImAgboy,
doMO0M, 3900053 gJuEGJO0m, HMIWGdOE SOFIOOWos GHwOHOoHBIOL
©obL3OLIo. gb 39E0sEIJLEHIO0 Fodmoygbads, MMAMGOE oM3IZIIWO
LOEO0SWMEOO  MJomBOL  sEfgMols s 89ddbol  0blGMMBgbdgdo
(Jo6pocknonckat, 2005:288). @Gm@oBIol ©obMOLL (Mg3esdo®gds,
Lsd9g360gMM, 4yM39WELOMMHO) 33BLIBNIM3L bEgEOBOIMGO LEHMSG]-
230900bS S POMGIMGIGOOL godmyqbgds.

AGMO0BIoL EoLIMOLOL MIMNSZMYLO PobBEMb3s - BHHODBIOL, G-
AMO3 gOHMA35M0 LgghgdoL Lobgmdol, J0dHB039xWMdOL goBM.,
®530L IbM03, BHIOHOLEAEo bLYMHZ0LGOIOL 3MINYWSOHOBIFOS ,1300v)-
695 3mBoGHMMO oMLTglsbodbsmdol” Igdzgmdom bgds.



AMOOLEGHMOo H93wsdol JoBbgdO sMBMOM AoBLb33gds bbgs
36 Hgool M93ws30MHgool doBbgdolgsb. dmamemgo (Holloway,
2004:265) %5990l ©93wedol doMoms dobbgdl Lsdo Lodyzoo:
»0b8MOI0M GBS, M[IMBIds s Tgblighgds®, Mmdwmadog Tgglodsdgds
AIDA-U 3606303L, ®m3gaos 298m0ggbgds dsm3zg@obydo: ,gmMoomg-
0L J034Hmds, 0bEgMHaLOL d9ddbs, LM3z0wOL 450303905 @S dmddg-
©g00L Jmopmbads®. dgtygho (Berger, 2004:71) s0figdl M93sdsl,
OMame3 3ndMB035300L FbOL, MmIgeos 0ygbgdl LoEyzgdl s bv-
MomYOL, 305 oOINBML 5530506900, OHMIgdos  9d399wy-
05690056 H93e5dsL, HMP Gg0dobmb dsmo 3GmEI@o.

1.1.1. Gmeobdo GmamOs 0brliG@os - GMMmobBdo Jmgwom
3513 BHod0l  BobmdMOZ30 LM EFOSWM-930mbMmTo3MMo Imgwgbss. 63
9om Lbgs LRIOMBo 56 455033900905 $9ab0 3MWEHMMS, BMYMO3
AMOH0BIoL LygO™mPo. 50590560 MLMEIL ©3MA3L  0bEHIMILL
65009 sbeols J0dsOmm, 580G™A GwOH0BIo ym3z9wieow®s© MBOHM s
MROM 330 bgds. 8909y, bbgoolbgs 3Mw@Emeol
05BHoMgdgdl Mol »YHP0G-OHMNJIgEgds MBSO, 505505
&9O0BIoL 0bMLEHO0S 399T0350 0BOEIDS S Z0MIMEPYDS.

OOMaMOE (3ol ©s0MY3000909¢0  0bEMLG®m0s,  GHMMHobdo
390006090000 30m¢s bbob Fob aoBbs. mwdEs, Mo 0dds Mbs, bogbo
94m39mgzol dmyHom®OmdEs, GHMOMODBI0 A50J30 JEOMdSEME Fo-
bLmdMHOZ3 0bEMLAEAMOs© TbmErme ol 999y, M3 J98mPbEs L3gEos-
@G0 3030l bgdosbmds - GHMEOLEGHWo INILsbryMgds. GwMHoHdo,
M300390qL  Ym3Erols,  53059MmBowgdl  50sdosbol  M936m9530ww,
390mb9M, glomgBHo3Mm Inmbmgzbowmgdgdl, obg3g - bgdoldogho
5590060 IMMbM3zboEgdsl, 4503mL 8gE 0 505 v) 00 J394bob Tgliobgd.
d9L50590Ls©, BHMODBIOL LbgsEILbgs Bm®Ts FEdozs 0bggHgds
(Mnpuna, 2000: 297), 00gbomgmdoo sOLgdmdl Gdmobdol dMmegzswo
Lobg, GMAMMOE s®oL d0BbYLo (R50MmRqbgdTdo, doBbYLBMMIgddo,
3Mbx39M9b309080 Fmbsfiowrgmds), Logsbdsbsmwgdwm (wmabm gbgdol
LHogegds, Lbgo@olbgs d00s0Mmengdol ,LboBbogbrmmm l3megdo®,



bgarmgbgdol 3m®Lgdo, 3v9Hgdgdo0), domsbool GwmGobdo (3nddobo-
690900 GMOHOLENO 9Ju3OLOOL SOHMYEMTIVO 33M33909w0 Logmb-
ol 991403900m), JuEHMYIMGO, L3MOEMEO, obGHMMOWWo,
239UEMb6MB00, WOEIOIGHMOMEO S IH35¢0 Lb3gs.
AMO0BIoLs s FE056s© BHMIOMOLEHMo 0bEMLEGOOL LfiMox
3963000609055 5 FOBIOMMYBIL FM35eTo JobLbZo39dMTs od-
&M FgMHgem bgaro. 00356005, Imbabergmdol 3bemgmgdol badobbols
230999xMdYLGds,  0930LR0  EOMOL  FoHBMS O 9YOEGOOL
393300L bLYOH30w0. GHMOOBIOL [gsermdom 0E3Egds LeEosE -

3M0GHMOYOo 0683mMTsz0s mgoml bbgsalibgs ghgdl, §399bgdls
dmO0L, Mg A96s30MMdIOL  3WEHWOHMSAMGOL  EOSEMALS S

3M39960353050.

1.1.2.360oB3ol  oligm®lo, GmamGE oblEGodmgommo 3sdg-
3MO0s5 - 0bLBHOGHMEOMMO EOLIMOLOL AsBTsMEHIds F90gAbs0Ms©
d90d@gds: 595 0v9 00 LeMEosWwHo XAMBoL HoMmmTsygbwgdol
LsBsMO {036 LodgBY3z9wm Lo@nsgosdo (Kapacuxk, 2000:151).

@oba30LGHWO 3300939000 GHYMHODHBAoL LEgMmb 3:mdMbozsogdol
A9LHo30LsL, A53tm0yggbgds @gHdobo ,GMMoBIoL oLIMOLO®, Mmdy-
o3 39olbdmdl olgo dgBY3gegdsl, MHMIGEoE MJooHgds
Lo9dGOL 0bLEHOGMEOMO LoGEWS30gdd0. 356B963mL (ITaruenko, 2014)
SBMHom, GHOHOoBIoL OLIMOLO Mg3esdol EOoLZHMOLOL 2sbls3Mm-
690790 650OLabYMBss, HMIGEoi GIOHO0DBIOL M3 sdol bbgoalibgs
Lobgmdoll 59005690 s doBbo olobsgl GHvMHoLEGWwo Imabobyy-
90900l Foblgersls s 49630050905l 502896@E 9300l LEMIBHIR0Y-
00 obToMgdom, MHMIGWME obagm3mabo@ Mo bobosmo gosh-
Bosor (Tlaruenko, 2014: 67). ob dgodegds, 99039301 MHMAMM3 9O,

31939 395309000 393 GH9YJuGHWO 3MA3MbgbBHL, GMIgEmsg goskbos

396L5bE3OHMEO 9JLEHM0bA30LEMEMO 356589GHMYd0, Mo BbI30m-
M5 ©539530005d0s gMmMAsbgMIB. GHMHOoBIoL oLIMOLO 4v9-
@olbIMOL  BHOHOLEIO IMYBIMOMBGOOL MOABODYON, 3 E-
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3L, GHO5©0E0JdL, LoEbM3MmYPIIWL, LolEMIMMIOL, SAOOL Agmy-
550 sOFIOMIL, 9MMBL, 9b3MOLOYIL.

GOOLAHY GgbHIdbo sOLIRYEo gdboz®o, LHONIOHYOGo
5 M905BHIH0 0930LgdMMIdIO0 Lo gdall g35deg3l, gobgzobo-
@M 0bobo, MHMAMOE Foblo3Mm®MJdMo 0bxgmMIsgomwo HsbMo.
AMOHOBIoL oLIMOLO bmer sbo-sboen FHIMOGHMOOGBL 0mZ30LYdL.
OHMdIOHGHM 5. 3sewgmbo (Valdeon, 2015: 363) s9330390L, Mmd dvy-
©999900 GHvOHOoHBIOL Ms6599MmM39 3mb3IBE00L bofowo gobs. s0-
3396500, B3NP0 3M5E0bR30LEHWOO doMmol dJmbg GvMoBIol ob-
3MOLL,  WobazolEMMHO  MZsELsBOHOLoOm, 05099300090 5©
5MLgdMds gwdeos.

1.2. @m6HoBIol ©olgm@Llol GHodmemyom@o LBsGubo - B336
390b6Md0m 00 035¢LsHOOLL, ™I GHMOOBIoL OLIMOLO GO
590130009090 G030l ob3MOLO, GMIgEwoa bobosmgds dobo
®99539OH0 035N gdom, doBbob MbogswrmGmdom, gbmdMmogo
153995¢098980L  B3x30B030M, 153MMIMO FBOMIM 030 35M50d0M
5 39453L, M5 00gds 6o, 335305 AoBLDBWIMMEO 5EMGLOG0. T3S
5953 6950096039 sBMBEIdss LsFoM™. 0dobmgzol, MGmI 9339mMs©
F968m300206mm GHoHBIoL olZMOLOL 3H03MEMyOMO bGsELo,
LoFoMms, 35003bgmom o) 30mdMbozsgool bigmml, bawsg ob wbd-
30MbBoMmYOL; B) 3m3mbozsgool doBbgdl; ) 303603963l (sMy-
LobEOLS S SEMGLOEOL) Go3b.

AMO0BIoL  oLZYOLOL  BMBJ30mboMgdOl  Megz0LYdEMYBGOOL
239Bbogs a3sdarg3zl 0dol Logdzgerl, Gmd dobo GH03MEMA0MHO
LAHOGHMLO 4963LBOZOM TgdgabsoMo: ) GHvMHoBIoL oLZMOLO
00330@o@ 0BLAHOGNEONO 3ATIMO0Q 3393wW0bYBs, M6 ob
2359094gbgds  Lobagdmm  Lo@sgogddo, G®MIgddos gomo dbstyg
bmEosEe b 93mbmdozwe 0bLEHOEMEL FoMdmoyqbl, Gmdgwos
9oL Im3559M0L GwOHoLEveo d3oBbgbol (39bgx89b@0, Js6 393060,
30bs6LYdO, 1539MM 3M0EH035, LEBMYIMYBLMB MHPOGHIMDS,

900l OHgbvyMLgdo, Lbgsslibgs J3994bol 3aEwGobs s bgwmg-
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B90%0b 0bLEHOEGHMGHI00, bLobgwdfonm, 0HOOIEO, LMEFOSWMEO, dv)-
6900l 5330l MMPB0BOE0gd0) Bs®BMYdTo sbem™309wgdl; ) 0bLEHO-
AME30YOH0 EoLIMOLOL bLogMEgdo TglgEobol, GHvMHoHBIol ol MNMLo
L5dd0sbo EOLZMOLOL BsoMbobgmds dgodegds Bsomzgamml, Hows-
Bog ol 60dbgddo AsBMmobsBHIds MFBoEosMo dbstyg (Fmbomdmg
dbs69900 9M3bgMb  MmBoEoIWME  MHNOYHMNIo3d0MT0  5M0SE
05906, MmEglog MmM03g 96 ghmo dbotg 3mb3MgEHME 3OHMEBgLoE
5364530900 sLEWMEgdL), LESGLO (MOMOIOMOMBYIOO 0MZ5¢oL0bIBL
L@ GO EOLEBE0L), Logddosbo 3MMdEIoL sSOLYDIMBS, EEOHMOLS
Q5 500300l goblsbwgzMs, 300Mb03s30M0 J3930L BGMTsEH0wEMdY,
9003900, BMBOOHMds 5MYLOGOL GHO3ol dobggz0m: MGMYboBs-
(309%0L G096 gdmsb MOHMOIMHMMIOLOL - MBOEFOSLIYHMDS,
By0G®smOM™MdS, 93039305 BHIOHOLEIOIMIE MOHPOIMMMBdOLLL - gdm-
30OHMdS, 99983598 )-MMdS, Bmds, IgaMdGWE MYOHPOIHMMDdJObY
2396BGb gooligems, BLOJMEMA0MMHO YOHMOYOHMNJIgEIds s bbgs.
13. @vOHoDBIoL olzmmLol gmbdiom®o LGs@nbo - &Mool
©ob3MOLOL  BMBJ30MM0  bEHGHWLO TEYMTSMYIMOL  0bBMEOTs300L
353909580, 0930530690580, 3136035300l sTYsMHGBST0, GHIMHOLEOL
9mb0z5d0 585 0¥9 00 J394sbslis mv) 300630 gEHME 5RO, MOl
29653060m090L gdlo3Mm-36505¢)0329w0, LobEodlwMmo, LGowoLEMMO
15dMogdgd0, MHMIGd0E FgaMdMHYYo Lsrd®MOL bGowls Jdbosb.
doM0M©, GHYMHoHBIoL EOLIMOLOL doMmOMoEO BMbI30MMO
05bsb0sMYPVOGO0s - 06GMOHToGOEdS, BgBILGDs s Fobogroligds.
AGMOH0BIoL OLIMOLOL 2Bl MMMYOMEO BMbI30ss 0bgMGOTs-
GOMEMBS, (0B TobTo SbobE0s IGHIWMMO 0bBMOTs30s Gvy-
60BIoL LgdBHmOoL 3Mb3MgEHo Mmdogd@ol Tglobgd. 58 0bgm®mds-
300L Pgomdom, 50sdosbo OIMBNds, MM Imybom®mdsdo fago-
gL, G5 dm0bsbEML F9duEgodo s©fgMmowo 5©R0gdo. bsBsbol
3953569d0L ImmMbMmzbogds s19g39 HoMBMowbl GvMHoBIOL ol M-
Lol ghm-gMom 8603369m3z96 gbd309L, o3 by 960d3bgwmgsbos
GMEHOoDHIOL  OLZMELOLMZOL. Fgasligds FoboLaHZMYds, GMYMEE
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3600369 mdol 3Jmbg gsligo s139JBH0, MoEsd ol odmbodogl
Lbgoslbgs Lobob gdudmgbowam, 90mEow® ©s dgx8olgdom Esdm3o-
©90gdsl. Fobsemoligds 6503bogl d0dal MomoEol 353907900L39b,
L300l 96 4obBMsbgzol sbMMEgdoLzgh. GvMoBIol olgm®Ldo
b B9M3obo 3meolbdmdL s@MgLobEOL B0BblL - ,000wEwmb“ sMg-
L5E0, 90306MbL EwMHO 96 IMObIHYYML FHMGOLEH™MWOo MdOYIEO.

536430996 mbyby GHM®OoBIOL OLZMOLOL obsliosmgdwgdos:

1. 38396006905 ym3gewm3zoL 300356 3mbgosl Fomdmawynbl, 30-
650056 GHMMoLEMOo boliosmol Egdu@gdol doMomso JoBsbos, G-
MHoLBHL d0z5)MmEMm 0bxMmMTs30s s s03hgMMm® J3gysbs, Mgyombo,
LoBMASMYdS @ 5. @.

2. 9. §. 0594m0gdol 56 3035600308 BmbJ30s FoMdmoaqbl 303
9O 3005396 BMBJ309L. ©gbol TmlsbOgdom, (Dann, 1996: 2)
AMOHoBIoL gbol Jmsgzsmo JoBsbos ,,s0g4meom, dmboderm, dmobs-
©OMOM 5 dbMLbem JoEroMmbmdom 580560 @ 53 3B sdigom obo-
Bo @HMEolGMo 8035600 gdol 3m@gb3ovmo dmabIsMmYd0Eb
9o 9mdbdoMgdes.

3. 99b3HgLoO, 3MbME 30O S 3MmYEIMHO BMb309d0 dgMeyg-
bo®obbmgsb 13643090l Fo®dmaowagbl.

g3gws Bgdmbligbgdmwo gmbjsos godmobo@gds wgdbogzw®mo o
Lob@odumMo 3Hgdbozgdol dgdzgmdom, sggg 00 GHowrMgdolL, BMmEHMY-
00U, LoFdMEMGdOLS s 5. 8. B3g6gdOL AB0m, MMIgEoE HoMdmoyqbl
3M50bA30LEHWIO s SM639MBIWNMM 9EgdgbEgol. s©0bodbmwo sGs-
@0b230LGHMOO gwgdgb@gdo 360336 ™36 MWL 05350MmBL E-
HoLEMEOo bsbosmol Fgdu@gddo s, s1939, SMOL JMMRZMO oym-
@09d0L s 3mgBHM0 Bbd00l Bo@smgdgwoi 3o. s0bodbwwmo Fok-
0m59bL Ym0 gdol, dmbodgzwrol, dmbmlbgol s o. 8. Qobmym-
39 9egdgb@gdl s bdoms dooBbgzs Mmaméa 9. §. HMoggdo
A9OoLEJdOL Jogl FoMIOMEIIOL  ©9ad30L, TMLsbsbvyergdgero

5Q300900L Fglobgd gosfy39GH0wgdol dowgdol, slggg 3903390
LYo gdOL FobloBPZMOL MZoelsBMOLOM, MMYMOE 30D0ES3®Y,
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31939 - 30HDoGHOL obBo3eMmdT0. 5J9sb godmdobamyg, 3 gurgdnb-
AL LEMBOM YMMo®gds Mbs Bogdagl S3Mbogsw  B9duBby
9domd0LOL s 3093 MBOM LoyMMeEIdMm Mbos yobgl Lodobby
3M©OGMMOOLMZOL M9MTBOL FMmIBsEIdOL 3GMEgLd0.

1.3.1. 3GoB3ol olizmLOL Ls®Mgzwrsdm gMbdsos - GH@obdweo
0O MIHgd0 3609369 M356 403wgbsli sbgbl GH@MOLEJdOL dosfy-
3900wqd9d%bg. obobo doM339 F0ed9Fowgdsly vddbols oo o-
608699 gd0ol 500l dglobgd, dgLodsdobo, gb begds yosdfFyzgEHo
o0 J0gM  sLBLZYDbYdYEO 35393JO0L 5MBI30L M™Y. BHHOLEHWWO
0MHMINHJd0 Fgbogromos sbgMgzol dog® (Andereck, 2005: 9). dolo
2309m33wg3s 3430639690L, 0w OHMyMO 9gdEwos dOHMIMOSL, gobo-
ML 30396309900 30B0GMMdOL 0bEIMglo ©B0BMEgdOlL syo-
@0l 8mbsbmgdol 30dsm0. ol BEGGMsGHIY0E 360369 MBI G-
H0BIol 0bMLEHMOOLMZ0L, S1g39 BoBL M3sdgb TmEysbo s 3M0G-
Boo (Morgan, Pritchard, 1998: 31), Gm@qLsg obobo 933039096, H®a
AMOHOLEGHMOo bg3s YoeodEgds dMMmIMGOL 8997Jdbgwo 3Gmagliom-
Bogo 53GMMmad0L B0gH. BHMHOLEHMO dOHMINMIOOL GMo-gH MO Lso-
36308035300 Jobsloomgdgmwos 9dudMglommo mgdlozol dsdmyg-
Bqdo.

abxgws ymomo (Goddard, 2002: 35) 58330390L, M™I M9g3sdsdo
2396309000 godmbs@gels 3sblo3MMMIdMEo Mo gboFqds, Mo
MMM 30060353006 mMTs, ol Fgabgdyms olsbogl dobbo
Bg9b60 gdmEogdol ommgzal. 93@™MMmId0 09gbgdgb wgdlogwm®-aMsds-
303990 GHLYOLIBIOL JGOMNOMBOMBISL 08 MHJomdOL 3nDoEH0WMmO©
3°00Mb53905©, MMIWOL 3M3MWsMOBsE0LsE oLobo  (300wMdIb.
B396 33bM3OMdM M93wsdgdom Fox MO Lsdys®m8o s Bomo
InE3MEMds s BYRo3Wwgbs LOMO EY 0BMPYds. Mg3sTIOO 56
3MLYIMBL 5530569d0LY6 TM30JOs©, 030 BMOMbMZL Lsbm-
23900Mg00L BoOmMMEMdSL, M505 §o0dogOHML 0bxM®MTs305 s 5Jdwmew
0gdbsL bbgoolibgogzsto 35380600 (Goddard, 1998:10). ¢bs 503600-
B, O™ 390D MOHO O 9MHZ39MVCMHO oboLOSMJOIWIOO 156D -
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50 GJLAHMB s BHgduBo Mogol TBGOZ BMOMbM3L ol gosBMHGOSL
(ibid:16).

L0693 59M-bo0bBMO 300 IMALbobMEMgds FoMdmmoyqbawos G-
HoLAHYWo G3dbHI-d0L 35M98Y. HYIOLANWO GHodvHgdo Fgdwgaboo-
605 GMOMOLAMEOo 3593303900, dOMINMId0, dvY3egEJo0, 390-
L50GJd0 s bbgos. 53 Labob GHgduBgdo FoMdmoygbl GmEmoBIol ob-
3996OLOL FgMowmdOm Fo6GMYVL.

0. ©930Lmbo (Davidson, 1992:3) obLoBM3M3L M3Wsdal, G-
3MOE bmEosme gbsl, dsym™gdeol/dzombggwol sdmEEowgdol
9bOL, sMHdnbgdol 3H9dbozom, MomJdol Lsdgsmml Mogolio bs3s)-
05O0 MREIOOm, 1O3NMNIMO Jbom, BHMOO(309d0Ms s JoBbom. 9bo,
Omdgeog  bo3gomgbmo  sMoL d9ddbowro 00 FmodgFowgdgdol
39000Mmbs3g05, GMIgdoi gdmbggzs sdLggbgdwrgdols dmermeo-
B0, 3960 Mbs ogml gMbBgreo s hogbmgzowo ©sdoxgMgdgw,
003039 FaduGgddo.

1.3.2.m60%bd0l olizy®dliols 3m3mbozsEovyto s 3gMlvyobormmo
(03950f-0mbgdgeo) BmbJgos - bopmml dmbsbMgdoom (Nigro, 2006:
189), &wmHoBaol gbs sLEr¥HYegdlL Led 3dMb03Zo 30N Bwb30sL: gm3s-
0960 (LoMg3Esdm), 9Ju3MHgLoMEo S MgBIMYIEEOMEO. LaMgEsdm
3sL5¢gd0L - dOIMIMMGOOL, 36MBIMGIOLS S M358 7d0L 3MIoBHOMMO
3B gaLabMMHYds 3mEGHbEomMo ImdbIsMgdegdol YyoIMomgdols
d03yHmdsl, 35806 GmEs dmybom®dMmdol dgbobgd Hoabgdls s G-
MoLbGHM gMObsgdl »30MOGYLsE oz 9JudMglomwo gmbdsos,
50996 0lobo BMIMLOMYOME0s BHMHOLEHJIOL F09d9FWOEGdJdBY
5 350 LodMPBINOHM FodMEOEGOSDBY. s0FIMHOCMIOMNO MYx3gM9b-
3oMwo B3wbd3os LFsMdIMIL QBs033wg390d0 96 M Bgmdgdol 3s6g-
@380, OMICIB0E 39MBILYMIP ©d FMIBOINWIQ >@IMI6 Y-
obGHME bobsbomdGIL s 9306 L0bEHIMLYdIME 306Gl MmdO-
99&HO 0bx3mMIs300L. GHMOOLEHME 39JuGgdTo 56 sOLYIMBL gbmd-
030 369309000 3355300 2oblbgs390s, M6 olobo, Mmams Hobo,
900 bobEgdom 0ddbgde.
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535X 9JMOJIMBS LoMg3sdm Foboergddo s LodmaBsH™ FHgdu-
39030 3m353H0MM0 ©s gdudmgbormo 3m36035309M0 BMBJ309d0L
2350053093930 99996305, M50 EHWOOLEHMWO FosMmMEXGOOL
9080390, 390MLMboHgdMmwo ©s IGHIWMM0 SOHgMowmds 0b-
RMTo309L Labmb bEol 3m@Egbzom®o 3eogb@gdolmagol. Gmemob-
dol ob3MGLOL sbggg 860dzbgwrmgsbo OlZMGLMEO gurgdgb@os
G93GHMWMY05, MMIgEog byl Miymdl sdax gHgdemdol 9i39d@ob
3d9406sL (Dann, 1996: 66). B&GHoLEMO G9duEgdob dobss®bol yoEbm-
00b 39992, HIOHoLEBId0 MHIMBEId0E Tom Lo®fdbmgdsdo, Mosb
390335396 93096@MH  0bFMGTo30sL, OHMIJE0Eg  IToRJMIOWS©
J0IOL, O3 OIOOMoE 50LobYds BMILAMYDYE DS Yofy39EHOWwY-
090D, 0935 DMAXIM F9OHbsOLEHGOOL FoghH A58md39Y69de LEs-
3090300 33b3g0s 8039MMGIMYO S P5dMYMBOWO 0bBMMT30, B
Lo FoMmgdl ©ods@gdom 9830390 gd9dL.

§o0sbocrolgdgaro  sOLYdOMO  Lobgegdol oM, OO0
3608369mds 990degds SbmEoMEIdIMEIL Y4zgws boLsMmsg bs-
bgwmsb, oMo sdols, unique (1bozswyMHo) s top (Af396M35¢00)
95905 BIOHOLEHMEO Bsbsbomdgdols gobliszmm®mgdmer s dqlsbodbsg
®30L90g0L. yzgesbg bdoMo godmygbgdmwo Babs, ,offer (Agomogs-
Bgds), 5MHOL oo 30608690, HMIgoa Fo3wgbols sbgbL GHMob-
39099, 9055mbgdls dom, IMbsHowgmds doomb oMlidglsbodbom-
09006 EILOMZOE0YMYOgE GHM9dTo. bbgs bdoMow Asdmygbgdwero
©dbgdo - ,see, visit, enjoy, explore” (bobgs, 30B0E0, Losdmgzbgds, sdm-
Babs) - 8mHmegdgb om, o6 453mEHMZMB gL LElosdmzbm s dodBoco-
39000 JmyDomOHMdo.

“Website”-ob bdo®o 45890mMgds 90vm0mgdl 085Bg, G Jo-
ool GHMMgOOL M3MEsM0DI300L, JOMHOMOIPI, 30MHI30M0 0b-
&96mb9® 056039306a0L Lodrsgdoo sbgbgb s BgELsGmMsggdo -
“frugal, cheap, affordable” (g3mbmdow®o, 0sgo, bgedolsfgomdo) -

&9IO0LEJOOL bEOTMEPOMHYOL 0f393V.
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990006905, HMYMO 39X JMIOJ0 3nFMB03s300L BHgdbogzs, bdo-
5@ 259m0Yygbgds GHMmolGwe 9658o. 99005690900 s 39GHsBMMYd0

2305300009000 sLob396 BHMOOLEGHWMW 3MMEYYIBHL s 300 33¢0sb
5Q50006900L ©s9M3J0GOMYgdsl. dogooms®, Adorned with huge

skyscrapers and pristine beaches, Dubai attracts tourism Iike honey a group
of bumblebees (2)H56T>BoM0O (350500x%9bgO0Ms s bgErMbargdgwo
3o7g000 03396900 ©ds0 0Bzl GHvIHODBIL, HMAMOS
B0 - HAIOIOOL XFIBL)-

LBHOWO, gdbogs, LobEIJuLMGO LEGHNIEGHMMIOO S TR JOIOILO
©oL3NOLO, HMAMOOE SOHOL IMPHBIMOMIOL 250MEPOWJdOL NI0m-
30M99bBo309, 06003000 BsE0s, IMHIMBIdOL TdEsgzM Lodvwys-
909050 0965 2odmygbgdmeo. gdbozMMo sMHbg3560, HMAMEMmOE SG0L
1533960 Lo@GYgndolL godmyabads, BYLIOMOgxdOL LodGMsgwry, 8g-
©M9ds @5 89¢OBMMYd0, F0EMY30W0s A3HBZ00Id0L3I0. gl Tg@
©535%9MJOMBIL 560FGOL BHOHOLEM BH9JuBHIOL s LTS gdSL
533l 3mGHbEoM® ImyHocmgdl, dgs6Bomb Jommzol LslvyMzgwo
056:IOMEO.

1.3.3. 0bgaobyy®gbmgzsbo EmGoBdol olgym®dlol Lmgoswwy@mo
B096J305 @3 bmgomeobazobB Mo 33ern39do - dbIEwo sofjergerol
20685300580 035¢boB0bM gobs JOHMA35M0 Lmomeobyzol@mmo
239G gds 960LS s GMMOoBIOL 33w93580 (Dann, 1996; Jaworski;
Pritchard, 2005; Jaworski; Thurlow, 2007). ¢obga30ob@Eogol gl ©o®ao
L53w95¢gdSL 5dEg3L GHMMOBIOL OLIOLOL 333093MIOL, Bos@sMIMb
33193900 Lbgss-bbgs bmEoswrwe 1qbsdo.

960bs s G¥HOBIoL 306390 LobEYIMGO LeEommwobyzobEmmo
330930 35B6borar 0d6s 469390 sbob (Dann, 1996) doge BsdGH™Ido -
»>OMOO0BIOL gbs: bLemgomeobygzolG®mo 3gML3gd@ogzs“. dobo Gotsw-
©Oom, GMoBIAL 593l L3NNG EOLIMOLO s BHUYHOHT0, FSMCIS,
§960mogbl 39bLs3MmMGdME EOLZNOLL. BO 4300035BMBL Evy-
H0BIol EOoLZMOLOL gbol bLmosOO 36300l sBsEoBL. ol gbsls
3o6oboogl, MmamemE 8mdbdsmgdgwms  od@ommo  BsMmorMEmdol
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0bLEHOMIIBEL (965 TbMEMmE FMbIsmgdol 3MmEgldo, sGsdg 9bol
9ODMdE030 dgdabol 3Hm39L30), OHMYMOE LM305WMOHO 3MBEMMEO
36mEgLL (BeaMdgdols s WoMYdMEgdgdol 899(339¢0) s MIMRMOEG
LM EOsEOBOGOOL  LETMSEIGdL  (Y43gs I06EHIMYLYdMo  TboMol
00©96GHMBOL 25630000090580). BHvyHoBAdo gbols (sLggg gbol BHgdbogobs
5 gbol G9a0LEHMYOOL) LOMEOSE sHOEO Yoaqdol 9Jabols oMo,
60 943m535HMdL  BHMMOBIOL EOLZMOLOL 25630050 GdOL  sbogn
3960L39dH035L, OHMIIWoE  ©S3IHFTOMIIM0S  3Z3WY3JO0L  BOGMMOM
139JAHODBY (LEFOMEMAOOL, BPOHM3MEMYO0L, LgdomEozol, Bogrm-
LMoL, bo3MImbo3oE0Mm 330093900L LxgH™Maddo s J0TsMMYIgdOL
0969%09630d0).

6ol Hogbds aBbs omgblibs GHMGOBIoL 9bol Fgdamd Lmaom-
@0b330LGHMEO A50M33g390L, GMIJE0E. J0MHOMOIPI. FMIMLOMY-
00 9By, MMYMOE 0©IBEHMBYBOL, dowrormxiEgdobs s Lmaos-
OO 5bLb35390900L HomMbgbsBg s  S0IMBRHIMsBY GHOOBIOL
306®9Ju®do (Thurlow;Jaworski, 2003; Jaworski;Pritchard, 2005; Cappe-
1li, 2006; Fox, 2006b; Phipps, 2006; Bryce, 2007; Jaworski; Thurlow, 2007).

bmEoMEroby30LGH035L dguyderos, 093319350 MdOYJGHMMO  Fob-
9965 dosfimmb gbols s GMoBIOL »YOHMOIHNMBST0, HMAMM
@0b230LGHMOHO MIMGooL 9ds3L9d9gwDBY, MmO JobomgmMmogdol
Bo30M93BYg, OMAMME ©9MY3000909¢ LMEoswH MYIMMosHy 0w
L5303 85060l 3MId0bsE0sBY.

AMO0BIoL  oLZMYOLOL  LMEFoMEOba30LEHMMO  331g3s Lbodvw)s-
@05l 0deg3s, 50309MHMmm ©sb0dbgdol syOEo Lox O™ EOL-
399OLOLYS s 965¢POBOL O™, MMYMOEF GHWYOOLEHWIE doBIMHDY FoBo-
Boaro go4o3z0L Mmdogd@o.

3093 9Omo 3608369wmgzs60 Hogbo, MMBgwlsg sbsermyom®mse
"Pm©3096 GHMOHoDHIOL bLemEoMmEMyosL, S3mLEGHMEMINMLoL, 0mG-
23mLOL, BE WS YO35OL, YBOMO™ 05bs30LOL B0ge A5TM399bgdgo
MJNOO0MWOo S §IZ0MH0MMO 358Mm33¢093900 (30M39w0  godm3gds
299m93996s 1996 fgaml, go@odgFowo 1999, 2000, 2001 §F.), s@ob
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»300mb69MHM@o b5dMMdo, HMIgeog doHbo obobsagl GwMHoHdol bogh-
0530MH0Le LE30MEMPO0L 396MBYBLS o WGHOEOToE0L . S3E M-
6900 gobobosgzgb GHMMHOBIMb 35380090 1gdgdl: Msbsdy-
™39 GHOHoHAOL LEOEFOMEMYOOHO 256300050905, EGMOBIOL Lob-
3995 5 06003000, LME0SHO MMBILHMOMIOL LEOGYIEMMIOO
AMOOLEGHM LobEgdsdo, GHOMODBIOL J9630MMYGOCMBS S sTM3O-
©g9099gds, GHOHoHTo s LEMEOSXMMHO (33CPOWIIJO0 s draEMU,
AMOHOBIoL sbsgro Lemzomemyos (Apostolopoulos, Yiorgos..., 2001:4).

amdbo (Fox, 2008: 20) 593303390, O™ LeEoMmEobag0LE0 3oL d9ma-
@05, 93319350 dosfmmlb ™mdogdddo FoMdmppabs gbols o
GMOH0BIoL MM0gMH0OMBOL FqLobgd. MBEGM™ HBMLE S, Ob 4307535BMBL
AMOH0BIoL gbol godmygbgdol LobEHIIMG s 3M0G03ME sbsEroDBL
Lbgoabbgs 39ML39dEH0300s6 (Fox, 2008:21). dgmeg dbMog, 21-g bov-
39960L 30639 smfiergmedo GMHoHBdob gbsd dgodobs asdm®Bgmero
LEOGMLO S GHMOOBIoL bbgs LEgMMgdol (sbodbgdoL sEA0WOL
0563930620, 9969% 9630, dH9BObAO, LEBHWTsMoL30bdEMds, g3~
@535, MBIl LMEoMEMyos) 33930l JOHM-gMm LEdMoEGds©
odie.

gmdbolb (ibid: 21) msbobdo, GHOOLEHWMEO JodsMrMEgdol bs-
XM ©oLIMNOLOL ,LbME0MEOba30LEHMMO Qoggds* Lodmowgdal 50-
@93l 933093090 s 3M9dBH0o3mb d9bax 9oL, 900sMIMb GMEOL-

&0 F0doMmmEgdol Loxsdm ©ol3MMLo MBOGM d9@Es©, 3000MY,
MdGM, 06830MT5300L Joffmogds dmdbdsmgdeobomgzol.

0530 II. BGHobEmmo @gduGgdol babggdo - dmogegl 330 J39-
0ogUL:

2.1. Bn6H0BAob Eolig®lol gsb6Mmgdo - Lobsd GHMMOoBToL olgM-
Lob 796M9d0L 3aslin’g035305BY 3935w, LoobEgHgms ™300 &sb-
60l 00096EGH05035300LM30L BoFoMHM Bod@MEMGOOL FobloBLgMs. GHge-
9060 ,,7966M0“ ©OLIMOLOL SB5EOEHO3MLYITS WOEHIOIEHVIMI3M©-
Bgmdol mgmmooEsb obglbgl (Cook, 2003:7). obyolgwo woby-
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30LOL, Xmb L3goELOL 2obToMBHIO0m, obMo 3mTMboIs0mmo dmg-
©96900L56 98P0 JEobins, HMBoL a3 9d0E Jmge Moy 3dv-
603530996 30DBb7dL 0B0sMgdgb (Swales, 1990:58). ol 3m3Mbo o300
3939390900l gOM-gOHM0  JoBHgMM0ss.  Fows@mgsl  (Pumarosa,
2012:56-62) 3¢5b0g3035300L dobggom, dgladergdgeos &wymobdol
©0L3OLOL 99900 FbMYIOL Fodmymazo:

1. 9306 99493990580 wdrsce b5wdMOLSL:

5) 9Jb39OLOS (9du3OLIBEJdOLS s 9Ju3OLOSFIMMEgdOL dg@Y-

30wgoo);
0) 3mdLobmMgdol AsbYMmBowgdol MsbsddMMIGEMD OsEMYO

(Lomggolby 96 oM0bOMBOLY OLEMYO GNMGOLEo BoMToL Foedm-
05003969ebs ©o 3¢0096EL FmEobs);

3) 9000gd0 dbsMol  [o®dmBoybawmsb oswmao (3erogbd-
Lo/xaMBoL 056abEgd 306Ls s LabEWIOML MobsddOMIgal/bogdu-
3MOLoM 53¢MdMLOL FdMmel InGOL);

©) O05MYP0 GHIOM3IOIGMOLS 5 5396EL ol (oxs3dbs Lob-
GMIOMGO0L, 530500 mNJOOLS s Lb3Y).

2. B9306 89943990580 39585300l 39939300 LorIdMOLLL:

) 30©gMyHsd33g30 - J0IMbOEIZ00-29MAMIBOME0 M 3wYdgb-
&MO0 goendo;

0) 590MYOPO.

3. §96H0Md0m0 BooMLbgMdOL dgFMHO Fgdudgdo:

5) 358339305

0) 39BOWMY0;

3) LASGO;

©) dOHMIMEr0;

9) HIOLHYO 3OML3gIH0;

3) 3bmdol gr®Egwo.

4. 3000930939O-9H0Md0m0 b50OLIbYMd.:

5) 306G M0 9Jb3MOLOS;

0) HOHOLEHO LOOGEHIOO;
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d) 3096(H0L 9o HOMbo fgdowo GIOLGHNE LasIbH™MTO;

©) GHOOLGHIOOLS S IMPBIMMGOOL B0,

9) &IO0LEGHWWOo 3nd3560930L MobsddMmMIgdOL gergdE®™mbmero
000mf96o;

3) HIOOLEOL godmbTom@gds;

D) BHOoLEOL b IMyDomGOL deomyo.

0023565, GOHOoBIOL EOLIMOLOL H9bMO Fgodwgds, gobolobwg-
M0l 99009gab650M50: 1) Bg306M393939¢gd0b F9bM9do, HMIgdoE s-
930009005 Bg306 3m06035300BYg 3obLBOZOWE LoEwysgosdo
©5 306009090 (BHMOHM3IOHIGMOHMNB 0w MY0, 0EIdOL 9FEY39wgds
5 5.0.); 2) §960wMdom0 66 gd0, HMIgEog 3mErolbbdmdl GmGol-

AMo Ggdu®gdol fadowwmdom 396HL0gAL (Bsd33e93900, dOMIM-
6900, 393 g3HY00 s bbg.).

g39wsbg 139Y30B0IMNMO s COWMWO FbOO MOl Bsd3zEg30L
9660, o0 ol Mol MIbodzbgermgzsbgo 0bxgm®mIsgool {ysm

d39460L dmbadM030, 93mbMI03MOO S FMWEHWOHWEIYMBOMO MOZ0-
1gdM@GOIOOLY, Ob Yobesgo J399bol LogoboFEHM dsMsmo.

2.2, BHobGwo 3183393900l LHGYIGNOS - HIOLGHIO
309093300930 d0Bbs© 0LLbIZL 3MEJX0 0bFMGTs300l  Fofmegdsl
363090 J39960L 896H0GIHOL, ZNWHIMOL, bb3d>@abb3s gm-
BoMO M130L90MHABOL, 193y 9M3ZIMNWo OLEBHMMOMEo 0bRMMTs-
3oob  dgbabgd. GHOHoHIoL OLIYOLOL  QoblogMm®mgdMEo  H3bMmOo
Bbgds d3994bol LagoBo@m doMoms. MHmames Hgbo, bgdolidog®o
LobgeddM3zsbgarm dmoEogl 9999y bofoergdl: 1) obEmMowe god-
A90U; 2) 3990GMOHYE ©MboldogdgdLs s EEYLELTsIEgdl; 3) oG-
39L560365m0gdl Jo00 50[gM00m; 4) 06R3MMTo30sL FEYOSMYIMIOL, -
30UL dqLabgd; 5) LagdLbgMGLoMm 3HMAMSIGOL; 6) BHUIMHJOOL VOMGOMEIGOSL
5 @OMU; 7) by3MbEJEHM 06BMOTo305b.

009935, 2909330930 99odegds dgoEeggl bbgs ULgdogdl s
3Jmbgl LEWMWosE 2obLb3s390MEo LEHMMIGHNMMS. PP MO, 5O
oMLYOIMBL 935360 Fgbwwzs s bodwmdo, GmIwwol dobgzomos
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mbs 0gmlb dgag60wo yggmws gHs933¢g30. oMEs 5dobs, 4Hs033-
93900 990degds ©s0gml bbgoslbgs GH03s, doMomoo mgds-
AMO0 3003mbgbE ol dobgzom (LoogzEMMmM MREgd9d0, LoEbmdsGM,
96303™390099M0, LoHY3EsTM s LEOBRMMTo30M). 5T53EMMYWS,
439@s 295833930 0bgs 999600, HMA Lomsbsm gogegbs dmsb-
©0bmb 33000b39wDBY, ©506EHIOJLMU, 50dMIL 3nb3MgEHo J399bols
dmbobmegdol LyMm30w0. Meg30l0 dBIBOm BHsd33g30 sHOL 0EIM-
@000 39duEG0, GMIgEoE 8035000 §399bol 0doxol dglodd-
Bowo 96 3300mbgqwol gmbgdsdo 3963390 MYoermdol dmgeo-
Mgoobomgol (Kuceresa,2008: 445-454). 99Lods00b5, 3Bed33w 0390l
3900500 BLOJMEMYROYOHO HBydmddggds Fmobobmb d30mbggun-
D9 YBOM  3OMOMIGHMO 3930 gbobm3zol  4s8moygbgds 9dwgo
»adbogs:

1) bLog®Eob 0gMMJoBE0s - §H5933wg30L BHYJuEHTo bobyslidrmwmos
dbmEmE ob 9dsbo, HMIGE0E 933003930l VOMLOS 569 FomMOMYdY-
@05 Y39msbg 0dD039w0o md09d@gdo (wsdsBo 390Bsg9do, wsbo-

35833900, 39O ©o 5.9.);
2) 8359BHgdol 89Mbg3s - 3B98330930L 53EHMMJd0, 0dob 5M9EOm,

™3 §300b39Wwl 56 5§43l FgEro 0bBMMTs30s 30630 gE Mo J399bol
96 Jogmagol dglobgd, dm3gsgo: Rod@gdo, HmIwgdoiE 0Hosgl GGoL-
A90L, bmwm gsdm@m3zgdgb obgm BodBHadlL, Medsg 99godwgds obobo
395006mU;

3) 396339990 0bGIM3MYGH30s - 83000b39el Jogfimgds 0bgme-
05305 39033990 3Mmbom, Ggdu@do Lbgssbbgs LEGHOWOLEH™MMO s
LobESJLMMO BHYJbozol Asdmygbgdoo.

9MLYOMBL 2B5933¢g30L M0 boffoEol MmGysbobgdol Qo6 3-
3910 G03900: 396¢H0bwo (Joersdol wsbdsxy@ol 3o3wMo
LEAHOMIGHIOOL MI3OMPYI309), WMA03M0 (BHgJuGol 0bgm®mTsgow-
o 3603360wm3zs60 Lgadgb@dgdo s 393319300 sOfgMowo G9-
HoGMMO0L BogBHMdM0g0 IMbs390900 FmEgdmeEros ™ebdodwg3z®vy-
W), 9BH93MIM030 (BHgduBo mMPsbobgdmwos 3609369¢mzsbo 0b-
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BnOT>300L  InEMEMdol  sbEsmsbmdomo Mol 3Hobzodom),
3o6HIOMBHOL FmOToMJdS (FoHdmoaabl GHgduBHTdo 396MmdsoBYdwME
99b3m6LosL) (Purarosa, 2012).

2.2.1. &MOoLGHWEo 3959331939008 s dMGMIMMYdOL 9omMdGOZ0
0530U9099M9OIOO0 - LoMg3e00M-Lo0bBMOTs30M BMBLILYMYdS FoOdm-
00396905 GYOLHYo GHIJuHYOOL Y. GUOLAHYwo Ggdy-
A9%0 990009b650605:  GHGHOLEG Mo 2Bsd33eg3900, dOHMINMYdO,
0393900, 390L50GJO0 s Lbgs. 59 Lobolb Fgdu@gdo Ho®dmoyqbl
GMOH0BIoL oLZYOLOL FoMOWMBOm FbMYIL.

GOOLAYWo  35933wg30L, 03039 HYOOLGHYWo  FgabHob,
396003690 ™ds 1MoL, BogEHMIM 035, 00 FoMdmowygbl J3994bols
L530DOGHM BIMIML. MOMMPMEO dOMTNMS 0035 olobgdl 9909y
Bofoergdl: obGHMOmoM B5JBHIOL, GHMOIOEOME  OILLLYsMEgdL,
390GHYOM ©mboldogdgdl, oLEGMOOoMEo dgawgdol dglobgd ob-
B0OHI5305L, 3L s BMYs 068305305l J39ybols syowdog-
056M9Md0obL Fgliobgd, 15939, - 9Ju3OLOYOOL SOMYMSTGIL, GHMGOOL Vo-
90 gdL, EOML s 5. 8. HYOHOLEBWWOo aBsd33cg30L bEAHMWIEHOS

3999D0mM305. BMmA0ghm 4Hs933¢wg3do  Fgodwgds, gobomoglicogls
69359900, LYGPMYd0, 96303 M3gEONMHO 0bBMMTs30s. B935G0

0bss, MMI 53 Lobolb 03w gEHTs IMIBEObML 9839dGH0, I506EHIOILML
AYOoLAEHO s 29Bobml sl 535 M¥g 00 J399sbsdo Bsdmligerols Lvme-

300. 8585b505d9, §399460L 00X Yoe0dEIds LM GHWIOHOLEHWWO
35333w039000.

B39 3939965¢00Bgm @5 M3Mm©bMdMH0350 s MZ30LMdM0Zo Fg-
30L{o3cg00 M0 35833930 - JMMO - 0bAWOLGOO s Jgmeg - Jot-
0E0. 35000 M5MOIbMdINH030 MZoelisbMolbom Fglfogwrs Jobsbag-
Pmbowos d0g30hbogm, GoAsh 2350639Mglgd®s, momddol gMmo
Bmdol BHgduBHYddo GHMMOLEJdOL BMbsHBOIE Mo MomEYbmdom ogm
2590yggbgdwgao bbgsalibgs 9bmd®mog0o ghmgmeo. dgzoLfogwrgo dsom-
do LoGYzgdoL MoMmEgbmds, 39MdmE: sOLYdoMO Lobgergdo, Bybse -
0530 Labgangdo, bogsbabgwrgdo, 303d0Mgdo, Bdbgdo, Bdbobywgdo,

23



003700, BOIHBYwo HBdbgdo, Fgdm3zwgdgdo, Fo®dmddbowo 6w
sg30dLuwm0 LoEY3zgd0, Moo oGYzgd0, Hobsswgdol BHodgdo: Js6 -
3030, OHEOMo MBHymdowo s GomMwo J3ghymdowo Fobswowy-
0900. 31939, 8930LHo3wgm baLiglbgdo LoGEYz9d0. Fog59bsWOBYm dGOM-
dm0gddo 1gdobBHogzol, 3gMdme, sefgMomo gbol gsdmygbgds odol
239L96 339350, BMA 56 SOLYIMBL M50dg Loghmm 53 MmO gbol F9du-

3gddo.
3bowo 1. 3006031bob MombmdMmoz0 33¢93s

20bLabowggwo 39969@gdo 0baobmo Joronmo
3Ogdomo Lsbgwgdo 33 48
B9LIMmms30 Labgagdo 15 11
Bogomlabgmgdo 3
393306900 4
©dbgodo 15 7
bdbobggdo 5 3
BOSHYWO 5 )
bdbgd0/0omdgdo

390m3w9dqd0 2 -
Fo68mgdbowo/sgodlw®mo 14 10
bodgggdo

Moo Lo@yzgdo 9 5
050030 {oboswogdgdo 1

OO 05bHymdowwo 7 5
§0bssqdg00

OOYLo daafigmdoo 9 1
§0bssqdg00

Boliglibgdo LoGyzgdo 5 11

Gmp063 33wgsed Bgghs, 3bedzzwrgzgddo podmygbydreos sefjy-
0m0 S 3mD0GH0MM0 BgELMMZ0 Lobgmgdo I30mbzgeols dmbs-

boosq (Historical, vast, Countless, ghostly, endless, sandy, ancient, best,
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dozens, famed, dark do®mwEo: 3m32sME0, 3900WIMFYmdooO,
MB603560, LOIMNOMOGHM, 3569FgMOHJdgEO, FowI3badmwo, dmbgd-
030, 35069990, F505e5630m50MgdME0, BoMmm, LobvMmzqwo) s
5LOMHIMbgds©. 0byErole™ gbsdo bdo®os 0bgobo@oggdol, dod-
©9MdgooL s 290b039d0L godmygbgds. gl 3965369 gdo sg30d-
LbmE/Gomdmgdboer LoGYzgddo 5359MmM0sbgm. Jobommemdo Babgdo
dMEMLsOMYOOL LEbom sHOL FMEJIMWo (3M3MYWSHME0s, JOEIM-
d9BH™09). 3550330939000 459mygbgdo GMMoHdol gbs goblbgog-
0705 LobovgdmM 0byEOLHOLYE S JoMMEIOLYb. o139, oL Qooh-
Bos  L3gEoswmGo MgglGMo, GmIgmwog goblbbgogzgds Bmyso oby-
@obYIOOLYD, MY 96 339Mw 13930803 ME FoBbYIL GaLobmmgds.
3309390 5Bg96s, ®MI GHMMoBIoL gbs MBdm 9@ BgLsMMSg bo-
bawl 990393L, 30069 Dms0 0baeolv®mo. gl BgELIMM3900
Lobosdmgbms o OEIYdOM JaMEogdl godmbo®eggb. ImIbodWSZ0,
BIMSO s bsmgwo s0fgHomds MO 9@ dmsd9FOO0EGdL
sbgbL o MBOM FgEo 0HBoL3L 3MGIbEOO BHMMHOLEJIL. d3m0
B9LIO™Ms30  Lobgmo  godmbso®ogl ©sgdom gdmEogdl. bdo®mos
DLsMms30 Lobgugdol s©0dsEgdom s 99sMgd0m HsMOLbYdT0 yo-
9cmyggbgds. 51939, OId0m FJIAL 0dwg3s 3039MHBMEYGIOL Qodmyg-
Bgdos. 0bobo 253wgbsl sbYbgb d30mbzgerol gBmEOgdBY, sdmM30Y-
09090l s Fgbgwrgdgdby: Historical sites to take you back
through time, vast landscapes to explore, and wildlife to make you go ‘aw’
(0LEHMOOMWO 5EH0EGdO d39 OMT0 EILIdMBIOS©, M BIODo-
DoM0 39055900 LIMZIOIMHIOI® O 39 YOHO dbads, Moms
239BOM(BEMO (056pdsbo 93290360L 5. 390b0sL.)
(https://www.visitengland.com/-things-to-do/region/northumberland);
2.2.2. &m@molGvmo 39933909006 Bseobo - GHMOHoHIob Mg3-
53530 LoGYz9d0 9900b3z930m 56 FoHdM0ddbgds, MY GOl
©0L3MOLOL sToXINJOJ0 BYb30s 9FoEM™ 353d0MTos gbmdMmOZ
56b9356006. BgIms0bodbwo 303mmgHBOL olILEGHMMOS, 4o~
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https://www.visitengland.com/-things-to-do/region/northumberland

39565¢0Bgm BH9duBHYOOL 3MO3MLO, dgMbgmeo bbgoalibgs GMGol-
&0 390L50GJO0Eb o g30LHogwgm gdlozMMo s Lob@Eodlvy-
60 3960b397GH030056. h396 JoBbs 30LObYM, FodMA39Yym 3Mb3IMY-
&0 96mdM030 Fsdwrmbgdo, HMIEGd0E sbalismgdL GHHOLEWOo
30033960 ©900L 9bsbs.

1336900, HOMIWgdo3 FgaMmM39dwwos 3960 60dMTol HgduBgdol
9b650HoEsb, Tgglodsdgds sbol asbEbogdsl, GMd  GMMoBIol
337 sMH0Bs305 934996905 23Ol (Amyxomgdsl) (Dann,1996:56)
©5 BO0BIoL gbs J0Mmg30¢0s FbMmEME 3MBoG0MMO s bsomgwo
LYO30LgOOLS S LEbIbOMBdYOOL 3t31YEsM0D305%Y (Dann,1996:65). 53
dbobOYOOL FboMsboF Mo B3gbds bodmadds gsdmsgzwrobs owgdo-
00 DgELIO™Mo39d0 (magical moments-xsEmbbMGo Indgb@Hgdo, ama-
zing country-dgbsbodbogo J39ysbs, famous beaches-3bmdowo Lobs3do-
MHmgdo, exciting activities-oobEHgMgbm od@GHogmdgdo, perfect holiday-
LOHMEYMBoWo EsL396Ids) S IEIPOMO JIMEoMMo Lo@yzgdol
05050 mby.

g39wsbg bdoto g3m®ds HBgbo®ms3zgdol s0ds@gdom bsMolbbdo
2499myqgbgdss: “world’s biggest festival” (Abmywomdo yzgesby oo
39LE035wo0), “the most spectacular geology” (y39eabyg Lsbsbomd®ogo
39M™mA0s), “Britain’s biggest gorge” (8606900l »oglo bgmds),
etc.

390339600 Mol Yzgmsbg 3m3mwsmwo obbE®mmdgbdo, Gm-
dgbsg GHwOoLEGHId0 0ygbgdgb J399bol GHMoLEGwo dJodoMomryerg-
09%0L 50dMbsBYbs©. BHMMOLEGHIOL MOBI3Bosm, 9TM0Ygbmb MmbEs0b-
390005 GMOOLE 0 Lobobsmdgdol dglisbgd dgEo 0bgm™mdsgool dobs-
09050. 39933900, HMYMO 3 JM0-9OHN0 Mbes0bdgE0s, obs 3m3-
oMo 3905, HMIGELsa bawwbo 04gbgdl ©sbodbwergdols seyo-
@ob dglobgd 0oMmgdwo 0683MmMTs300L FoboMgds. Loobgm®mIszom
399600900l 39630056905 bl MHgmdl Mmbersob gool odm-
9496905L, 85350mo©, 390339000, LMEFOSWMMO BJEOs, IMYMO 3
§9b0o, 0BOEYOs B3O (03w gBHO, dOOHMINMS s LbZs LaMgzEwsdm
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090005) 3900058056 F9EMYJIOmM. sOLYIIOMO BodGHMMYd0, HMIWGOLSE
3990050 3530965 ImobEobmb BHMolEgdol Bsdmliguaby, sGob ob,
09 MHMAME sLobogl s 5935LgdL LaMg3wsdm dgos IB0T6EgdOL
Q0.

GMOO0DHBIoL 3goLsoEJoL 593l L3gE0B03MHO LEAMVIGHWIOJO0, HMB-
9003 3oblbgs3qds ¥9FMO LaMY3WsTM MYg0TobE. Lbgs solsd-
053000M GOHOoBIoL 39dL0EJOOLYE AsBlbZZ9d0m, MBOGOSW MmO
AMOOLEGHMO 39033900 0bsMhMBIdL gMMm3bme 0©IbEHMBL Lbgo-
5b3s OLZWMOLOL LETMoEgdom. gbol Asdmygbgds s 0O MO
3590bsbHMgdgd0, MMIWGd0E 299Mm0ygbgds MBOE0SWNG  GHMEMOU-
O 3993390©dDY, b YffgmdL JmdbdsMgdErgdol Jdsgmgoer)-
0oL 2obOEIL. 390L50EHOL JobosMlo s oBsobo sligzg I60d3zbgEM-
39560 Bsbolinsmgdgaros sbodbargdols saowol Foddmbsbgbos o
AMOOLEGHMOo LEgOHML FoLsMIXMIJLIIWS.

2.3. &GoLEGMo GadbGgdol Lsbggdo s dsmo ¢rgdbogs - &vy-
H0B30 [oMmBMmoqbl 9dEH03mdL, MHMIgEos 3merolbdmdl »dmswm
3MBBoJAL 3N EHMOIOLS S 08 Ymz9ewrogzgl Fmemob, Mog 3EEGHNMOL

89950p9690  bsfiowos,  39MdmnE, Fnwzwnnb, figl-b3gwgdgdy,
AUEGHO™bMA0SL, (393395L s 9. 9. 506060 Ib 250MmIObIMY, G-
H0BIob gbs Mbs 39630boEMmm HMYMO 3 BILEPHYIOIEO VOMYdM-
@adolL geqdgb@GHo BHMMOLBHIOOLS S 00 5Ol MZoELsBOHOLOM,
H0Igebsg obobo LEHMIOHMdID, 2bLs3MMOIdom 30 gl sG0OL G-
60bddo Imbsfiory sA0MdM030 s Mibm J399bgdol 3@ My-
00l 5853930069090 9e9dgbE0, GgLsdsToLs®, Abs3L0 dm 39w em-
05 30mbM3L BHOHOLEHWWO boloomol ogswo bamolbol &gduGgdb,
2396L53MPOHIBOm 30 MMPTobIdL 0ToLMZOL, GMI MbBOHMblzgwzymm
9B9IGMIO0 s @oboagdo  3mIMbo3sEos Mo s 3mEHIbEoM®
AMOoLEJOLS s 5O MIMOZ TMbobEIgMdsly s JMWEHWGL dm-
6o,

2490m0g4mgxzs  HOHoblEwo GgduGgdol bsdo bobgmds, GMIgeroa
Lbgoslibgs 7566 d0s Fomdmoaygbowo:
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1. 0bgm®dsgonwo Ggdu@gdo: GHMOmoLEH™MEO F1Mboergdol, do-
B9900Ls s 390-Ls0@Jodob LESEH09d0, dBsd33¢930, HMIgEdos bo-
Jowmd®og  3OgmwobHgdmo  GHgduBgdos  FoMdmpagbowo s
0683mM530v@ b0l 9BoMgdgb;

2. 35%9M5 BmIob GgdbBHgdo: dOMINES, 0bLEGHMMJ30s, M93wsDs,
23963boqds, 896099, EHMBLEMOEHOL IMIOMBOL #obG oo, 03mbobo-
900 B0EGMJOO0, HMIWGI03 39MdS-¢M boffoerl gMfiydol s ol
3930050 OB YmBY;

3. 03mbobomgdmwo 60dbgdo (Lyyxgms ozmbobomgdmwo @gdu-
$9%0): bogbacm bodbgdo, 9MRMINR0MEI0 MHY3900 (F0BOIWYOO, BHMOL-
AM0), IgBHO™L 1dgdgdo, Jmbobs s 35M30L gqads, dgbmdol gds
LabEBHYIOML LoGCMEOL, bbgs GHMMOLEMEO MBdOYIEHJOOL), HMdEg-

00(3 398583OMbOWgdgwn, sdblbger 53mbJEogdl SLMgd9b.

2.4. BmmobEe G9duGgddo ©s839dvemo Fg3mdgdol babggdo -
A9YOOLEHMO BoLosOL BHaduBHJdol MsMmydsbdo bdoMs 0Mm393s

3M3996035305. M3Mdsbols batolbo ©sdm30wgdwos dmsdydbgarol
by - F9300mMIgo0L goMgdg FgobMerml bodwdom. 530l 9ds@gds
9mdbdsmdobmMZ0lL s 9POEHMMOOLMZ0L A5IML3gd0 GH9JuEHoL
3bd300L 250dm3gdol bs®mds, dosMmefigMol dgEmdgdol s-
dg90mds, 56 LsdobBby Ggdu@olb d9d39mdom, LEWWO® s Fobo-
390500 3996986030 5 2535MMY0 EOLIMOLOL Q5IM(39s. (3bSOY,
O™ 56533500530300900 F0eMdbgolmgol gl JomEHog0 s8mEebs
HMEO0s. M3Md56d0 33900 gl 8g3MIgd0 B035608690L botgzg-
B0y LMo 9bgdOL MZoELEBMOLOM, Lofigolo BHIJuEHOL AssBMY-
0oL MBsmOLS s 9JuEHMI0BYZ30LEVIMO 3MPBOL 653w dMBsBY, 21939
0005036900l FBO0EsD TIMdONE gbsbg Lomsbom bgdoto b
§960md0m0 3000160353006 ©sdYsmd0L MBsGol s6Jmbsby.

Bgdmblgbgdwmwo bbgssbbgs dggmdol dobggom, s Bmyogho
393¢MmObY (Ferndn-dez, 2005: 41; Bastin, 2000: 234; McAlester, 2000: 236)
©YOHEBMBOM, §00535HMdM EH¥MHOD-Fob OLZMNOLOL HBMYs© 3oy~
0905 ©ogmgl:
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305853035 5 FoO(gco,

- @gdbogs s bgdsbEogs,
3659053035 5 ©oL3MNMLO,

23500m3HM3905, 25639MmM0s s sdsEgds.

0563560L bsHobbo s3M30EIOME0s sbgmo dgamagdol s®by-
0MdsBY 96 9MMLY-dMBdSBY s LEFHMBIOM®, EGHIHOLEH O baliosmOb
5633569030 o0 H3MmEgbmds bdo® Fgdmbggzsdo dg@om om0
(Murtioz, 2008).

1. 265053035 ©5 JoMmnfigms

50b0odbmro 8ggmdgdo bdoMsw 33b30gds GHMoLGMEo bolos-
00l @9du®gddo s olobo MZoEbskobm s JoMEH0gzs0 dgLlsdhbggos.

00mgdob yzgems GHemobGe Ggdu@do (dGMIMNEGId0, GHMOHOLEHO
36MdsMd0, 39b0vgd0 s 5.9) Bggb Mbgs 3bH3EId0m TsHMEfgmol
39(300090L: canyonig (96> ogyml canyoning), horse ridding («bgs
oymb horse riding), water skiiing («)6@s ogml water skiing); At the end
you will be drived to your hotel (<965 ogmU - driven).

2. @9dbogs s bgdsb@ogs

23905 08 LoOMEgqdoLs, MMIgwos B39MEos GHwIOOLEHYIO
A9JuGHJOoLS @S B33 Fglsderms, 58mofizoml Fms®mydbgarmdomo

393000900, 51939 b 503608bMmm 3093 OO LoHMYEg 3rE-
AYOOL 0Z35¢LYBMOOLOM - 39MIM, 1S3YPIMO SOLYBOMO Lobg-cgdol
(60050006900, 9MBgmdgd0, 0BLEOGHME0YO0, 5YOGOO ©s bgs)
0005630690000 933035963 700. 153MMMO SOLYOOMO LabgegdOl
®5MQT960 153505>MS S MOMYLOO MM, 3065006 gbgdo SHgly-
096 @oMToboL LogMmo® Fglgdl, MHMIgeoE MMM Qobdsgermdsdo
033WY0S 305 09350ms, 0byeol® gbsdo Logmomoto Lobg-
900, B39 gd0Ls3qdM, MOOYObs m®mIsdo MBYdS (Tsp.: the King
Juan Carlos I, gb3s6w)®50); the Georgian King David Aghmashenebeli,
Tamar Mepe o Ubgs. 535606, 50b08bvgemo §glgdo ymggumgol v3o-
OHMdM 56 5OHOL s JNoMPbYEgdly IMgbM3Zzgdsm LHMMO 35(M0s6E L

939065 290339990 3309300 Bo@oMgds.
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50030 g30L Lobgwfimgdgdo sbg3zg HoMmBmoagbl Lozmome® Labg-
@9dL, 083d 50b08bMo Lsgombo MBHM FosGmm LoMmyegl o6 -
9mdmdL, 306500056 56 5OLYDIMBL o0 PoMRTbOL Falo. 53 MZoeLB-
MHoLom, 500l 439es Lobgefim@gds 56 9J399YOsMYdS F3LP0]-
05L 5 563 9933000 LobgEfimEgdgdoL 3BMdsS BsMEH030 s S0bod-
B9 olomgol smEowgdgwos Logmdzwosbo 33093 @ Lobm bsob-
BMOHIS30M fysmrmgdol Imdogds.

3. 3659053035 05 ©ol3MNMLo

AMOHoLEJOOL FEmEobgdo Fgdu@gdomsb dodsMmmgdsdo s39380-
9099005 3507 J0bssOLMIM0Z bsMGLS S BEGHOW D S, FIOOHOMSWS,

5930009005 3300bgqewol dogh G9du@gdol s0ddsbg Logzwmmo®o
9b0bs s 3MEGHMMOL gomzs¢obfobgdoom.

0950 @5 1530BOY 39WEHMOIIL FmMOL SOLYdIMYwo bbgzsmdgdo,
500w gdl dmoMAdbglL, MM s0MRoML JOHM-9MH0 B0dsM0Egds -
95bobmb fgsmrm GgduBol GgduEvmol 3mbggbiogdols Mg3cmod-
305 96 9mbobml Jolo s@a3GsE0s BsdoBbg G9gdu@oL 3mbgzgbiools
d9gLododolo. 3geoby (Kelly, 1997: 37) ogmbmdoom, Bz96Lb 0ozl 9.
0. 05629009090l 569 LsBoBby gbsBg - MMOIBEHOMYOMEGOL FMhHm-
©00m 5 dglsds30Ls, 23X IO, M M3 MBOHM BFsMdMOL Lsdobby
960l 39 EHWOHMo 31639630900, Bom MBOM FoMmBoBIdEos MY-
0560 s 3930 [oMdo@gds doomfiazs 3mdmbogzszool dGmgldo.

4. 2503HM3909, 3obdgmMHgds s ©odoEJOS

299mFM3905L, 35639mMgdsl o ToEHYdL T034935MM SMBLHMES©
2939999 ©0oL3YMOLHTYI S BHIJLALS S 3MEOGHMMOSL FMMOL bgds
30060353000 M M3939.

AMOOLEGHM BH9JLBHYOTo 5©30WsE IM0dgdbgds 2odgmMmgds, AbsS3-
Lo 3690900, HMIgdoE Lbgoolbgsbso®mo sGOL bsms®adbo 0039
A9Ju@Hdo 96 0MbsE 00539 90BsEd0. BHYJuEHOL Bmaoghmo Bafowols
23990GHM™Z9dsL5G 993V 9A0WO. DMAXIO 50Ol Lobgwfimgdgdol
508560 08539 BH9duBHTo gOBbowddos dmEgdmero, bgs dgdmbgy-
39090 30 0bobo ymgzgua3smH0 IBMLEJOOL FoM9dg MRYO0B.
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5093561500, 439eobg 9600369 mz560s 339o3wIL 3OMBgLBOMbsEO
956069900 s 9935830MMM 565335WORBOBE0MM0 v 45TM)3-
©Iwo  dmocydbgegdol MomEabmds, Moms 306 s3050WMm™
B99mbligbgdmo 30m349603530v9M0 §oIAJIMMBIDO.

2.5. nOobGyyeo Ggdudgdol Lemgomeobagol@dm®mo 3gmLagddo-
3900 - B63d0L30YMHO 505T0bOL BHNMOOLEI 253930 d0LObYdS G-
0Dl mdb doMmomsE LmEomemyon® 390b3gJGHogz5do 6wy 93-
096&WOHMdOL,  36mdol, dmddggdol s  §obssmdgamdMom-
05/3mbxwod@ol 39ML3gdEHo3s80. bmgommobyzol@ozsdo dso 8gg-
LoGYz0Lgds 65830eMdOL oygbs (authentification), oggMabios-
30o (differentiation), gob@gz0Mm3s (recreation), Jobo3MMGdS (approp-
riation). 3500 EYGHIWIM0 50figcs s bbgs dgaboghHms doymdgdol
dodmborgs 8mEgdueos @sbol (Dann,1996: 6-32) doge:

1. 930096@“"OHMdOL 39OL39JB035 - 930096GHMIOMBOL 39ML3gdEH03o
0535300090 0s 35335690 (1989) BsdHMBmb, MmIgeog s8¢ 3o-
390L, O™ GHMOOLEHIOOL 83500 IMEH035305 531IDEGHWOMBIOL d0gdss
(Dann,1996: 7-11). 053500005, bb-03M5b350L3ML Fmbobmergdsdcoy
AOoLAEHO 9gEbmds MsdMmsz LoEY309M ) 30BN 0bRMMTSEO0L
939wsbg  3bmdowo  o®mlidglisbodbsmdgdol  dgliobgd, ®MIwgdo;
Jogsgol 363960900 0g3s. 85339690 (Dann, 1996: 14) ©sds@gdom
53bs©gdL, HM™MI GHOHOoBIoL 9bs sdogMgdl sS3mgbEGHWOMIOL F0sd)F-
©Ogdsly bgzo 250m339000¢0 458Mmbomg358900L Lodwyowrgdom: gu
560l ¢03MM0 FIMdLoMHo Labwo; g ol 5EYOW0s, LOWSE WOEIHO
5939 9L 3M0L ol 3oes30, HMIYEOE A90M0Yghgds 356mbbg by dm-
§96H0Lm30L; g 5L MMORObsMGo bgwbsfigMo; gl sGob 53095E Mo
Awobyo@ol 0g3bol 3edo;

2. m3bmdol 3gMb3gd@ogs (strangerhood perspective) - bsbl «lgsdlL
0050, ®™3 I Bsm®™dOL J58MIM53909e0 BME 035305 SGMOL wY36MdOLS
Q5 5H50 459300900l d0gds (Dann, 1996: 12-17). 39300 50530560

396 931905 M3HM 3WEHOL 5 M30MBHILMOL 560FJOL MMHRB0BY-
0 3539G 6 9MHIYRJOL, MMIEgdoE 033l Foo Mibm, Jsmm3z0L
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365L5L053M3bM 45MgIMLiYeb. 53 FbM0Og 3mgbo s 3M3gMo (Dann, 1996:
16-17) &vy6HoBdob olgMLbosb Gsdgbody Labgmdsl gsdms@Bggqb -
MEHMEgdm6 LoBMO, FIMOLEH™MEO LEMBIMO, JoL30BIGEPMS Lovy-
0500, 3ob3obIEoL 9bs s BHMEOLEMWO gbs. ObOBO 533060©Jd06 ghol
2990996900L LsobEYMILM B396MBGBL: ... 3m3bogo00l 3 BMMIGOOL
sb0YGHM0MEO Fodmygbgds - MMYMO JLodMId0E GHOOL-EHIOO s©-
20MdMO390L O SYOMOM03900 brMgEgdl - oMo Fbmermo
LEHoGMLOL goblbbgegzgdgdol godm, s6sdgE 0dob gsdm, Mmd GmMmobIo
56H0L EOHMIB0m LOsdM369d5Bg MOHOYDEHOMYdOo LyMz0oLOL 0bEMLG-
6095, HMIgoi 983993b9ds 3MTgH o BEWAsMNIMYZ5MGMB.

3. 9mgdggdolb 3gML3gd@ogs - (Dann, 1996: 17 - 23) G6HoBAL go-
Bobowogl, HmamOE 08586 s 9dwg3l BHYOHOLEIOL AoBLo3MmEY-
0 450M(3EOEGOSL, MMIgEoa HAoMmsE o6 gdmbgags bsbsbo so-
30900l 3MWEGHVIO s dMBIdMOZ 306MHMBGIL. 5355050 gHMN-9MH0
0053500 39Mdobos Lbobsbomds (Dann, 1996: 18). dsgowomol Lsbom
3900¢gds 8m30Y356mm Joeogmmbommo olbgowmgboo, Gmdgwos
6sbg9gdl F03gogl 56> IbMEME HBsd3MdOL FoMdmlaobgzom bodys-
™o, 56599 Lb35sLb3gs oLEGMMHOMM 39MH0Mm©Tdo (5890030l L3~
@00 1800-056 Hargddo) s dbmgeoml bgsslbgs dofsByg (xxmby-
©9d0, 0EHM390vwwo 376dMwo, bsdbMgom [gbsto m39569);

4. §obosdgamd®omds/3mbawod@ol  3gMb3gd@ozs - ©sbo
59%30390L, MM GHMOHODBIO FEOEMBL, 550698 osfirml ym-
300O0YOH0 3HMZMIOOLAD Mog0l MHgz0Ls s LEobEIMLM o-
9m3EoEgdol dogdol dgbadergdemds. GvMHobEmero 80d%Bo39-
@MmdoL 9994360l gl I3 mds BJoMsw gHobssmdgagds dmbabryang-
0o G9OHoGHMM0gd0Ls s Fomo FogbmzMHgdgdol Mgowrw® Fot-
byeobs o 9Hdyml (Dann, 1996: 25-26). s9M0y5@, 3mbgwod@o gbgds
2396Lb3539990L IMfrE IO 5850gM39dG 2oTMEFOWGdLS s Lo-
OOl ImGol s dg0degds, 259m3obogl LoMglwrsdm dobo-
©g9d0b 9bsbygs.

mobo  bLemEomeobyzol@mcmo 39ML3gdEogzol dmzwmg dodmbowrgs
L5FMoEgdSL  0dEg3s, 939 49303M®  GHOOBIoL OLIMOLo ©od
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doMO0MO0 GVIMOLEMo 39639dEGH03900L B00MYdOm, MMIWIdO3
SbobMEos  GHOHOBIOL LoMg3zwsdm  Tobogrgddo. LbmEomeEmA0M®O
331939%0L dobgz0m, GMOOLEMEOo dogds 53mgbEwOmMdOL, v3bm-
00l s 8mgdggdol Fglobgd Fgloderms, 3mbrwod®do dmbgrgl
005b05b, Mo Bsdz0ws® 930096GHMM0 s VOMYPIWWOos. LmEom-
WEMROOO 333900 1939 F0sb0dbgdgb 085y, GMI GHMOOBIOL
©ob3MOLo 8F0EOHME 5MHOL 353800V MEIO  3NWGHVIOMEXOO S
3030379600 1530mbgdol BoOmm 139JGHMMb. V9gR9©, GH¥IOOD-
dol gbsll 8gmdgos  Fo@dmobobml Lobgedfonml s dodobstg

LoBMY5MYdOL (3300 GddO.

530 III. 0bgmolm@o s JsGmnmo GuGobEmeo @gdudgdol
0623m-LEomolEHo sBsgroBo - Tggqds 3bMs J3g0e30LYsb:

3.1. obgeolmmo GMOobGMmo GaduBgdol gdbolzm®o Emby -
GMOHO0BIoL EOoLIMOLL, OMYMOEF ©IMY30©JdgE 0bLEOEGHME0WG
G03b, 5J3b IM535¢0 0oba30LEHMMmO s gJuEHMW0b30LEHYMO ods-
bsbosmgdgo 608sbo. Gm@oHBIol ol3MMLol ¢9gdu@gdol doMomso
9606030 BobalosmgdEgdos: gduiogzol asdmyqbgds gdmow®-9Ju3-
H9LOMO JEBRIOO0M - 930MYGHJO0L, 3039MDMMIdOL, HBILIOME30
Lobgergdol, 99@sxm®gdol, d9sMgd0L, 5€0GHIMSE00L, MbMmBs@Emdmy-
AN LoBY3900L odmygbgdom; Bdbgdol 0d3gModower 3m™MTYddo
24590yggbgds, 595 ) 08 GHMOOLEGHWO B08sOHMNMEgdoL39b Imfimgdol
®35¢LsBOOLOM; JoMEGH030 F0bssadgdol 45dmygbgds sfgHowol
5Q30WOE 50bJIgWo©, bmwm Moo Hobsowgdgdol godmygbgds
3QA0OLY O 3N EGHWIOHYO MO0YIEJOOL s0LFIM; B3YE0B0 MO0
A9HobME@ao0L sOLYdIMDs, MMmIgedog Mol bolglbgdo Lodyzgdo
5 50M9305@IMO0; 3600Tggo0l 250myggbgds; Lo3MMMO Lobgwrgdolbs
Q5 ®o3H3000 Lobggdol bdoMo s0mygbgds.

B3068s 3309350 LodvYoEPgds IM33s, 03390fos oLsbvo do%b-
Bobmgol, Mog gr9eolbdmdl &wMoBIol obz®lol gbmdmogo Ldg-
3098030l 0530L90M9dIOOL ORI s FomTo oligmo wgdlozmeo
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1539950058930 458M 3390, Brog byl MHYmdL 3mEHgb0Mo Jewogb-
GoL y6500gd0L 30439350, GOOLEMO 3md3sbogdols dog dgdm-
0535990990 3600019 BH0LOT0 0BEFFMOGLOL ASBOHEL, MBsTMLod-
M99 ©sJP0M0 FMdYFOOWGOOL ©TYsMOIL, SEMGLsGHOL gdm-
(3090Ls s 36MdOgMIdsbY BgImddggdsl, slggg 3mAgH oo dgms-
35H900lL 899960 Fobooligdsb.

306309¢mwo @gdbozwyeo, LobEsdummo s GHIJLEHMOO obslios-
09OWGOOL Foddomo© J39dmm 8m30y35600 bmyogMo 0d LoghHomm
600s6-030L9dsl, HMIgoE bsLOsMIOL GHMGOBAoL gbsl s ol

0530003500 139305¢P0BIOMO 960L JEBgOL 56039l wgdbozwm®
mbyby:

1. 9. §. 050090000 BgLIOMIZ30 Lsbgagdol 4s8mygbgds, Ggdu-
Gobm30L LoEWwdsBols s FodmmPBgIMo gExghol dobsboFqders
(390m®Bgmeo (outstanding), mzsfomd@sgo (spectacular), gabm@o-
3960 (exotic), ggMoo (colourful));

2. 35¢0056 HBJoM0s 50BoBHIO0mO HamolbgdoL gsdmygbgds, Bgwloe -
053 Lobgagdmsb b mBHRMmeMa0me gmMHIgdmab (the most east-most),
0op500mo, Windsor Castle is the oldest and largest occupied castle in
the world (v90bEBMMHOOL Lobobarg oMol yzgasbyg dzgro s Y39-
@By oo  Lobobeg  dbmgeromdo, Mmdgedog  EbmgOMdYE).
(https://www.rct.uk/visit/windsor-castle);

3. @wgdbogmeo gagdgb@gdol - away (dm®U), adventure (oo3-
23905b535e0), dream (m3bgds), imagination (ffo®dmbobgs), pleasure (bos-
dm3b90ds), escape (000301 o(939) - WoEMgLa GGMmMbowo dgMhggo,
505 25050 MYdo 0gmlb GHOHOoLEOL JmEmEobgdo dmabomGm-
059D 39300Mgd0m; 5©0bodbMl, sbg3zg, 9Mfiydol g. . gbmdGmogz0
MO0IOOMIOL Ggdbogs (Dann, 1996: 183), Gog aw9olbdmdl Evw-
HoLEBHWMwo bsbosmol G9gduGgddo MEbmwGmo s gmbbmwo Lody-
39000 259mygbgdoli Gmob@do gabm@o3wemo d9amdbgdgdol smdzmol
dobboo;

4. 95050 (chiringuito, gazpacho, kilt, pizza, bsFs3m60, Br@Bbgws
©> 9. 8) oo 3N@OHNOIwo 30bGIdbHIool  yedmygbyds,
H@3gbsg o6 459660 933039-96¢ 0 Lodobby gbsdo.
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https://www.rct.uk/visit/windsor-castle

3.1.1. BybsM 53900l Mo GMHobdol Eolgm®lido - BgELsc-
0530 Labgangdol asdmygbgdel ghm-9mmo 96033bgwmgzsbo saowo
1 30653L GIO0BIoL OLZYOLY0. Fom0o 35dmygbgdoom s03hgMo dmg-
@9690L5> 5 Md0YJHIOL, 9500 bocoLbL, 25dm3bo@sgm sBOL s gdm-
3OO ©3MI0EIOMEGOSL 3mbIMgEHMo mdogdEol dodstm. bgyo-
L0530 Labgmgdol MO 353 JaMM0s Fodmoygmas: s©FIMHOE MO0
(M009d&Hw0) ©s dgnslgdomo (bvB0gdGHwIM0) BgELIMMSZ0 Loby-
@q00.

0090w Md0m0 HBYELIMs3900 bdoMs $Hgdbozm®, Lsdggboghhm
©5 099H0EO0 bLBgOHMgddo 459Mm0Y4gbgds, brrgrm Jgx3sLd0m0 BYE-
LoM053900L godmygbgds - oEIMOEGHMMT0, Mg3esdols s GwOOb-
dol olgMMLYddo. dMOEGEHBIWo WOobagobBol L. 3sBLEHMboLs s
06039690 FaMeols x. GMALMbol msbsbds, G9x3sligds sGOL dmbss-
MdGOL 090930 gdgdols s IPgM ol LTI 3I0EIOIMEGOOL,
M350MIbI30Ls s 4MHABMBYOOL dglobgd LogOmm FHgHIobol s-
dmbsG3s 00 Mmd09gdEHgdol 8odsbm, MsBg3 obobo LymdMOMdY6 (Huns-
ton,Thompson, 2003:5).

30 9MH0WMdOMO  BYOLIOMZ30 Lobggdo GHMOLEBHGOL 530056
90006, 50HgM9-d0ms S 0bxMmMTs300m Logly BgduBJdL, Mrog oo
9bdoMmgds, 2596033696, 09 Ml Boboggb olobo sds mvwy 08 J3ggsbsdo
30D030L EOMU.

BgELsOMoz30 Lobgwgdo 30M39wWboMolbmzsd MHmEL 1sdsdmdgb
AMOHoLEGM0 3035M07)gdgOOLS s BMTLabvMgdgd0L LE0TwEwog-
0500 s 3300bgzggdols s 3m@E96E0MMHO BHMMOLEBHIOOL M{dmby-
05LS s Imbogzsdo.

@0ba30LGHO gEOM-05MOLS BoBL Mgsdl 0dsl, MMI 3MBYEWsEHOYHO,
3039M0MEOH0 S 25H30000900  DaELIMML3gd0L  A5dmygbgdsd
890dgds 830mb39wby, HYIHoLHDY Lsfobssedegy™ 98IGOE 30
0mSbBObML. ol gobds@@Hogl, HMI v 3mb63MgEHWwo B03sMMMEgds
D9©0IYHI© 0JIWODHBIINWS© ©O 3MHBOGHOMO© SOOL QodmMmbod-
o0, GgL53Ms, GHMOLEO 009YEMGOEO MBIL, 03¢) ol oligoo
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9db0d3wgo s LEMWYNGOEo BYHIMO 5O b3S ©sbodbw-
@900l 5QEYPOESL, MHMAMOLSE TGS, 5356 9godErgds, sbgzg, dmo-
9Bl bgs »omYMBomo 89093900, 3545W0mo©, GMoLEJdOL Joge
Boaodon®o  3mdgb@oMgdo, GMAWYdol dm399E0s  3M3EsMYeEn
Lodmgbomem 3908390gdbg (Edo-Marza, 2011:97).

3.1.2. oo Lodyzgdol 1gdsbBogzs s dsmo ImOEgdmmmo
BEHOYIGHMOS - 0baerolyy®o G@mobdol oblzm®dldo Moo body-
3900 M536O™ bJoMs s®LYI0MO LobgEgdos. Fo5E0Me, dggbowo
5MLgdOoMO Lobgegdos: aeroplane, exhibit manager (3m6309&we gJudm-
DoE0sby 3sLvboldagdgwo 9wds30), excursion tour (LogdLgMGLOM
&v60), etc.

0o LoGY39d0  2o39965¢0Bge  FMOBRMEMYOME  ©mMbyby,
©9M03530Mw0 S boGY350§5M3Mgdol sBswoboll mbyby, Moms
533903065 GHMOMHoLEGM  Ggdu@gddo OHmammo  Labob oo

body300 335370
Dma0ghmo  Gomeo  bodygzs  09agds  goblsbmgzHymo b

2068L5BOgMgwo Bafowgdolgsb. 03 Gmwe Lo@yzgdl, MHMmIwgddos
™6 990500969 gargdgbEmosh gMmo gsbdlsbrgzmgaros, Igmmg 3o -
39BLsBEgOWwo,  9PMEIbEHOMO  (5050©OMTSGHM0)  MMYO
Lo@Yyzgoo 9himgds, dogoomoq: waterfalls (BobbdgMo), food-coach
(339090L  0BLEHOMIEMGO0), surf-wear (LyORObaOL FobLogdgwo), etc.
0dze SMLYdMBL Lbgs Moo LoGYzgdo, Loog bLEBLZOWO
99996BH0 56 5M0L 458MboGME0, O FbMEIME 0w olbTGdS, JogMod
BOOHISNMOE 96 250Mm0bsEgds. Lo MM Lo@yzgdL 9abMm396¢)-
a0 (00MBo@ME0) 9fimgds. 53 GHodol Gmvo bodyzgdo Bs3-
@90 3353V AYELAHYW  HIJLAIBTO, BoEYD 333 do
239993900058 G90dergds, 9958390ObML 3m@9630Ho GwWEmoLEOL Jog
3°03(g30GH0wgdoL dogds.

9bm3gbGHOMwo Moo Lo@yzgdo FMe3msE IMO3M3)OMES
A9duAHgddo,  GMImgdol  dmgodogm  3bmdoer  3gdLsoG by,

www.travelandleisure.com -%bg:
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Some late-night services are available on the weekend, but generally,
you'll want to be prepared to take one of the easily-found London taxis or
use a rndeshare app if you're out and about after midnight

(https://www.travelandleisure.com/travel-guide/london) (How to Get

Around); (33096 ©50g; Fod507-33065; 5©30s© bsdmzgbo Godlo; gé-
0Md030 FgHBogMmMdOL 530; Tw95¢09);

0baobem gbsdo bdoMmos s3GHMMol dogH Moo Lodyzgdol
399965, o3 Bodoengdsls sdawgal ol 3MmboMMo s bsows
23000bo@mb  sBM0. 530l oMo Boddswromgdos: sustainably-focused,
museum-going,  mosaic-scattered, = must-taste,  tongue-in-cheek,
sometimes-stored, theater-dotted, 5.9.

06H0@BgmT0 33 ME0s 06EMMO LsdBosMmgMwm, HMIgwos
53000 93DMGH0-300 bodsgl 3936 GHwIOOLAEL. HglEMMbydo bdoMsw
0Y969096 LoFdgegdol 0bw® ©olobgergdgdl, mvdss dg¢o Logbe-
©obm30L, HMymO3 J3gdmo dmyzsbow @gdu@gddos, 0ygbgdgb dgs-
69090L. Fog9m0ms©, Bombay-style decor; like gunpowder potatoes:

Dishoom is something special, though — their airy, Bombay-style
decor, beautiful views from the veranda, and house recipes have earned it

a dedicated following  (https://www.travelandleisure.com/travel-

guide/london) (Best Restaurants, Dishoom Shoreditch); (3m3dgol LGo-
@0, 35G56M5 BTl 3oOGHMBOWIOO);

2395934mxi300 G«OHoBIob ol 3Olol Hmwe bLo@EYzsms bd X AIRL
o0 2655303790 3OH0GIMH0Tol dobggom: ©gxrobosbo Moo
bo@ygs (five-stars, surf-wear, family-oriented), ®os Gomwo Lodygs
(natural resource, religious tourism, bathing places), sbmEwmwo
MHoeo Logyggdo (wildlife, wholesale, underwater, foothill).

Mo bLoGYzgdol sBsoBds EGHYHOLEHE BH9Ju@gddo ag0b39bs,
™I, J0HOMOEOE, 9930 89990 LEHM®MIGHMGs N+N, Adj+N, Adv+N,
Num+N, o §obssgdsdo sLMwmagdgb Lbgowabbgs gmbJiosl, s@lg-
00m0lL, BgELIOMI30L, BIboBgEOL ©s Ubg. J3gdmom dmyzsbow
3b®owdo 653969005 MM LoEYzgdol 30MH3MLOL FMOFMEMYO-
MO0 565¢00BOL MomEIbmdMH030 s MZ30LMIM 030 33¢930L gEaygdo:
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3b®owo 1. Hnyeo bo@yzgdol mORMEMAO0MEOO sbsgrobo

LEHOWIGHMOS | CoEIbmdS 3Mbdos 0595¢0000
N+N 31 o®LYOOMO Playground,glasswork;
Lobgero, Waterfront,waterproof;
BgLM®S30, Foothill, doorstep;
©3bobgs
Adj+N 10 R0l yteTeTele) Natural resource,
Labgaro, greenhouse;

bgLodmsgo | Modern-day, open-air;
Adv+N 5 bdbobgs, Downtown,
bgbodmsgo | Upscale, underwater;

Num+N 3 bgolo@msgo | Three-course, five-star

N+ V+ed 7 BgELEOM®S30 Family-oriented,
mosaic-scattered,

fashion-focused

063olé G LoGY3dL Mo 13930B0IMNOO MZ0LYdS 5J3L:

1. ®omo bo@yzgool mMogzgy wdmscm 999509590 Msg30LRBsE0
30mO3dd 96w 0Lobo TM30IBESIE FoTM0Ygbgds s o0 FosBboo
©59M93000909w0 36033690Mmdgd0. 0MBEs, HMAMOE MM Lody-
3900, 0Lobo 459mbs@eg9b 9Mm (36905, FoMImyoagbam 0byol®o
GMOH0BIoL olZYOLAo sOLYdME 53 L3gE0R03oL Msdwgbodg Doys-
womb: downtown (Joewsgob 3963H®M0), wholesale (LsdomTm goFMMdS),
flagship (Logeroadsbm 99do), cragsman (dmsdlgergero), wholeleaser
(GOM3GOBHMO0; GHIOHoLEBNO 30835600, MMIJOE 935390990
&9IOH700L goyoz0m), logotype (mym@030) s bbgs;

2. obpaobm®mdo Moo bodyzgdo B3gMWgdMHogz MmO gIolysb
39009905, 00M33o oo M0l godmbszeoligdo s gb godmbszwolgdo
&9O0DBIoL EOoLZMYOOL Fsoeomgddos hobl: up-to-date (96s39c-
™39, ©)obenglio), non-profit-making (sG530m39M3E0w0), farm-to-table
(560030WMdM030  FoMdmgdol sbowo  3MMmEwdEo), up-and-coming
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(3960L39dBHoMwo), made-to-order (9933900 sIBoEYOMWO) o
Lbgo.

3.2. &1OHoBIoL bBIOHML GHgM3obmlolEgdol doMmomsEo Msg30LY-
0199900 - BHIMHoBIoL BHYMHToBMEIMY0s bolosmEYds gMmo 3mbi39x-
3oob bLOHMEo s Im3wy BnOIGPPom Tom0  3M5IRIJHWIOMBOEID
300030b569. LEOMWOo BnMHTGIOL 4s8mygbgds gfiobsswdgygds gbmd-
6030 93bm3ool 3(0b303L, Mol Jobgzomss, 393Y39wgdsdo
dbmwmE (350390, 30dMbo3s300l M3E000BgdMwo gbmdMmozo
3mOIG0s ByMyowo (Golovin,1979: 266). 9s3sLosdy, Hgdu@gddo
Bbgds GgMdobols dmzwg 396MLogdo, 893393000 BMOIYd0, d9dm3-
90900, 300MHOEYIO BGMMIGOO0, 53MJNZY - JWOoRLOO 30BLEHMI-
(30990, GMmEgLLE GHYMToboL LOHMEO BnOToL boggurs® RdMoYgbgds
dobo ghm-ghmo dgdspqbgwo bsfjoeo: tourist base - turbase, tourism
business - turbo business, etc. 0baobve gHdobmermaosdo sdM930s-
AYOL MBOM QOO SPHOWO MF0M3L ¢gMHdobgdols Imzwg 39MLoY-
00l 9990bs8o: DET - domestic escorted tour (&wMo dos guzmdEom),
FIT - foreign independent tour (©s0m¢)300909¢0 w3bMMOO GH6O),
etc.

&OH0DBIOL bLBIOML FHYMHIobMLOLE TS F9ET0Zs AoBsbEgdsEO
5 3963000009d5@0s. B396 30B0sMgdm TgEMmg3geol (3gEHMmgzgero,
2006) 9mbsBOHGOL, MmIgEoos 3odmymal 8999y GgMdobgdb:

306390 ©33obsLosMPDIo M30Lgdss 3gMdobgdol Lglbgds Lbgs
Lg3gOMId0sb:

0o95¢0moQ, carrousel — 9d3OHNMBsz0 36390960 sgMHM3MGOETo, BHMI-
@oEsbsg xHogMgdo mogol doMal 0wgdgb, hospitality industry —
LEmPo®Bol30bdmdol 0bMLEMOs, animation — 56035309, etc.
39069 — 5530056 BgHI060S FoH3mImds:

back-to-back charter — Bo@@gHMo X330 (MFY39d0 GHvOYd0),
catering — b5 399e-bsLIOL JofmEgds IMABIMOMdOL MM, inclusive
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tour — 063w B03EHWO0, MMIgedos d9ol ImaBsmM™dOL 3gMHompdo
4395 LOEbOL BHWOOLEHWEO BMTLobwyMgds, etc.

AMOHOLEGMOo ghdobgdol 36093b9wm3zs60 bsforo LogMmsdmmo-
b Gg®Tobmbiol-E9gdgddo agbgzgds. GMblwo@gmsgool dgdggmdoom
Lbo@yzs dodpgdo gbol bobEBgdsdo bsfowmdMog sbodowoMEgds ©s
9g4ogds HdoMo 0b6¢gMbs30MmbowoHdgdols Loboom. dsgowoms,
0630 Bog@meo — inclusive tour, GmOM3gHgomobyo — tour operating,
3930x G0 — package tour, etc.

09300 BgHdobo BHGMBLEPOEIMOE00L JoMgdg 0babgds, Jogswromo©
bed and breakfast — ,,bofimo s LomBIg®, LELEMIG®L IMALIHBHYGIBOL
Lobgmds, HmIgedoa IbmEmE Wsdol 1g3s s Loy gol; fast food
drive-in - L{iGogo 33905 056496096 oIMMLZEgWs, Fmybomerm-
00l MMl (IgEHtgzgero, 2006).

AMOH0BIoL bLBgOHML 0baEOLYIMO s JoMMwo GHIMHIObMLOLEY-
0900 Lbgsslibgs aB0om ZmGIOMOIdMEY, Mol 990903 0byolvy-
60 gbol LobiEgds dgodagds Bs0mMZoermlb dgsMgdom ©sd3300Mg-
05, bmwm JoMmmo - X9 30093 ob30ms-Mds© s 53539
©MHML 0bolbrHbY MmO09bEH0MYdMES.

3.3. Baligbgdo Lo@yzgdo ©s ws3zmbgdo obymolrymgbmgsb @e-
0Ddol Eolgm®LIo - GHwMoBIoL EolgMOLdo bdotMo 3bgzwgdom
Baligbbgd bo@ygzsms g XMBL, JOMOMISE 30 - WsMN0bYG Boligh-
bmdgol. 0byolny®o gbs 36mdowos bbgsslbgs gbosb baliglbgdo
LoEY3900m, 0d6gds b WsM0BMGO, OBy, 9Mdsbmwo s bgs
9bgdo.

AGMO0BIoL bgggH™ML 0byEoly®H s JoME GgMdobmemyosdo
3639000 Lbgoolbgs gbosb Babiglibgd Lo@yzgdl. Tsgy.: 0bywrolme
96580 BMBAMoEsb boliglbgdo gdlgdgdl - route (FoOIGMEO0);
abolition (5699006 gds, 25mJdgds); porter (3mMGH0g, 9390356M0); quay
(3990L FoloaMdo); S1939, Ju3sbMMo gbosb bsligbgd gdligdgdls
(cafeteria — 35393 9M00); 83900 (smorgasbord —,,d39©)HO ToQ0S“)
5 3m@obow®o (snack - bydmdo LovyBdg) 9bgd0EE.
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AMOHOLEGM BHaJuBHddo bdoMmos 5615933035 9bEEM0O Lo@y3zgodob,

30600, s3mbadol gsdmygbgds. gl godmfizgowos bsgomboswmMo
399G OOL bydsbGozom. Bomo o305 GHMMOLEHJOOLMZOL HMWYWOS,

590@ ™09, ®MI HA0MOE Tom sbErsgl sblibs-496350FHgdsbo.

03obm30L, H®MI EYESWMMo© d930LFog3wmo Baligbgdo bo@yzgodo,
535bsMolbmm oliobo 85990 Holoo:
1. obsbgergdol s 0eMadbols dobggom, Fogooms®, MHMEILbsg
Boliglibgd LoEY3oL 96 03Mbsll Im3gzqds MoMYdsbo 96 gobdstrEgds:
With a forkful of the apple cake or apfelkuchen, as Berliners would have
it, one is a time traveller back in the city's heady days of the late 1920s
(https://www.bbc.com/travel/article/20101210-a-tale-of-two-berlins  );

(3960. - 3580l bsd3bgsMo);

2. obgomo bsliglbgdo LoGY3gdo, Mg 3Eolbdmdl MibmmMo wwgduo-
39960 ©5 0000MT>GMOO Tobogrol 4odmyggbgdsl ymgzguagzsMo Mdwmswm
563360l s sbLboL astqdq: Tourists who visit Kyoto are now able to
be dressed up as Maiko for a fee at establishments called “Henshin”

Studios... (https://moushifj.wordpress.com/2013/02/21/maiko-and-
geisha-how-to-tell-the-real-from-the-fake/ ); (0o3mbgaro 9m3933939);

Maiko s60b 53765, HMIgeos 96 0matdbgds s 60bsgl 053mbgen
9m(3933539L (3900sL). sLgo> LOGY39dL LOLKYMmZgE0s, BMHBbOoWdTIo doy-
0l 2563503HJ0, ®omS BwOHOLETS LHMMS® 25034mUL, Mols Lorsgsbm-
096 dob.

0baobr® 3gdu@gddo bdoto a3b3wYds BMIBYMEo FoMmBmIm-
00l 9M5- sLOTOWOMYOME0, Joe30MGPMEo  Lo@Yyzgdo: grandeur,
boutique, chiteaux, boulevards:
France offers chandeliered chiteaux, forever coastlines, soaring cathedrals,
Europe's highest mountain ranges, and museums showcasing cultural
icons of the Western world (https://www.ricksteves.com/europe/france );
(30bggd0);

21939, 33b3WYds Ju3BWGO (Top. paella), oGowonMo (dsy. Gelato,

vistas), 3ob®o (og. sauna), mEwobom®o(dsy. kilt), Mmlvyero (3sy.
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czar), 0bwmo s Lbgs 9bgd0sb 3ow3gdo: ... Spain means many
things: bullfights, massive cathedrals, world-class art, Muslim palaces,
whitewashed villages, delicious paella...
(https://www.ricksteves.com/europe/spain ); (35egbbow®o dMobyxol

396do - 359as); A cruise is a great way to travel and experience the beauty
of Alaska (https://travelguidesfree.com/destinations/north-

america/usa/alaska/-guides/alaska-cruises/ ); (36v90%o0).

3.4. oomdgdo s BOIBMmo BIbgdo obymolim@gbmgsbo @G-
60BIol olELdo - 0byEolvM 9bsdo sGE30Y) obg 0d305moE dgod-
@905, 8m30L30bMmm ROHEBYdO b Q9dM™MJFgd0, HMAWGdOE dBIL Sd-
B93L 6980Ld0ge »Ebrmgl, 3oLM30LsE 0byolvyHo JdMdWoMGO 9bs
56 5M0L. gl s®ob L39E3083039MH0 0EOMIJPO S BB BIbYdO,
HMmImgdog 0bgeolbIMo IMWsdscsldg 5©sd0sbol ymzgmEmom®o
LML obv9gm-ggeo boffoos. 0EOMIJPO S BOSHBIMELWMYOMOHO
90019 gd0 0bolImgbmgsbo J399bgdol WYL yobrymgy-
o bsfoeos, sbg M, by 303Mm©IMN s Fog30amm oo LEGyd-
&M, bYdsbEo3s s 9L, Moms Pogz0amm gbol ghmgbomwo dgb-
3503 9AH0. BHMH0HBIOL OLIMOLO 56 SMOL 458Mbs3Eolo, blss-
bbgs 4bs933g3ls 0 GHm@obG e LsoGbg bldoMsw 43b3ads
oomdgdo: To travel/ pack light (dbdmds Powoggds), to live it up
(b™3M9ds 360b(303900L Msbsbdo), on a shoestring/ on the cheap
(058350 TMABomMMdY), at the crack of dawn (godmgboolisl), to call it a
day/ night (bogdolb 99(y39@s), off the beaten track («)Bggoem), bar crawl
(0560@B B5MTo bgBoseo), conduct welcome meeting (EPdOE
©5H39065L »fymdgb), have a stroll (gobigo®bgds):

Paddle one’s way - Explore the depths of underground caverns, hike and
paddle your way through the county, or just kick back and relax (3ol
590913009 3933032)

(https://travelguidesfree.com/destinations/north-america/usa/new-

york/guides/schoharie-county-new-york/ );

42


https://www.ricksteves.com/europe/spain
https://travelguidesfree.com/destinations/north-america/usa/alaska/-guides/alaska-cruises/
https://travelguidesfree.com/destinations/north-america/usa/alaska/-guides/alaska-cruises/
https://travelguidesfree.com/destinations/north-america/usa/new-york/guides/schoharie-county-new-york/
https://travelguidesfree.com/destinations/north-america/usa/new-york/guides/schoharie-county-new-york/

060l 2Bs03309390L5 s dOHMINMYdTo 3b3gd0M BB
©dbgdL -“drop off ”(obdoboo 4og396s), “check in”(LsliGrdH ™Mo aMy-
20LAHOO0MGRY), “check out” (LOLEHWIOMPIL Fobgers), “set out” (dmy-
DomMmdol ©ofiygds), “take off” (300003M0BsZ30L sx3¢gbs), ,get in”
(0300386006530l 533905 59MHM3MMEHF0) s Ubg. “off track” (dmsgs®
05HIOMBL 2oombgom), brush up (3o3bmds) (Brush up on the area’s
history...; hike up (dmgHor®OMds):

A fun-filled day in the Smoky Mountains will work up an appetite

(https://travelguidesfree.com/destinations/north -

america/usa/tennessee/guides/smoky-mountains-tennessee/ );
(3°0303992);

B350 ©5330639800, GHYOLAGHYO HIIBHIOO BFOLIBON YBOM
99b3HgboMo s GaMEOYIMOs 1Y Bsmdo JedmyYygbgdos BESbYM-

@MQ0HIGO0 O BOHIBLIEo HBdbgdO.

3.5. 0bgolm@o Gwmobdol olgm®lols bEHowmoliGwMo msgo-
1590M7d900 d FbsE3M o bgMbgdo - 0bEOLGO BHMoHdol Eob-
39960LOL LEOEOLEHWOO 530L9-0IMIOIO0, FOMOMOS, bolismgds
B0gLIO5MH0 s 9Jb3MHIJLOMEO 1B gdgdOL Asdmygbadom, HMA-
®9%0(3 byl MHYmdgb 3HBoEHomMo 3nbm@Eogool 89ddbsb.

0dob  250m35olfobgdom, MM GHMOOLEHIdO WBGMM dmdmbmgbo
bgd05b 9@I0350 (3390090 FMMEObgdoms s LoFoMmgdg-
000, 06EMLEGHM0s 3v)I0z5 03YmMmRIds Bghimeol Jggd, 3o0moygqbml
oboro  sTox gm0 Ggdbozs s 8gddbol mzowFoMmdBHoso bvy-
500900, HMIIdoE 0HD0EIZL FMmTLTsMgdgEl. sbod (Dann, 1996:2),
30639¢00s, 3o595bg0as Ymesmgds bo@mgsbo gbol 360dzbgwmmdsby
GMOOLEGMO  FJ0FsMIIdIOIOL 330 Ds30500  03YMOGO-
390096, 139308303160 BHIMTBIOMB, Yol s OMTMOML gPms.
ol 39GonmMgdLs s Abyogl FBsGH3MME HgMbgdl MZwol JoMmOms©
96mdM0g  LodwgoEgdgds©, M®MmIdo3 GHWOODBAL LMMZOEIE ©s
3MOWYOMBISO A9M5JdboL (Dann,1996: 2).
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AMOOLEGMo  BgduBgdobmgol edm™Bgymwo guag@ol dolsbo-
F90wH 3M93ws© godmoygbgds g30mg@gdo:

No matter where you play, you'll be in awe of the deep blue skies,
emerald  fairways, and red rocks that surround  you
(https://travelguidesfree.com/destinations/northamerica/-
usa/utah/guides/greater-zion-golf-st-george-ut/); (@s®»3d0m ©MIs (30L-
3IOM0 300, BMOIMbEOLGIHO BOEOIGPOMS s Fomgwo 3K OO.
®5M3obo - 9.3.);

AMOOLEGMo bLBIHM 1530oMmE IOIMOS TgBogmOmgdom. T9-
AOxBMGO 58m0yqbgds Bomgwo, boMms dmwmwmobgwo s 0sdsdo
sbmE30530goolL  Loxgmdzgwby  FMEMEMBdO-mOo  FTMLabgdol
d9L0gddbgoo:

The cradle of Western civilization is a wonderful destination all year
round (https.//www.the-travel-insiders.com/top-10-reasons-visit-greece),

(533560),  4399mdmyzsboo  GHWGOoLbEGHwo GHaduBHol  sdmbsdodo
JomBmyabowos ¢odwmo dg@mbodools Jogscomo, Losi Gm3mbodo

»@MbMbo* 259m0yggbgds godowsdol dogbmaz®gdegdmsb dodsm-
mgdsdo:

Follow Jack the Ripper’s trail of terror through the atmospheric and
sinister alleyways that have changed little since that long ago autumn of
1888 when terror stalked the shadows and London walked in fear
(https://www.visitlondon.com/things-to-do/place/442363-jack-the-
ripper-ghost-walks ); (@mb®bo 8030m ©somy);

Logbol 96 Imgzeabol A5H3050dMErs© Fodmabs@zwo Lo@yzgdo,
6mIwgdog  30390dmeol  bsG3Gvmo  bghboo 6ol 36mdowro,
IM53o© a3b3zgds GHOOLEAEHWE G9duGgddo, Bmyx e obobo dg@Es-
BOONSG 30 39TM0Yygbgds:

Culture around every corner (https://www.visitleeds.co.uk/); (309e-
ODO> g3ges 3Yo-bydo);
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d4390m» dmygz960e0 23993l 39MLMB0GOZOE00L Togowomo, Mo
399olbdmdlL 9gu3Mg-Lomero bgMbgdom Lsabol FogMmEbagdsl, godo-
HmgbgdsL:

It's a joy to greet these tame alpine companions and listen to their
random symphony of bells (Lslobstrmams doglogrdm o9 dm3Mdong-
00 5E3v6 3m33560mB7dL o FMMLTobm om0 HaMgdOL LodRMbosl)
(https://www.ricksteves.com/watch-read-listen/read/articles/-swiss-bliss);

45009 36Md0wo oLEHMOOMWo 53d0L b dOdEOMEMO, Jommem-
3099O0 MY WOoFBIOSGHMMHMEo 39MOHLMbs7OL LobgEgdol godmygbgdos
©535bsL0sMYOYE05 BHIOOLEMO B9JuBHYdoLbm30L. LEGHOWOLEWEMs©
sbgmo LoEY3900 seBool Labgwfimgdom 5ol 3bmdowo s dobo
9M0-90000 Fogoomo dg3b3ws B396 dog gobbowre &Hadu@gddo:

August 21 through April 21, during Aurora Season, you have a great
chance to see the shimmering light of the aurora borealis
(https://travelguidesfree.com/destinations/north-

america/usa/alaska/guides/explore-fairbanks/); (s3®m®sl Lybmbo);
Lbo@ygs Aurora dm3obsMmgmMdL 30LIMOL MO JoemdgMmob -

330mMOL LobgEosb, MHMIgEwoE IMyHIMOMBES SVIMBSZLINOID
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https://gnta.ge/ge/%E1%83%9B%E1%83%97%E1%83%98%E1%83%A1-%E1%83%A1%E1%83%98%E1%83%9B%E1%83%A6%E1%83%94%E1%83%A0%E1%83%90/

bAdGod sGA0bs s 939650896390, 0565090639 bgermgbgdol
6002999605 gsdmR9bomo  gsemsgol  sbser  Logsdmggbm  Logthsgdo
41/41°... (3503300930 ,53565-d500¢d0%, 2015);

0939 90bo 5©036036m, MHMI JoHmnyeo GMmOLEH™EO 3g0Ls0EIdOL
39Jugddo HdoMms Fgagbzs MmBMOMAGoxzowmwo dggmdgdo, o3
Lo3MdogermE  AOLOMZOEOLHObYdJE0s, MoEYsb b Mommo Ggdu-
39%0bL 0doxLs s I3000b39WgdOL B9 FO0WGdgdBY OLsbgds.

5060350, d9LsdEgdgE0s 89090 ©OL3Z69d0L AsBMEBs: Jotrorwm-
o GHIOOLGHMWOo BgJuGJOoL bBosoBs 3083965, GMI, JoMHzgm
60930, IOHBMWMY0H Mbybg Fgodwgds, 59m3zgmm Byl ™30
Lobgergdol bogdom bdomo sdmyqbgds; dgmdg, wgdlozmed mbyby
3990033909 89900930 LEAHOWOLEGMMO bgMbgdo: g30mgBHO, BxBHIBGMG,
9@ ™b0d0s, 89056909, 5¢H0s, 39OLMB0R03JoE0s, 3039MdME, MHMI-
@003 SO gd9b gdmEoe 1bd30sl, Mobo fgsermdomsg GMoL-
Ao GH9JLEIOOL 93GMOHYO0 450Mb?e396 053056 ©sTM0YOV)-
@9dL s©FIMHOE0 Md0gdEJOoL J0ToHm @O GH¥IMHOLEHJOT0 ©IIOIOM

95d309L 50dM539b.
gb®ogro 1.
LEoEoLEOHO bgmbgdo JoOmwmw GHmMOLEWW Gadu@gddo
N LbEHowobEmemo 509bMds 059350000900
bocbgdo
1 9300930 25 boLEOHWYECMOdSY
2aofmeroo,
JOMLRIORION0;
RBIOSO0 (0900
2 39BHOBMOS 8 Loyggz56vyeols 3mEHIX0,
900m309d0L BO3zs
3 d9B™bodos 12 3ol 3953b30; 8530
D30l F5M5¢0E0

49



4 seb0os 2 9fjodgms; 3G:0gmgls

003009
5 390006905 2 BoGH0300 065350 MU;

39Mbmbogozszos 4 3™339%0,60m3wgdos
05350 39990b6905...;

00393330 )
99 gMowo domgzbgdo

7 30396Mmdms 2 939096 08egdMm©s
Jo0nEo Lams;

3.7. 0byolMo s JsGOmo EMGHOLENEOo GgduEgdol egdlo-
3996-159356¢03M0 3g30M0L30MHYPOMO sbseroBol Bggagdo - obywo-

L s JoOMME GHMOOLEHWE Ggdugddo gbmdMmogzo gHmgrmgdol
omEgbmdM0305 s M30LMIMOZ3ds 9bsEODHTs  AoTMOgE0bs, MM
Jo®Ommen gbsdo Baliglibgdo Lo@yzgdo FoMdMdL 0byolvM 9bs8o sGLY-
0 baligbbgd Lo@yzgodl, 35806, HmEYLsg 0bawolvw® gbsdo Hmwyeo
LoEY3900L Fodmygbgds oMJIol MORGM TgEH0s, 30MY JoMomendo.
3bg39 063wob® 9bsl 0EOMIGdOLs s FOMHIBMwo BIbYdOL bIoM
299099690580 960 Fgds M30MsGEHqlmds. o3 dggbgds dbs@zMmer bge-
bgdl, y39esbg oo LobdoMom g30mg@gdo gsdmoygbgds meogg 9bs-
do s 396 doge gl gdme 330093500 00mMJdol MBsdIMO Hom-
©3bmdom a3b30gds. FgBHIBMMs MomJdol meMxgH dgBHo 99ga3b3w
0606 &H9duGHgddo, dgBmbodos s 3gMLMbog03530s JoMmmwdo
3930 HmYbMBOm M0l FoMdmygbowo. 303gMHdMs MmOXgH dgEo

8923b3w> 0boli® Ggduhgddo.

50



3b®0omo 2. ool o bgMbgdol, Gomwemo s bsliglbgdo
Lo@Y3900L BHomEgbmdMm0og0 bgsmds Js®ommer s 0bywoliv®

GOOLGY Gaduhgddo
bEHowobEmmo om©9bmds 0595¢00009d0
bgmbgdo
93009H0 JoOommedo: 25 ©9©53©0bs6g 9333560,
0byerolv®do: 19 ©5350OMBIO SOIMT>B0;
Breathtaking, be in awe of the
deep blue skies;
39BHOBMG Joeormedo: 8 dmbg ooy bgmds, ddmdgro
obyerolvm®do: 21 3M©bobs, d530 BE30L
oMowo@0; Big smoke,
garden state, this place is
heaven;
d9BH™bodos Jorormerdo: 12 d5Bo03s5do Lodbgargs,
0baolv®mdo: 5 305350 ©5003300065; London
walked in fair;
b0 Jotormedo: 2 3mfo9900, 36:m3gmgl w300y;
0bgyeoliv®do: 1 Aurora season;
99056900 Jorormedo: 2 BoG0300 0b6535MMU;
0bgaolm®do: 0
39Mbmbogo3s30s Jo®omendo: 4 3033900, ®MIIBOE 09350
0bgaolv®do: 2 3999096995, 3300 GHoMO;
To greet these alpine
companions, listen to their
random symphony of bells;
30396Mdmens Joommedo: 2 943996 00ggdm©s
0bgyeolv®do: 5 JoO o Lieo;
Pullman is your gateway to
adventure, the culture around
every corner;
MO0 Jo®ormedo: 36 30b9-943909e0; Cobblestone,
boygzqdo 0byerolv®do: 60 up-to-date, religious tourism;

51




9 Baligbbgdo Jorormerdo: 40 69096 30,3033¢gdl0,06
bo®ygzqdo 0byerolbv®do: 27 A9,
Boutique, boulevards, sauna;
10 00Mmdgd0 Jo®omwmedo: 0 To travel light, at the crack of
0bgaobm®do: 26 dawn live out of suitcase;
11 ROXBMWO JoGomedo: 0 Check-in, check out, serve up;
©dbgdo 0byerolv®do: 12
12 ws3mbgdo Jo®omendo: 10 5b3s, 30EbM, LobmMo;

0bgaobm®do: 16 Paella, maiko, chiringuitto,
kayak;

Dm0 ©sli3zbgdo
©0L3OLO gbob gobmymngwo boffoos s 56 sGLYDMBL Job yotq-
39. 569060305 0b, O™ OLZMOLTS Slobzs 3mgs LbgoslbZs 3mb3-
9@ bmgomddo.
GMOH0BIoL EOLIMNOLOL A539d0Ls S 965EOBOLMZOL 530 gdg-
@05 25630b0-wmm ol bmErmE s FBMWMmE 3630 EHME Lm-
3056 LogMEgdo.
LEME0SX OO 3mbBJJuGHO AoBLEBOZMLZL BHWOOBToL ol 3MOLOL
bslosml: Bg3060s o vy HgMowmdomo, 306 5ol BsGowwo
393Y39w9d0L 36m39580, Lo S HMEOL J0dE0bsMHYMBL Ob.
&O0DBIOL  EOLIWOLO Lbgs OLZYOLYOOLASE  A5bLbZsz39d0m
930 sbY 653w9-d50ss gbffogeroewo.
AMOH0BIoL EOLIMOLO SGOL SBLMEMEHMMSE ITM0IIIO
&030b ol3WO-Lo, HMIGELsE 394o3L 3MBIMIEIWO SEMGLIEO
dobo 99530353 YMMOPIdom Mol dgmBgmeo. dsb ooBbos
296L5BEOZOHo JoBbO, 53M356980 S JoMIM0Z0 LT gdIdO.
&9OHO0BIOL EOLIMOLO A oLLIMBL 08 5ET0sBMs FmMol Jm-
3603530, HMIgdoE 96 930036006 306309¢ @ bLmEosw e
X2IBL 96 gbmMdMOZ LobMmYsEMYdSL. BobgEago s3obs, 3mdnmbo-
39600L  dmbsHoergqdl oz bsomgo HoMmdmagbs GBIl

52




0L 3MOLOL FSBOOL Tobolinsmgdgdols Jqlobad, s53Mmgm39 MMHYsbO-
DoEooby o 063mMTs300L 35330l 4Hgdol Tglobgd.

AHMOH0BIoL EOoLIMOLL Mo30LgdMMO, bbgs EOLIMMLYOOLYE §ob-
1b35390o 3MH0EIH0MBd0 sbolosmgdl: 3mdMbozszoMMo dmg-
@960l b3gE30803MNMO WMIsE0DF0s, JMbsfowgms goblazmmeg-
00 990500390 Mds, 25BLb39390o 3Mmb3g3EH0 (IMRBoMMHMDS),
GMEHoHIoL EOLZMOELOL L3g308039M0 9bo.

AMOHOBIoL EoLZMOLo FmoEsgL 899y SGHMOdMEOME M30LY-
090L: MBOE0SMOMAISL, LEAIGMLL, bMEToEH0MEMdIL, 9E039BL,
15930956 YYOHPOYHNMBJIL;

AMOH0BIoL EOLZMOLO 56 sMOL GMMPZMMZob0 Megz30L0 obygm-
365050 Bobollosmgdgdom - 303603530M0 LoGWYSE0JOOL
139308030, BY6J30Mmbocmgdol FoBbgdoLs s SEMGLOGHOL G030l
dobggom, dsldo Lodo Jggbobgmds odmoymazs: 3GMmagliowyero,
93500990160 5 LsHMASOMIIN030 EOLIMOLYdO;

3653950 S 53500906 GHNOMOBIOL OLZMNOLTO sOYMTgDE -
309900 LEGH3EJA0900 bFoMHIMBL, LMY MYIMH 030 - Bobodwyams-
30960 LAHMIGIE0J00, MYI3s b 9O FodmMoEbsgl Lbgs LagHmm
®530L901MgdJOL, o 1YF0gg J3gLlobgMdIl 5gMHMObIdL - 0b@g-
993195 MM0, BLOJMELMY0YHO, M30MbIEIMMHO SMMTgbEJd0;
&9O0DBIoL oLZMOLOL A5BLLZs398900, MHMBWgdoE Fsdmoyqbads
300603530600 LoEGWE0gdoL 139308030l Fomzswobfiobgdom,
399 gd0b gdLo3M FoMogdo 3arobgds.

36MHMBGLOE s 9350099096 GHMMOBIoL oLZWOLYdJo G90bodbg-
05 2903390 GgMBobgdo s L3gEo0sw MmO wgdlogs, Lsbmys-
©MydM03d0 - 990935L9d MO gduogs @S JIMEOMMO JMbmEs-
(30900 LFSOHOMBU.

&MOH0BIobL bgggHMAo LYo FNMYIBYEO 01w MK 0TobO
390950 99605 BarmdIL bLbgsalibgs bigowrol Ggdu@gdol bEMvyd-
GO, 30330D03E0O ©s 9B6MIM03-LEGHOWOLEHM Tobolinsmgd-
©gdL.

53



390> GYOLHYo GIJbHYOOL BbIzoO0 ©s bHowobHGO
Toboboo-mgdgdol 3bobs, MaMx0dsbl »bos 3dmbogl 3oGys©
Bo0mygomodgdo Mbo®-6393900 @oM339v gbmdMog gMomg-
90056 39Fomdolsl, LHm®s Mbos dggdanmb d39469d0b, Jogmo-
J9d0b, LobEMBOMYPdOL, 333560900l s b3, ILEbgMgds.
39600369 m35605 GHMOHoLEGM Ggdudgdl omadbowbgb 36mg3g-
oMb MGIX 086700, BHoms 1530090 53030wMm 3m3Mbos30v-
60 299929060 MdJO0.

0dobmzgol, ®md 99yl GHOH0HBIoL EOLIMYOLO, SMEFOWIOILO0S
AYOOLEHMO MmEOHRB0BIE0gdOL FoMTmBoygbergdols 3mdmbogzs-
09OHMdS, §BH03gGHOL 33> BMOLEHJOMD YHMOGNHMMdSTO S

31939 930 gdgE0s h39bo J399bol oLGMGooL, dobo 3ME GO,

9L-b39999d39d30L, dobo obEMMOWEo dgaegdol (3¢mqba.
B9LIMmmMsz0 Lobgmgdo 306039wbsMmolbMzsb O™l 05d50md9b

A9OOLEHMOo F0FsMMEgdIdOLs s IMALobMadgdoL LEH0dwy-
063580 s 9300b39gdols s 3mGHIBEOMMO  GHMEGOLEHIOOL
MImbgdsLy s BmbBogsdo.

&OO0DBIoL LFGOHML FgMdobmbolBgds 99Tz A9BIbEGdIEO
5 39630156 9d5005. ol OO0 Ms30LgdMYOIOsE LoLEYIob
©0b6580360Mmds s Jobo 0bEJMHbsgombogrv®o bsliosmo 89odwrgds
Bsomgoemls.

AMOOLEAHMOo 333w g30L, 03039 GHIOHOLEHMO dOMINMIOOL
3600369mds o@gbos. obobo gHMY396 LogoboGHm doMoml
960m9696 J3996oLmgoL. Fs0mdo Wws3mbomMo s bo@z®eo
960 5M0L godm390vyo X IMJOJWo 0bgMmOTs305 J399bol
dglobgd.

AMOLEGM 39gbGHJOdo 9bmdG030 JMMYMWgIOL Mrom©gbmdMm0g-
35 5 30LMdM0305 560D 25Tz 0bs, MMI 0byEolvyH gbs-
4o LFoMdMBL HoMImgdbowo s Moo bo@yzqdo; bdoMos 0bgo-
60303900, 3000gmdgd0L s 39MMb039d0L, S3MIM3g ,HMWO
056figmdowo [oboogdgdol asdmyqbgds, 35906, HmEs JsOorwen-

54



do Bsbigbgdo LoEyzgdo, sMLYd0MO Lobgegdo s JoM G030 fobs-
050090900 LFsMBdIMBL. LHoWolEGHO bgMbgdol M3zselabGOboOm,
39230005 5036036mm, M™MI MmG03g gbsdo 0mJdol Msbsdsto
50m0bMmdss.

000b 20m35¢0bobgd0m, MMI GMoHIoL LEgMem sGol obsdozvy-
60, MmIdgedos wedMs30 3mdbo3sbE0 dmbsffogmdl, @Gm@mobIol
©oLZMMLOL gbfogars Ls3dom® 39ML3gJE0o F0TSMMIEGDdsS
05659900039 obyz0LE030bmz0b.

55



LsoligHEs30m H33MMIOL JoMHOMIO ©IOEGdgB0 S0Lsbs G9dEgy
3490e0035309080:

1. &MMoBIol olgmedlol Lsgombolsmgol - oMobg amdbgomg-
0560, 9By 3owsbos  (LogMMITMMOLm  HY396BoMYds©O
I GHowobagmmo bsdgsbogdm gm@bsero ,Scripta Manent®,
Nel (49), 2021);

2. &6HoLEHNMEo GduGgdol 0sMadbol Mml ©Esdzgdvmo
Bmy0gHmo 39Emas - 565 3¢ sbEos (LogMHmsdm®ol,m
69396%B0M905000 IMEE0E0ba3wMHo Lsdgaboghm FmE@mboero
»Scripta Manent*, Nl (49), 2021);

3. HOoLEGmo 3583393980l ©s dOGMAMGHdOL ghmdMogzo
0530L9099M9dIO0 - b5 35BS (BN Hgmdo s
3WMBSE0D305. LEYOISTMMOLM 3MbgBYMHYB300L Tobogrgdo,
2021);

4. Lingua-cultural Peculiarities of Tourism Discourse and the
Perspective of its Teaching — Irine Goshkheteliani, Anna
Kalandia (International Journal of Multilingual Education, N°20,

2022; http://multilingualeducation.org.).

56



Batumi Shota Rustaveli State University
Faculty of Humanities

Department of European Studies

With the right of manuscript

Anna Kalandia

Linguistic Features of Tourism Discourse

(on Georgian and English language material)

Specialty — Linguistics

Annotation

of the thesis submitted for acquiring the academic degree of

Doctor of Philology (Ph.D.)

Academic Supervisor: Irine Goshkheteliani,
Professor of Batumi Shota Rustaveli State University

Batumi-2022

57



The dissertation was completed at the Department of European Studies,

Faculty of Humanities, Batumi Shota Rustaveli State University

Scientific supervisor:

Evaluators:

Foreign evaluator:

Irine Goshkhetiliani,
Professor of Batumi Shota Rustaveli State

University

Maia Chkheidze,

Professor of University of Georgia

Natalia Surguladze,

Professor of Batumi Shota Rustaveli State
University

Nana Mazmishvili,

Associate Professor of Batumi Shota Rustaveli

State University

Joanna Szerszunowicz,

Professor of the University of Bialystok

The thesis defense will take place on the 23rd of January 2023, at 17:00
o’clock, at room 37, at the meeting of the Dissertation Board of the Faculty

of Humanities at Batumi Shota Rustaveli State University.
Address: Batumi 6010, 35/32 Ninoshvili/Rustaveli Street, Block I.

The thesis is available at Batumi Shota Rustaveli State University Ilia

Chavchavadze library and BSU website (www.bsu.edu.ge).

Secretary of the Dissertation Board: Doctor of Philology, Professor Maia

Kikvadze

58


www.bsu.edu.ge

Introduction

The development of the tourism business has presented an important
task to linguists, to create texts of a tourist nature, which would easily and
correctly convey the events characteristic of this field. Accordingly, a new
type of discourse was formed, which was called tourism discourse. It is
characterized by a variety of expression, in particular, a written and
spoken style that allows us to achieve a comfortable and reliable
atmosphere; It is based on intercultural communication, therefore the
values and traditions related to the national character of different peoples
are reflected in the touristic texts.

Relevance of the topic. Discourse is any connected text, transmitted
(fixed) on paper, writing or in an electronic file carrying information or
live speech with all its specific elements. There are different kinds of
discourses: educational, advertising, political, legal, medical and other
discourses, which have different linguistic features that are realized in
specific contexts. One of them is tourism discourse, which is the least
studied of the above discourses.

It should be noted that tourism discourse is understood as a set of texts
that are the product of speech activity in the field of tourism. Like all
discourses, tourism discourse has a message sender and addressee. Often,
tourism discourse uses media texts to describe certain social realities. Due
to the intermediate character of tourism discourse, it also interacts with
other types of discourse, such as advertising, scientific, every day and
others. The study of tourism discourse has recently started in Georgian
linguistics, it is less studied, therefore its research is relevant.

The purpose of the paper. The purpose of the paper is a critical analysis
of existing scientific materials on tourism discourse, a study of the genres
of tourism discourse, its functional status, institutional categories, and
peculiarities of tourism texts. Also, research of lexical, syntactic, functional
levels and terminology of tourism discourse, analysis of linguistic
peculiarities of tourism texts.
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Novelty. The novelty of the work lies in the fact that there are few
scientific works on tourism discourse, so the critical analysis of the
searched literature, the research of genre, functional and linguistic features
of tourism texts is a step forward in the deep study of this issue. The
conclusions drawn will contribute to the further research of tourism texts.
In addition, it should be noted that the work is interdisciplinary, it will be
useful not only for philologists, but also for specialists working in the
tourism industry.

Research methodology. The paper is based on the search for existing
literature on the subject, its research and critical analysis; to find, collect
and describe authentic materials, information; critical analysis of tourism
discourse; quantitative and qualitative research methods of the corpus of
touristic texts; lexical, semantic, stylistic analysis of English and Georgian
touristic texts, research of borrowed words, terms and phraseological fund
with contrasting methods.

The theoretical value of the work lies in the availability of a thorough
study of the tourism discourse, which allows to determine the principles
of intercultural communication of the tourism discourse. The obtained
conclusions form the basis for studying tourism discourse from another
angle.

The practical value of the paper provides an opportunity to use the
results obtained during the research both in the process of discourse
analysis lectures and in lexicology, semantics, pragmatics and
sociolinguistics lecture-seminars. Also, the searched texts can be provided
as additional material to students majoring in tourism.

The structure of the thesis. The thesis consists of an introduction, 3
chapters and sub-chapters, general conclusions and a list of references.
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Summary of the paper

Chapter I. The issue of tourism discourse - consists of five sub-chapters:

1.1. The essence of tourism discourse - Discourse has many meanings
and understandings. At least two different types of discourse analysis can
be distinguished: the first considers discourses as a means of acquiring
knowledge based on its ability to influence human action; and the second
considers discourse as socio-cultural texts based on semiotic analysis. Here,
discourse analysis deals with both meanings and detailed deconstruction
in socio-cultural texts. However, from a theoretical perspective, discourses
can be conceptualized by people of different professions in their everyday
social and cultural interactions (Fairclough, 1992). They act based on
identities, social relations and knowledge that reflect the context in which
these actions take place (Van Dijk, 1993; 1997). A key difference that must
be taken into account when attempting discourse analysis is the careful
consideration of the socio-cultural context.

In his study of regional heritage in north-east Scotland, Knox (2001)
found that the discourse of tourism is particularly influential in the
preservation and promotion of the country’s historic heritage. Folk song
and literary traditions are regulated by the work of ethnologists and
continue to be shaped by scholars and enthusiasts through the
establishment and activities of heritage societies, specialized research
centres.

The meaning of specific words can vary significantly in certain periods
of time, which is reflected in discourse analysis. The term discourse itself
is perceived in different ways by researchers. Discourses represent the
boundaries within which ideas and practices are considered natural; That
is, they set the boundaries of what questions are considered relevant
(Barnes; Duncan, 1992: 8). Such discursive formations can be considered
as discursive frames of communication that have gained some kind of
recognition in society. For example, many tourism researchers have noted

the importance of tourism discourse in the development of professional
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specialties, management and hospitality (Cheong; Miller 2000;
Hollinshead, 1999; Coleman; Crang, 2001; Tribe, 1997; 2002).

An important task of studying tourism discourse is to determine its
typological status. There is a difference of opinion on this matter. In
particular, it is assumed that this type of discourse is a variety of
institutional advertising discourse. There is a different point of view,
which recognizes that it is an independent type of discourse that interacts
with other types of discourse, such as household, scientific, advertising,
and others.

Both of these positions are highly controversial because the first view
narrows the concept of tourism discourse. In our opinion, advertising is
just one of the genres of tourism discourse. Therefore, in the first view, the
diversity of the tourism discourse is lost. More balanced is the point of
view according to which tourism discourse is an independent type of
discourse, characterized by a special thematic accent and is focused on a
specific addressee. It has a defined purpose, objectives and linguistic
means.

Tourism discourse differs from other types of discourse because it
involves communication between people who do not belong to a particular
social group or a language community. Nevertheless, the participants of
the communication have a clear idea about the characteristics of the
tourism discourse genre, as well as about the ways of organization and
information exchange.

According to the analysis of the definitions of tourism discourse, the
understanding of this phenomenon varies, as studies lead to different
definitions. A defining factor is that most linguistic research on tourism
discourse is based on the study of its written form. Tourism discourse can
be understood as speech that is realized in the institutional situations of
conversation in the subject area of tourism (Pogodaeva, 2008: 8).

Based on Van Dijk’s theory, Filatova considers tourism discourse as
“actually spoken text” related to communications in the field of tourism
(Filatova, 2012: 77).
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According to Vestito (2006: 3; 22), tourism discourse is the use of
language in oral and written form, a form of practice (activity) where the
social and cultural meanings of places and people are created and
disseminated; a language that promotes tourism and is represented by
specific genres.

According to Cappelli, tourism discourse exhibits different levels of
specialization that are associated with different types of texts in relation to
specific audiences (Cappelli, 2007: 7).

As we mentioned, tourism discourse is understood as a set of texts that
are the product of speech activity in the field of tourism. Each type of
discourse has both an ideal addresser and an ideal addressee of the speech
message. This discourse is represented mainly by media texts described in
tourism discourse. These media texts are used as tools for describing and
creating a certain social reality (Dobrosklonskaya, 2005:288). Tourism
discourse is determined by the use of specific strategies and values. The
main intention of the tourism discourse is to increase the attractiveness of
tourism as a kind of recreation, in turn, tourism services are promoted
through extremely positive attractions.

The objectives of tourism advertising are no different from the
objectives of advertising other products. Holloway (Holloway, 2004:265)
summarizes the main goals of advertising in three words: inform, persuade
and remind which correspond to the AIDA principle used in marketing:
attract attention, create interest, arouse desire and inspire action. Berger
(2004:71) describes advertising as a genre of communication that uses
words and images to persuade people who are exposed to the
advertisement to buy their product.

1.1.1. Tourism as an industry - Tourism is a mass socio-economic event
on a global scale. In no other field does so much cross culture occur as in
the field of tourism. People will never lose interest in something new, so
tourism is becoming more and more popular every year. As a result, the
interaction between carriers of different cultures is global. Currently, the

tourism industry is constantly growing and developing.
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As a separate independent industry, tourism emerged relatively
recently. Although, of course, people have always travelled, tourism
turned into a global mass industry only after the appearance of a special
type of activity - tourist services. Tourism, first of all, satisfies the
recreational, hedonic, aesthetic needs of a person, as well as the need of
any person to learn more about this or that country. Accordingly, various
forms of tourism are constantly improving (Ilyina, 2000: 297), nowadays
there are many types of tourism, such as business (participation in
exhibitions, business forums, conferences), educational (teaching foreign
languages, summer schools of various directions, art courses, museums),
shop tourism (combined tourist excursion programs with purchases of
certain goods), extreme, sports, historical, gastronomic, literary and many
others.

Many different factors have contributed to the rapid development and
expansion of tourism and the tourism industry as a whole. The main thing
is to improve the quality of life of the population, increase free time and
the desire to change places. Thanks to tourism, there is an exchange of
socio-cultural information between different nations and countries of the
world, which leads to intercultural dialogue and communication.

1.1.2. Tourism discourse as an institutional category - Institutional
discourse can be defined as follows: the speech of representatives of this or
that social group in a typical speech situation (Karasik, 2000:151).

When studying communications in the field of tourism in linguistic
studies, the term “tourism discourse” is used, which refers to speech that
is realized in institutional situations of conversation. According to
Panchenko, tourism discourse is a special type of advertising discourse,
which combines different types of tourism advertising and aims to advance
and develop tourist services with the help of argumentation strategies,
which have a linguo-cognitive character (Panchenko, 2014: 67). It can
contain both one and many more textual components, which have certain

extra-linguistic parametres, which are functionally related to each other.
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Tourism discourse refers to the organization of tourist trips, culture,
traditions, accommodation, hotels, geographical description of the place,
entertainment, excursions.

The lexical, structural and thematic features of touristic texts allow us
to consider them as a special informative genre. Tourism discourse
occupies new territories. Valdeon (2015: 363) claims that museums have
become part of the modern concept of tourism. Thus, tourism discourse
with its own non-linguistic basis can exist independently from the
linguistic point of view.

1.2. Typological status of tourism discourse - We support the point of
view that tourism discourse is an independent type of discourse, which is
characterized by its thematic direction, the uniqueness of the goal, the
specificity of linguistic means, its own genre paradigm and, of course, it
has a strictly defined addressee. However, some clarifications are needed
here. In order to clearly imagine the typological status of tourism
discourse, it is necessary to review a) the field of communication where it
functions; b) communication goals; c) type of communicators (addresser
and addressee).

Discussion of the features of tourism discourse functioning gives us the
basis to define its typological status as follows: a) The discourse of tourism
undoubtedly appears as an institutional category because it is used in
conversational situations in which one party represents a social or
economic institution, which carries out its work in the framework of
tourism business (management, marketing, finance, personnel policy,
public relations, media resources, cultural and art institutions of different
countries, state, legal, social, nature protection organizations); b) Entering
the space of institutional discourse, the discourse of tourism can be
considered as a variety of business discourse, as its signs show the official
side (the speaking parties are in an official relationship with each other
when both or one of the parties performs specific professional functions),

status (relationships take into account social distance), existence of a
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business problem, determination of time and place, normativity of
communicative behavior, etiquette, tonality depending on the type of
addressee: when dealing with representatives of organizations - formality,
neutrality, etiquette; when interacting with tourists - emotionality,
appreciation, trust, intentional transition to friendly relations,
psychological interaction and others.

1.3. Functional status of tourism discourse - The functional status of
tourism discourse consists in providing information, advertising,
establishing communication, attracting tourists to this or that country or a
specific place, which is determined by lexical-grammatical, syntactic,
stylistic means that create a friendly conversation style.

Basically, the main functional characteristics of tourism discourse are
informativeness, evaluation and encouragement.

A special function of tourism discourse is informativeness, as it contains
detailed information about a specific object of the tourism sector. With
this information, one is convinced to go on a journey to visit the places
described in the texts. The need to evaluate what is seen is also one of the
important functions of the tourism discourse, which is so important to it.
Evaluation is defined as an important value aspect because it expresses
various expressive, emotional and evaluative attitudes. Encouragement
means a push to do something, to fulfill a desire or intention. In tourism
discourse, this term refers to the aim of the addresser to make the addressee
purchase a tour or visit a tourist facility.

The characteristics of tourism discourse at the functional level are:

1. Referencing is always the main function, since the main purpose of
tourism texts is to provide information to the tourist and describe a
country, region, society, etc.

2. The so-called persuasive or referral function is another preferred
function. According to Dann, (1996: 2) the main purpose of the language
of tourism is “to persuade, lure, woo and seduce millions of human beings,

and, in doing so, convert them from potential into actual clients”.
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3. Expressive, connotative and poetic functions are secondary functions.

All the above-mentioned functions are expressed through lexical and
syntactic techniques, as well as those canvases, photographs, symbols, etc.
through displays that represent non-linguistic and non-verbal elements.
The mentioned non-linguistic elements play an important role in touristic
texts and are also carriers of a kind of persuasion and even poetic function.
The mentioned represents indivisible elements of persuasion, charm, etc.
and is often considered as the so-called trigger in terms of planning their
routes, deciding on places to visit, as well as deciding on certain purchases,
both before and during the visit. Therefore, these elements should be given
due attention when working on the source text and should become even
more important in the process of preparing the translation for the target
audience.

1.3.1. Promotional function of tourism discourse - Tourism brochures
have a significant influence on tourists’ decisions. They give a certain
impression about their destination. Hence, it becomes crucial while
choosing their vacation packages. Tourist brochures are studied by
Andereck (2005: 9). His research shows how a brochure can increase
potential visitors’ interest in visiting a destination. Its strategic importance
for the tourism industry is also emphasized by Morgan and Pritchard
(1998: 31), when they argue that the tourist vision is formed by the
professional authors who create the brochure. One of the identifying
features of tourist brochures is the use of expressive vocabulary.

Angela Goddard (2002: 35) argues that the expression of feelings in
advertising has a special role because, as a form of communication, it
consciously aims to manage our emotions. Authors use a combination of
lexical-grammatical resources to positively convey the reality they are
trying to promote. We live in a world saturated with advertisements, and
their volume and impact are increasing day by day. Advertisements do not
exist independently of people, they require the involvement of the public

in order to decipher the information and perceive the various connections
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(Goddard, 1998:10). It should be noted that verbal and non-verbal
characteristics are equally related to the text and the text in turn requires
its understanding (ibid:16).

Advertising and information services are unthinkable without tourist
texts. Tourism texts include: tourist guides, brochures, booklets, websites
and others. These kinds of texts represent written genres of tourism
discourse. Davidson (1992:3) defines advertising as a social language, a
genre of viewer/reader experience, a technique of persuasion, almost a
world in its own right, with its own language, traditions and purpose.
Language that is best designed to convey impressions that match the
expectations of vacationers must be well-chosen and woven into
persuasive, engaging texts.

1.3.2. Communicative and persuasive function of tourism discourse -
According to Nigro (2006: 189), the language of tourism fulfills three
communicative functions: vocative (advertising), expressive and
referential. Promotional materials such as brochures, directories and
advertisements have a vocative function to attract the attention of
potential customers, while travel books and tourism magazines have a
predominantly expressive function, because they focus on tourists’
impressions and their travel experience. The descriptive referential
function prevails in guidebooks or museum panels that verbally and
graphically describe tourist attractions and provide objective information
to interested parties. In tourism texts, there is no clear distinction between
language functions, as they are usually created by one system.

Persuasiveness is a crucial element of evocative and expressive
communication functions in advertising materials and travel texts, as an
attractive, personalized and detailed description of a tourist destination
makes the information credible to potential customers. Tautology is also
an important discursive element of tourism discourse, which helps to
create the effect of persuasiveness (Dann, 1996: 66). After familiarizing

themselves with the content of tourism texts, tourists become convinced
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of their credibility because they contain authentic information that sounds
convincing, this has a positive impact on consumer decisions, however,
sometimes biased and fabricated information is found in articles published
by journalists, which requires additional evidence.

In addition to encouraging nouns, a positive meaning can be associated
with all adjectives, besides, “unique” and “top” which refer to the special
and excellent qualities of tourist attractions. The most frequently used
verb, “offer”, is a hidden hint that influences tourists by inspiring them to
participate in sightseeing tours. Other frequently used verbs such as “see,
visit, enjoy, explore“ encourage them not to miss this pleasant and
attractive trip.

The frequent repetition of the word “website” indicates that city tours
are mainly promoted through direct Internet marketing, and adjectives
such as “frugal, cheap, affordable”, stimulate tourists.

Comparison as a persuasive communication technique is often used in
the tourism language. Comparisons and metaphors exaggerate the tourism
product and thereby change people’s attitudes. For example: Adorned with
huge skyscrapers and pristine beaches, Dubai attracts tourism like honey a
group of bumblebees.

Style, vocabulary, syntactic structures and persuasive discourse, such as
the self-presentation, individualization of the travel experience, have been
used as powerful tools of persuasion. Vocabulary choices such as the use of
keywords, the abundance of adjectives, comparisons and metaphors tend
to exaggerate. This gives more credibility to travel texts and allows
potential travellers to choose their preferred route.

1.3.3. The social function of English-language tourism discourse and
sociolinguistic studies - A sociolinguistic revolution in language and
tourism research has become evident over the past decade (Dann, 1996;
Jaworski; Pritchard, 2005; Jaworski; Thurlow, 2007). This field of
linguistics allows tourism discourse researchers to conduct research in

different social strata.
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The first systematic sociolinguistic study of language and tourism
was discussed by Graham Dann (1996) in “The Language of Tourism: A
Sociolinguistic Perspective.” According to him, tourism has its own
discourse and tourism is indeed a special discourse. Dann offers an analysis
of the social function of the language of tourism discourse. He considers
language as a tool for the active involvement of users (not only in the
process of consumption, but also in the process of co-creating language),
as a process of social control (containing norms and values) and as a means
of socialization (in the development of the identity of all stakeholders). In
addition to creating a whole new understanding of language (as well as
language techniques and language registers) in tourism, Dann offers a new
perspective on the development of tourism discourse, which is linked to a
wide range of studies (in the fields of sociology, anthropology, semiotics,
philosophy, communication studies and direction management). Dann’s
book paved the way for subsequent sociolinguistic studies of the language
of tourism, which have mainly focused on language as the representation
and elimination of identities, power and social difference in tourism
contexts (Thurlow; Jaworski, 2003; Jaworski; Pritchard, 2005; Cappelli,
2006; Fox, 2006b; Phipps, 2006; Bryce, 2007; Jaworski; Thurlow, 2007).

Sociolinguistics can provide the researcher with an objective view of
the relationship between language and tourism as a complement to
linguistic theory, as a set of mini-theories, as an independent social theory
or a combination of all three.

Sociolinguistic research on tourism discourse allows us to describe the
destination in public discourse and analysis as an object of sale in the
tourism market.

Another important book, similarly called “The Sociology of Tourism,
Theoretical and Empirical Studies” by Apostolopoulos, Yorgos, Stella
Leyvad, Andrew Yanakis (first edition published in 1996, reprinted in
1999, 2000, 2001), is a pioneering work aimed at legalizing and

legitimizing the international sociology of tourism. The authors discuss
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topics related to tourism: the sociological development of modern tourism,
the tourism system and the individual, the structures of social inequality
in the tourism system, the underdevelopment and dependence of tourism,
tourism and social changes, and finally, the new sociology of tourism
(Apostolopoulos, Yiorgos..., 2001:4).

Fox (2008: 20) claims that sociolinguistics can provide the researcher
with an objective view of the relationship between language and tourism.
More precisely, it offers a systematic and critical analysis of tourism
language use from different perspectives (Fox, 2008:21). On the other
hand, in the first decade of the 21st century, the language of tourism
acquired a distinctive status and became one of the means of research in
other areas of tourism (destination marketing, management, branding,
hospitality, advertising, sociology of tourism).

According to Fox (ibid: 21), “a sociolinguistic understanding” of tourism
destination public discourse allows researchers and practicing managers to
recognize tourism destination public discourse as more than simply

providing information to consumers.

Chapter II. Types of touristic texts - includes seven sub-chapters:

2.1. Genres of tourism discourse - Before moving on to the classification
of tourism discourse genres, it is interesting to determine the factors
necessary for the identification of the genre itself. The term “genre” was
borrowed by discourse analysts from the theory of literary studies (Cook,
2003:7). According to the English linguist, John Swales, a genre is a class
consisting of communicative events, the members of which share a
number of communicative purposes (Swales, 1990:58). It is one of the
categories of communicative speech. According to the classification of
Filatova (2012:56-62), it is possible to distinguish the following genres of
tourism discourse:

1. When speaking directly in oral speech:

a) Excursion (speech of excursionists and tour guides);
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b) dialogue with the employee of the service department (office or non-
office dialogue between the representative of the travel firm and the
client);

c) Dialogue with the representative of the receiving party (between the
person accompanying the client/group and the hotel employee/tour bus
driver);

d) dialogue between the tour operator and the agent (reservation of hotels,
air tickets, etc.).

2. Speaking through an intermediary in oral speech:

a) video guide - overview-geographical documentary film;

b) audio guide.

3. Printed texts of written variety:

a) guide book;

b) catalogue;

c) article;

d) brochure;

e) tourist prospectus;

f) notice sheet.

4. Computer-written variety:

a) virtual excursion;

b) tourist sites;

c) e-mail from the client to the travel agency;

d) forum of tourists and travellers;

e) electronic correspondence of employees of tourist companies;

f) feedback from the tourist;

g) tourist or traveller’s blog.

Thus, the genre of tourism discourse can be defined as follows: 1) oral
speech genres that depend on oral communication in certain situations and
conditions (dialogue with the tour operator, speech of guides, etc.); 2)
written genres, which refers to written versions of tourist texts (guides,

brochures, booklets, etc.).
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The most specific and complex genre is the guide genre, because it is
the most important source of information about the country’s natural,
economic and cultural characteristics, it is the country’s visiting card.

2.2, The structure of tourist guides - A tourist guide aims to provide
extensive information about the mentality, culture, various features of a
particular country, as well as certain historical information. A special
genre of tourism discourse is emerging as a visiting card of the country. As
a rule, any textbook includes the following parts: 1) historical facts; 2)
cultural events and celebrations; 3) sightseeing with their description; 4)
information about location, map; 5) excursion programs; 6) cost and time
of tours; 7) contact information.

However, the guide may contain other sections and have a completely
different structure. There is simply no hard and fast pattern that all
guidebooks should follow. In addition, guides can be divided into different
types according to the main thematic component (copyright, reference,
encyclopedic, promotional and informational). At the same time, all the
guidebooks are made in such a way that they have an appropriate impact
on the reader, interest them, and arouse the desire to visit a particular
country. By its very nature, a guidebook is an ideological text aimed at
creating an image of a country or modeling a certain reality in the reader’s
mind (Kiselyova,2008: 445-454). Therefore, guidebooks can have a
psychological effect on readers. For more productive influence, the
following techniques are used:

1) Hierarchization of space - in the text of the guide, only the area that is
worth observing is highlighted, that is, the most attractive objects
(beautiful landscapes, monuments, etc.) are indicated;

2) Selection of facts - guidebook authors, assuming that the reader does not
have all the information about a particular country or city, cite facts that

attract tourists, while omitting such facts that may frighten them;

73



3) Certain interpretation - information is provided to the reader from a
certain point of view, using various stylistic and syntactic techniques in
the text.

There are certain types of organization of the main part of the
guidebook: centrifugal (reproduction of the cyclic structure of the city
landscape), logical (informatively important segments of the text and
factual data of the area described in the guide are given sequentially),
gradual (the text is organized according to the principle of gradual increase
in the amount of important information), route formation (represents a
verbalized excursion in the text) (Filatova, 2012).

2.2.1. Linguistic features of tourist guides and brochures - Advertising
and information services are inconceivable without tourist texts. The
touristic texts are as follows: Travel guides, brochures, booklets, websites
and more. These kinds of texts represent written genres of tourism
discourse.

The importance of the tourist guide is great. In fact, it is the visiting card
of the country. Each brochure provides the following sections: historical
facts, traditional celebrations, cultural events, information about historical
monuments, a map and general information about the location of the
country, also - excursion programs, cost of tours, time, etc. The structure
of the tourist guide is unlimited. Some guides may contain advertisements,
images, encyclopedic information. The main thing is that this kind of
booklet has an effect, interests the tourist and makes him want to come to
this or that country. Therefore, the image of the country is formed by
tourist guides.

We analyzed and quantitatively and qualitatively studied two guides,
one in English and one in Georgian. We considered it appropriate to study
them from a quantitative point of view, because we were interested in how
many different language units were used to attract tourists in texts of
almost the same size. We studied the number of words in them, namely,

nouns, adjectives, pronouns, conjunctions, verbs, adverbs, idioms, phrasal
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verbs, abbreviations, formed or affixed words, compound words, sentence
types: simple, compound and subordinate sentences. We also studied
borrowed words. We analyzed the use of semantics, namely descriptive
language, in the brochures to find out if there is anything in common in
the texts of the two languages.

Table 1. Quantitative survey of the corpus

Points to be discussed English Georgian
Nouns 33 48
Adjectives 15 11
Pronouns 5 3
Conjunctions 7 4
Verbs 15 7
Adverbs 3
Phrasal verbs/idioms 5 -
Abbreviations 2 -
Formed or affixed 14 10
words
Compound words 9 5
Simple sentences 1 6
Complex sentences 7 2
Complex subordinate 2 1
clauses
Borrowed words 5 11

Research shows that guidebooks use descriptive and positive adjectives
to attract (Historical, vast, Countless, ghostly, endless, sandy, ancient, best,
dozens, famed, dark) and persuade readers. In the English language,
infinitives, adverbs and gerunds are often used. We combined the latter
into affixed/derived words. In Georgian, verbs are mostly derived. The

tourism language used in the guidebooks is different from colloquial
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English and Georgian. Also, it has a special register that differs from
general English because it serves certain specific purposes.

Research has shown that the language of tourism contains more
adjectives than general English. These adjectives are pleasant and express
positive emotions. Fascinating, colourful and vivid descriptions make more
impressions and attract more potential tourists. Many adjectives express
positive emotions. It is common to use adjectives in superlative and
comparative degrees. The use of hyperboles also gives positive results.
They influence the reader’s emotions, attitudes and beliefs: Historical sites
to take you back through time, vast landscapes to explore, and wildlife to

make you go “aw”  (https://www.visitengland.com/things-to-
do/region/northumberland);

2.2.2. Analysis of tourist websites - Words in tourism advertising do not
appear by chance, because the persuasive function of tourism discourse is
closely related to language choice. To confirm the above hypothesis, we
analyzed a corpus of texts selected from different tourism websites and
studied them from a lexical and syntactic perspective. We aimed to
identify specific language patterns that characterize the language of
tourism websites.

The findings gathered from the analysis of our sample texts are
consistent with Dann’s statement that tourism promotion is based on
glamour (Dann, 1996:56) and the language of tourism tends to promote
only positive and bright services and attractions (Dann, 1996:65). In
support of this view, our sample revealed positive adjectives (magical
moments; amazing country; famous beaches; exciting activities; perfect
holiday) and high level of positive emotional words.

The most frequent form is the use of adjectives in the superlative
degree: world’s biggest festival; the most spectacular geology; Britain’s
biggest gorge, etc.

The website is the most popular tool used by tourists to discover the

country’s tourist destinations. Tourists prefer to use online media to get
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more information about tourist attractions. The website as one of the
online media has become a popular media that people use to get valuable
information about the destination. The development of information
technology promotes the use of online media, for example, websites, social
media, usually increases compared to print media, such as booklet,
brochure and other advertising media. An essential factor that can
influence tourist arrivals is how the advertising media portrays and
evaluates the destination.

Tourism websites have specific structures that differ from the print
advertising mode. Unlike other non-governmental tourism websites, the
official tourism website maintains national identity through various
discourses. The use of language and visual images used on official tourism
websites help to increase customer satisfaction. Website content and
design are also important features to present the destination and promote
the tourism industry.

2.3. Types of tourism texts and their vocabulary - Tourism is an activity
that involves direct contact between cultures and everything that is a part
of culture, namely folklore, customs, gastronomy, dance, etc. Based on the
above, the language of tourism should be considered as an element of
inestimable value from the point of view of tourists and the places they
visit. In particular, it is a connecting element between the cultures of local
and foreign countries participating in tourism, therefore, such a situation
requires high-quality tourism texts, especially translations, in order to
ensure effective and understandable communication between actual and
potential tourists and local people and culture.

Three types of tourist texts are distinguished, which are presented in
different genres:

1. Informative texts: articles from tourist magazines, newspapers and
websites, a guidebook, in which partially creolized texts are presented and

have an informative function;
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2. Small-sized texts: brochure, instruction, advertisement, announcement,
menu, traffic schedule, iconized tickets, which combine with the verbal
part and ensure its understanding;

3. Iconized signs (pure iconized texts): road signs, geographical maps
(physical, touristic), metro schemes, street and park plan, building plan
(hotel floor, other tourist facilities), which perform warning, explanatory
functions.

2.4. Types of mistakes made in touristic texts - In the translation of
touristic texts, there is often a violation of communication. The quality of
the translation depends on the ability of the translator to perform the work
without errors. Added to this is the inability to convey the function of the
text to the user and the audience, the inability to make spelling mistakes,
or convey natural and fluent discourse through the target text, fully and
intelligibly. Obviously, this is not an easy task for an unqualified translator.
These mistakes made in translation indicate shortcomings in terms of
working languages, lack of understanding of the source text and lack of
extra-linguistic knowledge, as well as lack of ability of the translator to
establish proper oral or written communication in the native language.

According to the various mistakes mentioned above, and based on some
authors (Fernandez, 2005: 41; Bastin, 2000: 234; McAlester, 2000: 236), we
propose to divide the tourism discourse into general categories:

- Grammar and spelling,

- Vocabulary and semantics,

- Pragmatics and discourse,

- Omission, repetition and addition.

The quality of the translation depends on the presence or absence of such
mistakes, and unfortunately, in touristic translations, their number is often
very high (Muiioz, 2008).

1. Grammar and spelling

These mistakes are often found in tourism texts, and they are visible

and easy to spot. In almost all tourism texts (brochures, tourist guides,
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menus, etc.) we encounter many spelling mistakes: canyonig (instead of
canyoning), horse ridding (instead of horse riding), water skiiing (instead
of water skiing); At the end you will be drived to your hotel (instead of
driven).

2. Vocabulary and semantics

In addition to the difficulties common to tourism texts and which may
lead to translation errors, we should also mention another difficulty from
the point of view of culture - namely, the translation equivalents of proper
nouns (people, museums, institutions, places, etc.). The translation of
proper nouns is controversial and extremely difficult, since languages
impose their own rules of translation, which even change over time. For
example, proper names in English usually remain in their original form
(e.g.: the King Juan Carlos I, in Spanish); the Georgian King David
Aghmashenebeli, Tamar Mepe and others. However, these rules are not
always absolute and translators are required to do some research to find
the right option.

Toponyms are also proper names, although this issue presents a wider
difficulty, since there is no rule for their translation. In this sense, not all
place names (toponyms) are subject to change, nor is the knowledge of
changed names easy, and this requires thorough research and finding
reliable sources of information.

3. Pragmatics and discourse

Tourists’ expectations of texts are related to their content and style, and
mainly depend on the reader’s perception of the texts in terms of their own
language and culture.

The differences between the source and target cultures force the
translator to choose one of the directions - to reproduce the textural
conventions of the source text, or to adapt it according to the conventions
of the target text. Based on Kelly (1997: 37), we call ourselves targeters, i.e.
those focused on the target language, and accordingly, we believe that the

more the cultural conventions of the target language prevail, the more
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successful the translation will be and the more success will be achieved in
the communication process.
4. Omission, repetition and addition

Omissions, repetitions, and additions lead to misunderstood discourse
and a breakdown in communication between the text and the audience.

In tourism texts it is easy to find repetition, similar concepts that are
translated differently in the same text or even in the same paragraph. Some
parts of the text may be omitted. Sometimes the translation of toponyms
is given in parentheses in the same text, and in other cases they are left
without any clarification.

Thus, it is most important to have professional translators and reduce
the number of unqualified or inexperienced translators in order to avoid
the aforementioned communication misunderstandings.

2.5. Sociolinguistic perspectives of tourism texts - The transformation

of any person into a tourist is reflected in the four main sociological
perspectives of tourism, that is, the perspective of authenticity, stran-
gerhood, play and contradiction/conflict. In sociolinguistics, authenti-
cation, differentiation, recreation, appropriation correspond to them. A
detailed description of them and an overview of the approaches of other
scientists is given by Dann (1996: 6-32):
1. Authenticity perspective - The authenticity perspective is related to the
work of McConnell (1989) who argues that the main motivation of tourists
is the search for authenticity (Dann, 1996: 7-11). For example, before
visiting San Francisco, a tourist is exposed to a lot of verbal and visual
information about the most famous landmarks that have become markers
of the city. McConnell (Dann, 1996: 14) further states that the language of
tourism reinforces the impression of authenticity by means of abundant
salient expressions: this is a typical native house, this is the very place the
leader fell, this is the actual pen used to sign the law, this is the original
manuscript; this is the authentic Tlingit fish club,
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2. Strangerhood perspective - emphasizes that the driving motivation for
travelling is the search for the strangerhood and new experiences (Dann,
1996: 12-17). Many people cannot adapt to a foreign culture and prefer
organized package holidays that protect them from a foreign, uncom-
fortable environment. In this regard, Cohen and Cooper (Dann, 1996: 16-
17) distinguish several types of tourism discourse - foreigner talk, tourist
talk, host talk, host language and tourist language. They observe an
interesting phenomenon of language use: ... the asymmetrical use of these
forms of communication — how tourists talk down to natives

and natives talk up to foreigners — not simply on account of perceived
status differentials, but

also due to the fact that tourism is a temporary pleasure-oriented service
industry predicated

on commercialized hospitality.

3. The play perspective - (Dann, 1996: 17 - 23) considers tourism as a game
and provides tourists with special experiences that often do not coincide
with the cultural and natural conditions of the places visited. Currently,
one of the main terms is spectacle (Dann, 1996: 18). As an example, the
California Disneyland can be given, which takes visitors not only to the
imaginary world of fairy tales, but also to different historical periods (the
American West in the 1800s) and to different lands of the world (jungle,
deserted island, South Pacific Ocean);

4. Contradiction/Conflict Perspective - Dann argues that tourism seeks to
provide people with an opportunity to escape from everyday life and have
interesting experiences. This attempt to create tourist attractions is often
contradicted with the actual past and present of the visited areas and their
inhabitants (Dann, 1996: 25-26). Thus, the conflict refers to the differences
between the exciting experience provided and the truth, and can also be
manifested in the language of advertising materials.

A brief overview of the four sociolinguistic perspectives allows for a

better understanding of tourism discourse by indicating the main tourism
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perspectives that are reflected in tourism promotional materials.
According to sociological studies, the tourist search for authenticity,
strangerhood and play may come into conflict with what is truly authentic
and valuable. Sociological studies also indicate that tourism discourse is
closely related to a wide range of cultural and political issues. As a result,
the language of tourism can represent the changes of the state and the

current society.

Chapter III. Linguistic-stylistic analysis of English and Georgian tourist
texts - consists of nine sub-chapters:

3.1. Lexical level of English tourism texts - Tourism discourse, as an
independent institutional type, has a number of linguistic and extra-
linguistic characteristics. The main linguistic features of tourism discourse
texts are: use of vocabulary with an emotional-expressive tone - using
epithets, hyperboles, adjectives, metaphors, comparison, alliteration,
onomatopoeic words; use of verbs in imperative forms, in terms of calling
to one or another tourist destination; using simple sentences to easily
understand what is written, and using complex sentences to describe
places and cultural objects; existence of a specific terminology in which
there are borrowed words and abbreviations; use of clichés; frequent use
of proper nouns and numerals.

Our research allowed us to achieve the set goal, which involves
determining the features of the linguistic specificity of the tourism
discourse and identifying such lexical means in them, which helps to
attract the attention of a potential client, increase interest in the product
offered by travel companies, create a positive impression on the
interlocutor, affect the emotions and awareness of the addressee, as well
as encourage the purchase of a commercial offer.

As examples of specific lexical, syntactic and textual features, below are
some of the common features that characterize the language of tourism
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and give it the appearance of a specialized language in its own right at the
lexical level:

1. Use of positive adjectives to give the text a beauty and distinctive tone
(outstanding, spectacular, exotic, colourful);

2. It is very common to use superlatives with adjectives or morphological
forms (the most east-most), for example, Windsor Castle is the oldest and

largest occupied castle in the world (https://www.rct.uk/visit/windsor-

castle);

3. Extremely careful selection of such lexical elements as: away, adventure,
dream, imagination, pleasure, escape in order to justify the tourist’s
expectations regarding the trip; This is also combined with the so-called
Linguistic communication technique (Dann, 1996: 183), which implies the
use of foreign and fabricated words in touristic texts in order to evoke
exotic sensations in the tourist;

4. Using cultural contexts called realia (chiringuito, gazpacho, kilt, pizza,
khachapuri, churchkhela, etc.) that do not have an equivalent in the target
language.

3.1.1. The role of adjectives in tourism discourse - The use of adjectives
occupies an important place in tourism discourse. By using them, we
describe events and objects, their quality, express our opinion and
emotional attitude towards a specific object. Two categories of adjectives
are distinguished: descriptive (objective) and evaluative (subjective)
adjectives.

Descriptive adjectives are often used in technical, scientific and legal
fields, and evaluative adjectives are used in literature, advertising and
tourism discourses. According to the British linguist Hunston and the
British writer Thomson, evaluation is a general term for expressing the
speaker’s impressions and the writer’s attitude, point of view and feelings

towards the objects they are talking about (Hunston, Thompson, 2003:5).
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Descriptive adjectives provide tourists with rich, descriptive and
informative texts that help them understand what they will see when they
visit a particular country.

Adjectives play a primary role in promoting tourist destinations and
services and in persuading and attracting readers and potential tourists.
The linguist Edo-Marza emphasizes that the use of cumulative, hyperbolic
and exaggerated adjectives can even have the opposite effect on the reader,
the tourist. He explains that if a particular destination is expressed in an
overly idealized and positive way, the tourist may be disappointed if he or
she does not find the charming and picture-perfect destination that he or
she expected. This may also have other negative consequences, such as
negative comments by tourists on popular travel websites (Edo-Marza,
2011:97).

3.1.2. Semantics of compound words and their morpheme structure -
Compound words in English tourism discourse are more often presented
as nouns. For example, compound nouns are: airplane, exhibit manager,
excursion tour, etc.

We analyzed compound words at the morphological level, derivational
and word formation analysis levels in order to determine what kind of
compound words are found in touristic texts.

Some compound words are made up of definite or determinative parts.
Those compound words, in which one of the two constituent elements is
a determiner and the other is defined, are called endocentric (not
idiomatic) compound words. For example: waterfalls, food-coach, surf-
wear, etc. However, there are other compound words where the definite
element is not expressed, it is only implied, but not formally expressed.
Such compound words are called exocentric (idiomatic). Compound words
of this type are rarely found in tourism texts, as some misunderstanding
may hinder the decision-making process of a potential tourist.

Endocentric compound words were abundant in the texts we searched

on the famous website www.travelandleisure.com:
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Some late-night services are available on the weekend, but generally,
you'll want to be prepared to take one of the easily-found London taxis or
use a rndeshare app if you're out and about after midnight
(https://www.travelandleisure.com/travel-guide/london) (How to Get
Around);

In the English language, it is common for the author to create

compound words, which allows him to express his thoughts concisely and
clearly. Good examples of this are sustainably-focused, museum-going,
mosaic-scattered, must-taste, tongue-in-cheek, sometimes-stored, theater-
dotted, etc.

Indian cuisine is popular in Britain, which attracts many tourists with
its exoticism. Restaurants often use the Indian names of the dishes, but for
more clarity, as in the texts below, they use comparisons. For example,
bombay-style decor, like gunpowder potatoes:

Dishoom is something special, though — their airy, Bombay-style decor,
beautiful views from the veranda, and house recipes have earned it a

dedicated following (https://www.travelandleisure.com/travel-
guide/london) (Best Restaurants, Dishoom Shoreditch);

We distinguish three groups of compound words of tourism discourse
according to their graphic criteria: compound words with hyphens (five-
stars, surf-wear, family-oriented), open compound words (natural
resource, religious tourism, bathing places), closed compound words
(wildlife, wholesale, underwater, foothill).

The analysis of complex words in touristic texts showed us that they
mainly have the following structure N+N, Adj+N, Adv+N, Num+N, and
perform different functions in a sentence, such as noun, adjective, adverb,
etc. The table below shows the quantitative and qualitative research results

of the morphological analysis of the corpus of compound words:
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Table 1. Morphological analysis of complex words:

Structure Quantity Function Examples
N+N 31 Noun, Playground,glasswork;
adjective, Waterfront,waterproof;
adverb Foothill, doorstep;
Adj+N 10 Noun, Natural resource,
adjective greenhouse;
Modern-day, open-air;
Adv+N 5 Adverb, Downtown,
adjective Upscale, underwater;
Num+N 3 Adjective Three-course, five-star
N + V+ed 7 Adjective Family-oriented,

mosaic-scattered,

fashion-focused

English complex words have two specific features:
1. Both immediate constituents of complex words are free forms, that is,
they are used independently and have independent meanings. However,
as compound words, they express a single concept. Here are some examples
of this specificity in English tourism discourse: downtown, wholesale,
flagship, cragsman, whole leaser, logotype etc.;
2. In English, complex words usually consist of two bases, although there
are exceptions, and these exceptions can be seen in examples of tourism
discourse: up-to-date (modern, latest), mnon-profit-making (non-
commercial), farm-to-table (local production) new product), up-and-
coming, made-to-order and others.

3.2. The main features of the terminological system of the field of
tourism - The terminology of tourism is characterized by full and short
forms of one concept due to their ineffectiveness. The use of complete
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forms contradicts the principle of linguistic economy, according to which
only separate, optimized linguistic forms of communication are introduced
in speech (Golovin, 1979: 266). Therefore, short versions of the term,
abbreviations, hybrid forms, as well as elliptical constructions appear in
the texts, when one of its constituent parts is used instead of the full form
of the term: tourist base - turbase, tourism business - turbo business, etc.
In English terminology, abbreviations have a greater place in the creation
of short versions of terms: DET - domestic escorted tour, FIT - foreign
independent tour, etc.

Terminology in the field of tourism is constantly updated and
developed. We share the opinion of the Georgian expert on tourism,
Professor Marina Metreveli, who distinguishes the following terms:

The first characteristic feature is the borrowing of terms from other fields:
For example, carrousel - rotating conveyor in the airport, from which
passengers take their luggage, hospitality industry, animation, etc.

Second - origin of own terms:

back-to-back charter — charter chain (continuous tours), catering —
provision of food and drinks during the trip, inclusive tour — inclusive tour,
which includes all types of tourist services during the trip, etc.

An important part of tourist terms can be found in international
terminology systems. Through transliteration, the word is partially
assimilated into the receiving language system and is often consolidated in
the form of internationalisms. For example, inclusive tour, tour operating,
package tour, etc.

A number of terms are kept without transliteration, for example bed
and breakfast - a type of hotel service that includes only overnight
accommodation and breakfast; fast food drive-in - fast food without getting
out of the car, while travelling (Metreveli, 2006).

The formation of the English and Georgian terminology systems in the
field of tourism took place in different ways, as a result of which the

English language system can be considered relatively established, while
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the Georgian language system is still developing and at the same time
oriented towards English.

3.3. Borrowed words and lacunas in the English-language tourism
discourse - In tourism discourse we often find a whole group of borrowed
words, mostly Latin borrowings. The English language is known for
borrowing words from various languages like Latin, French, German and
other languages.

In the English and Georgian terminology of the field of tourism, we
find words borrowed from different languages. In English language,
lexemes borrowed from French, such as: route, abolition, porter, quayy
Also lexemes borrowed from Spanish language: cafeteria; From Swedish:
smorgasbord (Swedish table) and from Dutch language: snack (light
breakfast).

Non-equivalent words, in particular lacunae, are often used in touristic
texts. This is due to the semantics of national culture. It is difficult for
tourists to understand them. Therefore, they are often accompanied by an
explanation.

In order to study the borrowed words in detail, we classify them in the

following order:
1. According to naming and translation, for example, when a borrowed
word or lacuna is followed by a translation or definition: With a forkful of
the apple cake or apfelkuchen, as Berliners would have it, one is a time
traveller back in the city's heady days of the Iate 1920s
(https://www.bbc.com/travel/article/20101210-a-tale-of-two-berlins );

2. Borrowed words that imply the use of foreign lexical and idiomatic
material without any direct translation and explanation: Tourists who visit
Kyoto are now able to be dressed up as Maiko for a fee at establishments
called “Henshin” Studios...

(https://moushifj.wordpress.com/2013/02/21/maiko-and-geisha-how-to-
tell-the-real-from-the-fake/ );
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“Maiko” is a lacuna that does not translate and means a Japanese dancer
(geisha). Such words should be explained in parentheses so that the tourist
can understand correctly what is being offered to him.

Non-assimilated, calcified words of French origin are often found in
English texts: grandeur, boutique, chateaux, boulevards : France offers
chandeliered chiteaux, forever coastlines, soaring cathedrals, Europe's
highest mountain ranges, and museums showcasing cultural icons of the

Western world (https://www.ricksteves.com/europe/france );

There are also words from Spanish (e.g. paella), Italian (e.g. Gelato,
vistas), Finnish (e.g. sauna), Scottish (e.g. kilt), Russian (e.g. czar), Indian
and other languages: ... Spain means many things: bullfights, massive
cathedrals, world-class art, Muslim palaces, whitewashed villages,

delicious paella... (https://www.ricksteves.com/europe/spain ); A cruise is

a great way to travel and experience the beauty of Alaska

(https://travelguidesfree.com/destinations/north -

america/usa/alaska/guides/alaska-cruises/ );

3.4. Idioms and phrasal verbs in English tourism discourse - It is not
uncommon to hear phrases or expressions in the English language that will
guide any foreigner for whom English is not their native language. These
are specific idioms and phrasal verbs that are an integral part of an English
speaker’s everyday conversation. Idioms and phraseological units are an
integral part of the culture of English-speaking countries, so we need to
know and understand their structure, semantics and essence in order to
understand the national mentality of the language. Tourism discourse is
no exception, in various guidebooks or tourist web-sites we often
encounter such idioms as: To travel/ pack light, to live it up, on a
shoestring/ on the cheap, at the crack of dawn, to call it a day/ night, off
the beaten track, bar crawl, conduct welcome meeting, have a stroll :
Paddle one’s way - Explore the depths of underground caverns, hike and
paddle your way through the county, or just kick back and relax
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(https://travelguidesfree.com/destinations/north-america/usa/new-

york/guides/schoharie-county-new-york/ );

In English guides and brochures, we find such phrasal verbs as: drop
off, check in, check out, set out, take off, get in, off track, brush up: Brush
up on the area’s history, hike up, etc.:

A fun-filled day in the Smoky Mountains will work up an appetite
(https://travelguidesfree.com/destinations/north-

america/usa/tennessee/guides/smoky-mountains-tennessee/ );

According to our observation, touristic texts are much more expressive

and emotional if phraseology and phrasal verbs are used in them.

3.5. Stylistic features and literary devices in English tourism discourse
- The stylistic features of the English tourism discourse are mainly
characterized by the use of figurative and expressive means that contribute
to the creation of a positive connotation. As tourists become more
demanding with ever-changing expectations and needs, the industry is
constantly under pressure to use new compelling techniques and create
eye-catching images that attract customers. Dann was the first to draw
attention to the importance of figurative language in the promotion of
tourist destinations, along with imperatives, specific terms, language and
humour. He considers metaphors and similar figures of speech to be the
main linguistic devices that transform tourism into a desire and a necessity
(Dann, 1996: 2).

Epithets are often used to give a distinctive tone to tourism texts: No
matter where you play, you'll be in awe of the deep blue skies, emerald
fairways, and red rocks that surround you
(https://travelguidesfree.com/destinations/northamerica/usa/utah/guides/

greater-zion-golf-st-george-ut/ );

The tourism field is quite rich in metaphors. Metaphor is used to create
a voluminous image based on vivid, often unexpected and bold
associations: The cradle of Western civilization is a wonderful destination
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all year round (https://www.the-travel-insiders.com/top-10-reasons-visit-

greece);
The following excerpt from a touristic text presents an example of

typical metonymy, where the toponym London is used to refer to the
inhabitants of the capital:

Follow Jack the Ripper’s trail of terror through the atmospheric and
sinister alleyways that have changed little since that long ago autumn of
1888 when terror stalked the shadows and London walked in fear

(https://www.visitlondon.com/things-to-do/place/442363-jack-the-
ripper-ghost-walks );

Words that exaggerate an object or event, known as hyperbole, are
often found in tourism texts, sometimes they are even used
metaphorically: Culture around every corner
(https://www.visitleeds.co.uk/ );

Below is an example of personification, which means bringing the
subject to life, personalizing it through expressive means: It's a joy to greet
these tame alpine companions and listen to their random symphony of
bells (https//www.ricksteves.com/watch-read-listen/read/articles/swiss-
bliss ),

The use of the names of some famous historical story or biblical,

mythological or literary character is also characteristic of tourism texts.
Stylistically, such words are known as allusion, and one of its examples was
found in the texts we discussed: August 21 through April 21, during Aurora
Season, you have a great chance to see the shimmering light of the aurora
borealis (https://travelguidesfree.com/destinations/north-
america/usa/alaska/guides/explore-fairbanks/); The word Aurora comes
from the name of the Roman goddess of dawn, Aurora, who travelled from
east to west announcing the coming of the sun. Ancient Greek poets used
the corresponding name Eos which metaphorically meant the dawn. They
often mentioned its play of colours on the dark sky.
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In the analyzed 200 English-language tourism texts, we encountered
many cases of using epithet, metaphor, allusion, metonymy, hyperbole and

other stylistic devices, the number of which is given in the table below.

Table 2. Literary devices in English tourism texts

N Figures of speech Quantity Examples
1 Epithet 19 emerald
fairways; awe-

inspiring views,

etc.

2 Metaphor 21 Central Europe's
Riviera, the
cradle of western

civilization, etc.

3 Metonymy 5 London walked
in fear; the pearl
of Africa;

4 Hyperbole 5 The culture
around every

corner; etc.

5 Allusion 1 Aurora season

6 Personification 2 greet these tame
alpine
companions;
listen to their
random
symphony of
bells

3.6. Lexical and stylistic features of Georgian tourist texts - Like English
tourism texts, Georgian tourism texts are also characterized by the use of
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emotional-expressive vocabulary, in particular, the use of positive
adjectives as epithets, to give the text beauty and a distinctive tone:
0565990039  3M6bAG ZJJ30b0, 9390 HIGP0, EIWIPOLBY
9933500, 33539600560 0GP0 @5 B@H0 Jopgbo—gb Y39
ORIH0 JH0056©I0s Bl s IO Jsevsg mdocrolido (Modern
constructions, old temples, the mother-river Mtkvari, cobbled slopes and
fashionable streets - all these are united in Thilisi, the city of sun and roses)
(translated from Georgian by Anna Kalandia)); (note: some Georgian
figures of speech are not translated into the same figure of speech in
English).

Lacunas are often used in Georgian tourism texts, which are used in the
form of detachment in the example below:
33300 bsd8Bs®grgenmlb dotoos@ bsfoals Gdols 3609 gd002,
6033b0ms s bsbgemgbngboo dgbsg90«9acmo o390 fstrdmoggbl,
0sg.: sBbs, BdmMsbm, bLobmMo, 500500, 8mbgao, HbsergnmBom,
053053560060 (3030b Mbgero 396980, 60g3abol, 356Gsgobs s TsgHob
Jogomsgboo), mmRs0g (3mams, 6033bom, Fsghoms @s Fstrogob
dogmsgboo) (The main part of Ajarian cuisine is food mixed with dairy
products, nuts and spices, such as: Achma, Borano, Sinori, Kaimaghi,
Boregi, Pkhallobio, Tavmakaroni (thin layers of dough, filled with
walnuts, butter and sugar), Tufaye (pumpkin with walnut, sugar and butter
filling) (Booklet “Chirukhi-Khikhani-Goderdzi Alpine Route”, 2019);
(translated from Georgian by A. Kalandia)).

Tourism discourse is constructed as if it were addressing you personally,
talking to you: @s5899m369800 s@gocrBGHog0 35Hol x0dgdolgsb
030YsP e @3060mb. 359660800 3356 290 ©5 Fotr 290 brygGmob

AB5030J0b. Bmbsfoengmdsl doowmgbor g-xHdbol @s369%580, 3060l
@3dbsIBobs s rmrbols s FHol 3Gmagbdo (You will taste wine

made from local grape varieties. You will learn about Ajarian and Georgian
table traditions. You will participate in grape picking, wine making and
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tobacco cutting process (Booklet “Wine Tour”, 2019); (translated from
Georgian by A. Kalandia)).

Among figures of speech in Georgian tourism texts, we often
encountered a metaphor: @sobggbgor bsd 3gmbmbsdy gomzaroqw
boyggs6#9cmols 3eBgxdo ©sds dgbBosdo (Relax in the three-person Love
Cottage in Mestia)

(https://georgiantravelguide.com/ka/sigvaruliskokhi?utm source=gtg&ut

m_medium=banner&utm campaign=tours-in-region); (translated from
Georgian by A. Kalandia)).

Comparison is often used to give a positive tone in tourism texts: 55
d9bsdergdgeros o 8sbdoenb g bsbgmdenogo a3t gbs, 30bsg b s, HGmd
Bodogom 0bsgstroml 3596030 s ©sHPIb aGgboom  3sbzooemo
bosdmgbgdoos (A long-distance flight is possible here for those who want

to soar in the air like a bird and enjoy the joy of flying

(https://georgiantravelguide.com/ka/paraplanit-frena-gudaurshi-1);

(translated from Georgian by A. Kalandia)).
We encountered an allusion in the following texts: 8mfsdgors -

pygserpomgersl  bgmdsdo  Bsogdoyero  piobosbors  LsdFgcoerm
(Motsameta - forge of saints embedded in Tskaltsitela valley

(https://georgiantravelguide.com/ka/kutaisis-1-dghiani-turi); (translated
from Georgian by A. Kalandia); (note: Motsameta is a complex of
monasteries in Georgia)).

Personification is a figure of speech through which inanimate objects
are personified in tourism texts: gobogmgo ggerml 3003980,
29e595B9l beoggger gbodels, GemBgmmog msgs 897906905, G0 b s
sgm! (We will see the towers of Keselo, the beautiful village of Shenako,
which themselves tell you that it should be praised
(https://georgiantravelguide.com/ka/sam-dghiani-turi-tushetshi);
(translated from Georgian by A. Kalandia)).

Metonymy or renaming means replacing one word with another:

85bonozsdo Lbobrdg s bodbgengs, bsborergdo of3gbs, 3300 30
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Aotol (There is silence and darkness in the basilica, the candles are
burning, and the wax is weeping
(https.//gnta.ge/ge/%E1%83%9IBXEI %83%97%E1%83%98%E1%83%A 1
%E1%83%A1%E1%83%98%E1%83%9B%E1%83%A6%E1%83%94%E 1
%83%A0%E1%83%90/ ); (translated from Georgian by A. Kalandia)).
Basilica refers to a basilica-type temple, in particular Anchiskhati church

is mentioned here.

Excessive exaggeration in order to enhance the impression is
characteristic of such figure of speech as hyperbole: dorgemo HeHob
3605328580 4392356 09¢rgdMs JsB N0 LY, Y39 X9 DY
350b532900698 “9emo oyer (Throughout the tour, Georgian table was spread
everywhere, every time special
(https:/gnta.ge/ge/%E1%83%9B%E1%83%97%E1%83%98%E1%83%A 1
%E1%83%A1%E1%83%98%E1%83%9B%E1%83%A 6%E1%83%94%E1
%83%A0%E1%83%90/ ); (translated from Georgian by A. Kalandia)).

Tourism discourse is characterized by the presence of specific termi-

nology, borrowed words, and abbreviations: 8m@sbogze® 8swdo 3oboBo
dgbsdengBgeros Gmgmei R9bom, obg b3geosanaxbo bsgdbzambom
I99AG3B0engBoo (The Botanical Garden can be visited both on foot
and by special excursion electro-mobiles (electric vehicles) (Tourist Guide
"Adjara-Batumi", 2015); (translated from Georgian by A. Kalandia));

bAdGod s6obs s 939608963 emo, msbsdgoimzg bgermzbgdob
6002999605 gs0mRbomo ool sbser  bogsdmazgber  boghsgdo
,41/41%... (Works of street art and experimental, modern art are exhibited
in the city's new exhibition space "41/41"...) (Tourist Guide "Adjara-
Batumi", 2015); (translated from Georgian by A. Kalandia)).

I would like to mention here that we often encountered spelling
mistakes in the texts of Georgian tourist websites, which should be
considered in the future, because this undoubtedly affects the image of the
texts and the impressions of the readers.
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Thus, it is possible to draw the following conclusions: the analysis of
Georgian tourist texts showed us that, first of all, at the morphological
level, we can highlight the frequent use of adjectives; Second, at the lexical
level, such figures of speech as epithet, metaphor, metonymy, comparison,
allusion, personification, hyperbole were identified, which perform an
emotional function, thanks to which the authors of tourist texts express
their attitude towards the described objects and arouse a positive reaction

in tourists.

Table 1. Figures of speech in Georgian tourism texts

N Figures of speech Quantity
1 Epithet 25

2 Metaphor 8

3 Metonymy 12

4 Allusion 2

5 Comparison 2

6 Personification 4

7 Hyperbole 2

3.7. Results of lexical-semantic contrastive analysis of English and
Georgian tourist texts - Quantitative and qualitative analysis of linguistic
units in English and Georgian tourism texts revealed that borrowed words
in Georgian prevail over borrowed words in English, while the use of
compound words in English is almost twice as much as in Georgian. Also,
English language has an advantage in the frequent use of idioms and
phrasal verbs. As for figures of speech, epithets are used with the greatest
frequency in both languages and are found in almost equal numbers in our
research. Metaphor was found almost twice as often in English texts,
metonymy and personification are present in greater quantities in

Georgian. Hyperbole was encountered twice more in English texts.
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Table 2. Quantitative difference of figures of speech, compound and

borrowed words in Georgian and English touristic texts

N Figures of speech Quantity
1 Epithet In Georgian: 25
In English: 19
2 Metaphor In Georgian: 8
In English: 21
3 Metonymy In Georgian: 12
In English: 5
4 Allusion In Georgian: 2
In English: 1
5 Comparison In Georgian: 2
In English: 0
6 Personification In Georgian: 4
In English: 2
7 Hyperbole In Georgian: 2
In English: 5
8 Compound words In Georgian: 36
In English: 60
9 Borrowed words In Georgian: 40
In English: 27
10 Idioms In Georgian: 0
In English: 26
11 Phrasal verbs In Georgian: 0
In English: 12
12 Lacunas In Georgian: 10

In English: 16
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General conclusions
* Discourse is an integral part of language and does not exist without it. It
is natural that the discourse found reflection in different specific
societies;
* To understand and analyze tourism discourse, it is necessary to consider

it only in a specific social space;

The social context determines the nature of tourism discourse: whether
it is oral or written, who is involved in the speech process, where and

when it takes place;

Tourism discourse, unlike other discourses, is the least studied;

* Tourism discourse is an absolutely independent type of discourse that has
a specific addressee and its topic is carefully selected. It has a defined
purpose, objectives and linguistic means;

* Tourism discourse refers to communication between people who do not

belong to a specific social group or language community. Nevertheless,

the communication participants have a clear idea about the
characteristics of the tourism discourse genre, as well as about the ways

of organization and information exchange;

Tourism discourse is characterized by specific criteria different from
other discourses: specific localization of communicative event, special
composition of participants, different concept (travel), specific language

of tourism discourse;

Tourism discourse includes such attributive features as officiality, status,

normativity, etiquette, business relations;

Tourism discourse is not uniform in its linguopragmatic characteristics -
according to the specificity of communicative situations, functioning
goals and type of addressee, three subtypes are distinguished:
professional, academic and public discourses;

* In professional and academic tourism discourse, argumentative strategies

prevail, in public - manipulative strategies, although this does not
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exclude other common features that unite all three subspecies -
intellectual, psychological, rational arguments;

Differences in tourism discourse, which are used taking into account the
specifics of communicative situations, are revealed in the vocabulary of
the texts;

In professional and academic tourism discourses, certain terms and
special vocabulary are observed, in public - evaluative vocabulary and
emotional connotations prevail;

A translator or interpreter employed in the field of tourism should have
a good command of the structural, compositional and linguistic-stylistic
characteristics of texts of different styles;

In addition to knowing the functional and stylistic features of tourist
texts, the translator must have well-developed skills in working with
certain language units, he must be able to correctly name the names of
countries, cities, hotels, companies, etc;

It is important that tourism texts are translated by professional translators
to avoid communication misunderstandings;

In order to make a tourism discourse, it is necessary for the
representatives of tourist organizations to be communicative, to observe
etiquette in relations with tourists, and also to know the history of our
country, its culture, customs, and its historical monuments;

Adjectives play a primary role in promoting tourist destinations and
services and in persuading and attracting readers and potential tourists;
Terminology in the field of tourism is constantly updated and developed.
The dynamism of the system and its international character can be
considered its main features;

The importance of the tourist guide, i.e., tourist brochures, is great. They
represent a kind of visiting card for the country. Convincing information
about the country is conveyed in them in concise and expressive
language;
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Quantitative and qualitative analysis of language units in touristic texts
revealed that in English language there is a predominance of derived and
compound words, frequent use of infinitives, adverbs and gerunds, as
well as compound sentences, while borrowed words, nouns and simple
sentences predominate in Georgian. In terms of figures of speech, we can
note that there are almost equal numbers in both languages;
Considering that the field of tourism is dynamic, in which many
communicators participate, the study of tourism discourse is quite a
promising direction for modern linguistics.
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